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your most ‘ DinmatTie Aldona 


ever in automobile ownership 








Now on display. Visit our showrooms today. Drive your choice 


of Lone Star Cadillacs for 1959. Plenty of parking space. 


True majesty in motion — the incomparable 1959 Lone Star Cadillac. This 
is a masterpiece in automotive quality you will have to see and drive to 
believe. With an exciting new series of thirteen models . .. completely new 
exterior styling... all new interiors...new and improved engineering 
advancements ... maximum comfort... driver and owner satisfaction... 


this automobile is Cadillac’s shining achievement. 


The cordial Lone Star Cadillac sales representatives invite you to stop by 
the Lone Star showrooms at your earliest convenience. You will be asked 
to drive the new Cadillac — to prove to yourself that no car can approach 
its magnificence. The convenient Lone Star financing plans put this fine 


new car easily within your reach. Always plenty of free parking. 






LONE STAR COMPANY 


ENTIRE BLOCK 2300 ROSS AVENUE @ DALLAS, TEXAS @ RI 2-7222 
DAI 




















and Architectural Porcelain Designs! 








DALLAS. « 


This McAx sign spectacular on Lemmon Avenue and its twin on 
Inwood Road attract the attention of everyone approaching the busy 
intersection of these streets to Fred Bell’s new Kip’s Big Boy Res- 
taurant...an attractive building with decorative panels and canopy 
facia of colorful McAx Architectural Porcelain. Engineered by McAx 
for many years of beauty and durability, the huge two-way displays 
and the building’s Coffee Shop sign are also built of McAx Lifetime 
Porcelain Enamel ...demonstrating once more the effectiveness of 
combining McAx Porcelain Enamel products for sign identification 


and building design. 


MCAX CORPORATION 


628 Third Ave. . Dallas 26, Texas 
ENGINEERS, DESIGNERS & MANUFACTURERS of PORCELAIN ENAMEL and SIGNS OF ALL KINDS 
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THE FINE ART OF FILING AND FINDING 





IS MOST COMPLETELY EXPRESSED b 





BY REMINGTON RAND! 


A simple phone call to your local Remington Rand 
representative can start you toward relieving one of 
the most costly and time-consuming headaches in 
business today! That’s the management 
of your records ...the fine art of filing and 
finding. And it is a fine art, for the paper- 
work in business today is increasing. 

The Remington Rand specialist can 
show you that very likely a good portion 
of most business records is not kept in the right 
place. That another part of these records can in fact 
be destroyed immediately. That much is inactive and 
can be stored elsewhere thereby solving your space 
problem. He’ll help survey all your records, and assist 
you in setting up a system that will keep the manage- 
ment of your records flowing smoothly and efficiently. 

In doing so, he may well recommend that cham- 
pion of all spacesavers, a FILM-A-RECORD microfilm 
machine. For a stack-of records a yard high can be 
reproduced permanently, exactly, quickly on a roll of 





Remington. Frand. 


DIVISION OF SPERRY RAND CORPORATION 








film small enough to hold in the palm of 
your hand. And they can be quickly found 
when needed. Or it could be that your 
solution to saving space and cutting cost 
in the file room is Remington Rand shelf 
filing system. 





And something that will fit into just 
about everybody’s filing situation is the 
Remington Rand exclusive KOMPAKT 
line of files. Same height, depth and width 
| asconventional filing cabinets, 
but you get one extra drawer. Imagine the 
savings in space and money. 

These are only three of more than 120 
record control and filing systems he might 
suggest. 

Why not put your filing problems in the hands of 
your Remington Rand specialist? Call him, or write 
for FREE illustrated booklet, “Your Records,” 
(X1615) to 2100 North Akard Street, Dallas 1, Texas. 
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In the Financial Center 
| of the Southwest 


REPUBLIC 
is the 
S Business Man’s Bank 












... plus a 





Experience, facilities, location 
genuine interest in and first-hand knowledge 

of the business man’s financial requirements and 
objectives ... these combine to make Republic the 
“business man’s bank” in the financial center 


of the Southwest. We’re at your 


CAPITAL FUNDS 
OVER 
$90,000,000 
LARGEST 


INTHE SOUTH | REPUBLIC 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION ‘tex i | Pet it-tat sd | s7 Vedi Pmt yi te 


service... call on us! 





ADDED STRENGTH YOU CAN BANK OWN 
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1872 Dallas Transit 
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Bank in Dallas 
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188 4 The Dorsey 
Printers — Lithographers 
Stationers — Office Furniture 
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Manufacturers — Paper 


Established 
1869 Padgitt Bros. 
Wholesale and Retail 
Street Railway 
Real Estate and Insurance 
Banking 
“Moving, Household Goods, and 
Company 
Mosher Steel 
Steel and Machinery Repairs 
Distributors 
1809 
Company 
1893 Fleming & 
and Paper Products 
















N Englishman, Captain G. W. E. Meriwether, is credited with intro- 
ducing football to Dallas. The first game (Rugby) was played 
here in 1891 at Oak Cliff Park between Dallas and Fort Worth. Meri- 
wether is shown, back row, extreme right, in the above 1895 photograph 
of the Dallas team. The picture was sent in by Mrs. Thomas P. Martin 
of Oklahoma City. Her husband, not identified in the photograph, was 
apparently a member of the team. The first football game (American 
version) was played here in 1893 between the University of Texas and 
a Dallas team. At that time, Nathan Adams was then in his fourth year 
of service as a relief and general utility clerk for the National Exchange 
Bank. The parent organizations of this bank, The Exchange Bank of 
Dallas, was founded in 1875. The National Exchange Bank and the 
American Exchange bank were consolidated in 1905 to form the Amer- 
ican Exchange Bank. This bank was consolidated with The City National 
Bank in 1929 to become The First National Bank in Dallas and Nathan 
Adams became its president. In 1950, Ben Wooten, currently head of 
the First National Bank, succeeded him as president. Now in its eighty- 
third year, the First National Bank in Dallas is one of the two largest 
banks in the entire South. Football has also changed and officials no 
longer wear the Prince Albert coats and top hats that identifide them in 
the nineties. In keeping with its stature as a banking center, Dallas has 
also become one of he major sports centers of the nation. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “‘old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 





Established 


1893 Sparkman-Brand 

Inc. Morticians 
Originally, Loudermilk, 
Broussard and Miller 


1896 Rizeon 


Industrial Machinery 
and Supplies 


1899 seay & Hat 


All Lines of Insurance 


1899 Etheridge 


Office Supplies 
John Deere 


190 Plow Company 


Agricultural Implements 


| Qi) The Murray Co. 


of Texas, Inc. 
Carver Cotton Gin Division 1807 

Boston Gear Works Division 1 
Industrial Supply Division 1907 


1903 Smith's Detective 


Agency 
Burglar Alarm, Fire Alarm 
Radio Patrol Service 


1904 & sens” 


Insurance Managers 
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Rubenstein & 
Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
Lady Rite Shelled Pecans 
19]] W. W. Overton 
Stewart Office 


TMG. sipty 


Printing Company 


Printing, Lithographing, Engraving 
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DALE MILLER’S 


WASHINGTON | 


New Start for the Trinity 


Of the approximately ten thousand bills 
and resolutions which are introduced dur- 
ing the average session of Congress each 
year, none has been more important to 
Dallas for more than a decade now than 
the single measure enacted each year 
which provides appropriations for au- 
thorized public works projects, or the 
single measure enacted every two to four 
years which authorizes new projects (or 
new modifications of old projects), and 
thus establishes their eligibility to receive 
construction funds in later appropria- 
tions. The reason for the vital importance 
to Dallas of these particular bills is of 
course that they ordain the fate of the 
comprehensive Trinity River program, 
and, in consequence, strongly influence 
the economic destiny not only of Dallas 
but of a vast area of Texas extending from 
Anahuac to Fort Worth and even beyond. 

The importance to Dallas of this legis- 
lation has been vividly demonstrated dur- 
ing the past two years. Raging flood waters 
from torrential rains, which otherwise 
would have produced enormous devasta- 
tion in much of the business district and 
the industrial heart of Dallas, were 
trapped and rendered impotent in the four 
huge reservoirs arcing above the heavily 
populated area in a crescent extending 
from southwest of Fort Worth to north- 
east of Dallas — Benbrook, Grapevine, 
Garza-Little Elm, and Lavon. These res- 
ervoirs were constructed under provisions 
of authorization and appropriations bills 
during recent years — provisions which 
were inserted in those legislative measures 
only after the persistent and aggressive 
efforts of Trinity proponents overcame 
considerable political opposition and 
formidable obstacles. Yet who among the 
decriers and skeptics would deign to deny 
today the indispensable worth of those 
projects constructed under the Federal 
program of public works? 

The construction of those major reser- 
voirs can be said, generally, to have com- 
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pleted the first phase of the comprehen- 
sive Trinity program. The circumstance 
that they were placed in operation just 
prior to the potentially disastrous deluges 
provided an immediate opportunity to 
prove their value to the flood control as- 
pects of the program. To be sure, they 
established their value in other respects as 
well, providing water for municipal and 
industrial use, and water for recreation, 
too. And it will be demonstrated in the 
years ahead that they provided at least 
a partial answer to still another problem 
involved in water resource development, 
the impounding and control of water for 
navigation — the ultimate goal of the 
comprehensive Trinity program. 

With this first principal phase of the 
over-all program having been completed 
and placed in operation, it was apparent 
to Trinity leaders this year that a fresh 
start must be made in Washington to se- 
cure funds for a general survey to deter- 
mine the feasibility and justification of 
other major aspects of the program en- 
compassing the entire watershed. Accord- 
ingly, appearances were made before Con- 
gressional committees, and convincing tes- 
timony offered, in support of a request for 
a substantial survey appropriation. A re- 
luctant Congress was eventually persuaded 
to provide $100,000 for the initiation of 
the survey — and thus a bright new chap- 
ter in the Trinity story was underway. 

It seems virtually certain that a general 
survey of such a sizable and populous 
watershed will establish the need and justi- 
fication for other reservoirs on the main 
stream and tributaries to control floods 
and provide water for municipal, indus- 
trial, and recreational use. The value of 
such facilities has already been demon- 
strated by the reservoirs constructed near 
the headwaters above Dallas and Fort 
Worth; and more will doubtless be needed 
in other important areas. So the one big 
and undetermined question involved in 
the Trinity program, the question to which 


the survey will eventually supply the an- 
swer, is navigation. Does a canalized Trin- 
ity represent a sound investment of public 
funds, or does it not? This is the primary 
issue with which the comprehensive survey 
will ultimately be concerned; and it will 
be concerned on two counts, its engineer- 
ing feasibility and its economic justifica- 
tion. 

Though the Corps of Engineers must 
come up with its own answer to this ques- 
tion, an answer to be derived from a 
searching and objective professional 
study, there is impressive evidence avail- 
able to us from the experience of other 
highly successful waterways which 
strongly suggest that the forthcoming 
study of the Trinity will establish that 
canalization is practicable and sound. New 
Official statistics on the performance of the 
nation’s waterways during 1957 are il- 
luminating, and this is particularly true 
with respect to the waterway with which 
the Trinity would directly connect, the In- 
tracoastal Canal. 

During 1957 the Gulf Intracoastal 
Waterway moved the enormous total of 
48,104,471 tons of commerce, by far the 





A navigable river: Will surveys 
establish practicability and jus- 


tification of canalized Trinity? 





the highest in its history (despite the fact 
that during the closing months of the year 
the national economy was experiencing a 
recession), and it moved that commerce 
more than eight billion ton-miles. Each 
year that remarkable facility is establish- 
ing new transportation records; and it is 
significant to point out, in relation to the 
survey now underway of the Trinity’s po- 
tentialities, that the Gulf Intracoastal 
Waterway was first authorized on the ex- 
pectation that it would ultimately develop 
about five million tons of commerce a 
year, or only little more than a tenth of 
what it has become today. 

It is manifestly true that a canal con- 
structed deep into the hinterlands would 
prove more costly than a waterway 
dredged through the bayous and coastal 
plains, yet it is also true that a canal pene- 
trating the inlands would activate a wealth 
of natural resources and generate tremen- 
dous tonnage. In any event, the fabulous 
success of the Intracoastal Canal is a 
heartening augury for the future of a 
canalized Trinity. 
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LABOR COLE Gio 


The State Fair ee Tones 3 is onan billed 
as the fair with “something for every- 
body.” 

Backing up that brag is the extravagant 
program of entertainment features, exhi- 
bits and special attractions of this year’s 
fair, October 4 through 19. 

A big snr ¥ pe musical . coast 
e game entertainers 












fo snon 
's...a full slate of 


Wilics ... 0ig-time college 





iP sixteen glorious October 


WKs from the rest of the state, 

on neighboring areas of the 

west. Fairtime visitors come to 
Dallas from all over! 

The State Fair of Texas, now in its 73rd 
year, was founded in 1886, the same year 
the railroad reached Dallas. 

Today the fair occupies facilities at the 
187 acre State Fair Park that are valued 
at more than $35,000,000. The fair is 
recognized near and far as the largest an- 
nual exposition in the United States in 
terms of attendance. At the 1957 fair, at- 
tendance totaled 2,540,967 for the 16-day 
run, far more than that for any other an- 
nual fair in the country. 

Total attendance during the 72 years 
of the fair’s existence has been in excess 
of 50 million. Since 1886, 168 prominent 
businessmen have served on the fair’s 
board of directors. Tlh& present 48-man 
board is headed by R‘ &, Thornton, Sr. 

The State Fair is aufitidependent, self- 
supporting institution. Organized as a non- 

4 gProfit corporation, its net proceeds are all 
Y bus §used» for’ permanent improvements and 
“Operating Costsay § . 
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its contributions tot 
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Military bands will play daily. 





International Trade Fair. It salutes Higher 
Education in Texas, underscoring the 
significance of learning in modern times. 
It continues to stimulate interest in fine 
livestock with its great Pan-American 
Livestock Exposition. In a whole series of 
related youth activities it offers oppor- 
tunity to the citizens of tomorrow. 

Every member of the family finds some- 
thing to stir interest—whether in the Auto- 
mobile Building, General Exhibits Build- 
ing, Varied Industries Building, Electric 
Building, Women’s Building, Natural Gas 
Building, or Agriculture Building. 

The huge Automobile Building will 
house the 42nd annual Southwestern 
Automotive Exposition, third largest show 
of its kind in the U.S. Among the $5,000,- 
000 worth of exhibits, will be many of the 
new 1959 model cars, a far cry from the 
displays of buggies that were in evidence 
when the fair put on its first automobile 
show. 

The General Exhibits Building will be 
the site of the first Texas International 
Trade Fair. The trade fair’s exhibits from 
foreign nations from all over the world 
will occupy more than half of the space 
in this building, largest exhibit structure 
on the fairgrounds. 

In the Electric Building, there will be 
model kitchens and a complete array of 
all types of modern electrical appliances 
and equipment. The Women’s Building 
will house a varied Home and Family 
Show, as well as the hundreds of exhibits 
from competitive divisions of the Wo- 
men’s Department. The Natural Gas 
Building will include kitchen settings as 
they appear in the home, as well as an ex- 
tensive display of gas appliances. 

The Foods Show will give producers 
and processors of different types of edibles 
an opportunity to reaci the hundreds of 
thousands of fairgoers who will pour 
through this display. Many exhibitors plan 
to give away free samples of their delica- 
cies. 


All ages find fun 


at the State Fair. 


The government and the armed forces 
will be well represented with exhibits in 
the Varied Industries Building. There will 
be an old-fashioned working post-office, 
which also will feature a display of rare 
stamps of interest to philatelists. And the 
Army, Navy, Marines and Air Force will 
show off their most modern weapons and 
equipment. 

For the fair, the arena theatre building 
on the fairgrounds is being converted into 
a Higher Education Center, where repre- 
sentatives of colleges and universities from 
all over Texas will present cultural and 
educational demonstrations. 

Out-of-doors, a million-dollar exhibi- 
tion of farm machinery will cover some 
two acres of exhibit space. 

As is customary, the fine museums at 
State Fair Park all will feature special 
exhibits during the State Fair. 

At the Hall of State, an historical exhi- 
bit of posters ranging from earlyday 
Americana through World War I will be 
on display. The Museum of Fine Arts will 
feature its 20th annual State Fair of Texas 
Painting and Sculpture Exhibition. The 
Health and Science Museum will inaugu- 
rate its “Body Bank,” where actual parts 
of the human body are preserved for use 
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Lillian Russell is among the Hall of 
State’s early posters. 


in modern surgery to replace damaged or 
diseased bones or organs. The Aquarium, 
one of the four largest in the nation, and 
the Museum of Natural History, an out- 
standing facility of its kind, will also have 
special displays. 

Any time is visiting time in the livestock 













barns, where prize cattle, horses, sheep 
and swine will be on proud display. Dur- 
ing the first half of the fair, the Pan-Ame- 
rican Livestock Exposition will be under 
way. During the last half of the fair, junior 
exhibitors take over. 

Entertainment attractions are many and 
varied. Big name stars like Tennessee 
Ernie Ford, Tito Guizar, Eydie Gorme 
and Steve Lawrence, George Goble and 
Red Foley will be on hand for special ap- 


Firemen compete in 
special contests. 
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pearances. Bigtime shows like “The Music 
Man,” hot off Broadway, and the brilliant 
“Ice Capades” will have daily perfor- 
mances. Many special attractions are free. 

The State Fair Midway, one of the finest 
and best-run amusement zones in the na- 
tion, will have its own special appeal for 
those who love to tread the sawdust trail 
amongst the cries of the barkers. 

Cotton Bowl football games during the 
fair will sparkle with the names of such 
powers at Notre Dame, Oklahoma, SMU, 
Texas and Rice. 

The fair is in the air, and 1958 State 
Fair of Texas, like its predecessors, will 
add its own special brand of excitement 
to October in Dallas. 


Museums teach both 
the young and old. 


































































































































{ entertainment attractions sparkle 
throughout the sixteen days of the 1958 
State Fair of Texas like toys in a Christ- 
mas stocking. 

The “flagship” attraction will be “The 
Music Man” in State Fair Music Hall. 
The National Company which was re- 
created by the originators of the current 
Broadway musical hit, written by 
Meredith Willson, will star Forrest 
Tucker, Joan Weldon and Lynn Potter. 
Ice Capades will present an elaborate all- 
new edition of the internationally famous 
spectacle on ice in the Ice Arena. 

State Fair Shower of Stars, a series of 
big-name shows at the 1958 fair, will in- 
clude the Tennessee Ernie Ford Show 


will be free except the Tennessee Ernie 
Ford Show and Eydie Gorme and Steve 
Lawrence appearance, and all will be pre- 
sented in the Cotton Bowl except the Octo- 
ber 13 event which will be on the Magno- 
lia Stage. 

The Albanis, three trapezists and hori- 
zontal bar experts, and The Sky Master 
and Co., world’s highest swaypole with 
two men performing 160 feet above the 
ground, will be presented at 2 p.m. and 
7:30 p.m. daily in free Mobil Sky Revue 
shows above the Magnolia Stage. 

The State Fair will salute higher educa- 
tion in Texas, which will include partici- 
pation by most of the colleges and univer- 
sities in the state. Free entertainment by 


“Best in years'’ is the 1958 football schedule. 


October 5, Tito Guizar October 6, Mere- 
dith Willson and the fair’s Musical Festi- 
val October 7, Steve Lawrence and Eydie 
Gorme October 9, television’s “Sky King 
and Penny” October 10, Singer Laverne 
Baker and Buddy Johnson’s band October 
13, the George Gobel Show October 14 
and the Red Foley Show October 15. All 


12 


student talent is scheduled each weekend 
in the Bandshell, and the Higher Educa- 
tion Center in the arena theater building 
and the auditorium in the Garden Center 
will have more entertainment by student 
talent of all types. 

The Midway, termed America’s bright- 
est and most exciting thrill zone, will 
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Forrest Tucker and Joan Weldon are the 
principal duo of Meredith Willson’s “‘The 
Music Man," which will light up the State 
Fair Music Hall October 14 through 19. 


present a million-dollar carnival of rides 
and amusement devices of every descrip- 
tion, including the fabulous ‘Space 
Wheels” and the crazy “Wild Mouse,” plus 
a Kiddie Town full of midget rides for the 
youngsters. 

The 1958 State Fair will offer one of 
its best football schedules in years in the 
Cotton Bowl, with SMU vs. Notre Dame 
at 2 p.m. Saturday, October 4; Texas vs. 
Oklahoma at 2 p.m. Saturday, October 11; 
Prairie View A&M vs. Texas Southern 
University at 8 p.m. Monday October 13; 
SMU vs. Rice at 8 p.m. Saturday, October 
18, plus top prep-school ball October 13, 
16 and 17. 

The Cotton Bowl will be the scene of 
gigantic free fireworks displays October 
6, 7, 8, 10 and 14. 

There will be free daily appearances 
throughout the fair by the colorful 140- 
piece Atlantic Fleet Marine Force Band 
and by the Randolph Air Force Band. 

The Planetarium theater-in-the-sky will 
have daily showings in the Health and 
Science Museum, and free movies will be 
shown—among other places—in the In- 
ternational Theater and Humble exhibit 
in the General Exhibits Building. The 
Texas Boys Choir and Hank Thompson 
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and his Brazos Valley Boys will both make 
regular free appearances. 

The National Company of “The Music 
Man,” which opened recently in Los 
Angeles to critical and public acclaim, will 
come to Dallas direct from the West 
Coast. After playing the State Fair, the 
show will return for a run at San Fran- 
cisco. 

Both stars of the company, Forrest 
Tucker and Joan Weldon, are well knowa 
in films and television. Nine-year-old 


Lynn Potter, who plays the role of the 


River City librarian’s brother, was discov- 
ered by Meredith Willson himself at a 
parade honoring Willson in Mason City, 
lowa. 

An all-star cast will head a troupe of 
150 when the 18th edition of Ice Capades 
plays the fair for 23 performances. Pro- 
duction numbers will include “Carmen,” 
“Madame Butterfly,” “Salute to Gersh- 
win,” “Jet—300 Minutes from Holly- 
wood to Broadway” Walt Disney’s “Fan- 





tasia” and “Schuhplattlers,” an Alpine 
dance fantasy. 

Stars will include newcomer Shirley 
Linde; Aja Zanova, the world champion 
skater; Alan Konrad, June Norrie, Tony 
Swift, the Henrys and the Three Bruises. 
Other featured skaters will include John 
Curtin and Patti Hittle, Willie Kall, John 
Demko and Peter Voss. 

First of the State Fair Shower of Stars 
series will be the Tennessee Ernie Ford 
Show, billed as “16 tons of fun starring the 
famous peapickers.” It will include back- 
ing of an all-star variety cast: Molly Bee, 
Bobby Winters, the Birk Twins, Miriam 
Sage TV Lovelies, Tippy & Cobina and 
Johnny Matson. Admission will be 
charged for the show in the Cotton Bowl. 

Highlight of Mexico Day October 6 will 
be the Tito Guizar Show that night in the 
Cotton Bowl. The big free show will end 
with a giant pyrotechnical display. 

At the Music Festival Cotton Bowl 
show at 8 p.m. October 7 in the stadium, 


Tennessee Ernie 
Ford: Oct. 5 


Meredith Willson will receive a special 
honor from the State Fair of Texas. He 
also will conduct several numbers by the 
4,000 high school musicians who partici- 
pate. 

Eydie Gorme and Steve Lawrence will 
be stars of a show October 9 sponsored 
by Radio Station KLIF, which previously 
brought Elvis Presley and Pat Boone to the 





Steve Lawrence 
October 9 


Eydie Gorme 

October 9 
Red Foley: 
October 15 


George Gobel 
October 14 


fair. There also will be an admission 
charge for this Cotton Bowl show. 

On Elementary School Day October 10, 
the night-time Cotton Bowl free show will 
star Kirby Grant and Gloria Winters, 
otherwise the “Sky King and Penny” of 
the popular television series. The Ran- 
dolph Air Force Base Band will march 
and play. 

Singer Laverne Baker and Buddy John- 
son’s band plus two variety acts will en- 
tertain on October 13 with four free shows 
on the Magnolia Stage. 

On East Texas Day the State Fair 
Shower of Stars will put George Gobel 
in the Cotton Bowl. Traditionally, the 
famous Apache Belles will demonstrate 
their high-kicking precision dancing- 
marching, and some half a hundred East 
Texas beauty queens will be honored. 


Molly Bee 
October 5 


The all-new 
Ice Capades. 
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State Fair 


R. L. Thornton, citizen of Dallas, has 
earned many affectionate titles bestowed 
upon him by his fellow-Dallasites. 

He is “Colonel Bob,” “Mr. Bob,” 
“Uncle Bob,” “Big D,” “Mr. Dallas,” 
“Mr. Mayor.” Each of these salutations 
recognizes, in some measure, the unique 
place he occupies in his community — a 
man who is never too busy to take on any 
job he thinks will help build Dallas as 
“this great Southwestern city.” Yet de- 
spite this position of leadership he has so 
long held among scores of civic-minded 
businessmen, who unanimously respect 
and praise him, Mr. Thornton approaches 
every job as just another member of the 
team. 

His enduring love for Dallas was born 
one October day, before the turn of the 
century, when, as a farm boy outfitted 
with squeaky new shoes, he rode a special 
train to Dallas to spend his cotton pickin’ 
money at the State Fair of Texas. From 
that day on, Bob Thornton has loved both 
Dallas and the State Fair of Texas. 

The farm boy who fell in love with a 
city and a fair has made, and continues to 
make, a deep imprint upon both. He 
founded a small private bank, and built 
it into one of the great banks of the coun- 
try. He found time to serve as President 
of the Dallas Chamber of Commerce, and 
was a No. | salesman and money-raiser 
for a long list of civic enterprises, ranging 
from Industrial Dallas, Inc. (1928), the 
Texas Centennial Exposition (1936), on 
into current projects. 

In 1946, directors of the State Fair of 
Texas drafted him as President of the ex- 
position. There had been no Fairs during 
four World War II years, 1942-1945. 
After such a hiatus, the Fair faced a tre- 
mendous re-building job if it was to re- 
capture its former appeal and leadership. 


Photograph: Reprinted by special permission of Holi- 
day, Copyright 1953, by the Curtis Publishing Co. 
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Bob Thornton tackled the job with an en- 
thusiasm and an innate flare for showman- 
ship combined with sound business man- 
agement which more than justified the di- 
rectors’ choice. 

How well he has served, in his thirteen 
terms as President of the State Fair of 
Texas, can best be illustrated by a few 
facts. In twelve years, 1946-1957, the 
State Fair has earned a total net profit of 
$3,921,043.50 — with all of the profits 
being plowed back into the operation. The 
peak pre-War attendance at a State Fair 
season (16 days) was 1,252,527 in 1941. 
In every year since 1948, the Fair has 
topped the 2-million mark in attendance, 
and has reached a post-war peak of 2,- 
611,271 — easily ranking the Dallas in- 
stitution as the biggest annual exposition 
in America. 

Post-war financing required a $600,- 
000 revenue bond issue, which was amor- 
tized years ahead of schedule. Under Mr. 
Thornton’s leadership, the State Fair has 
constructed the Automobile building, the 
Women’s building, new and modern live- 
stock barns and a livestock judging arena, 
and has twice expanded the Cotton Bowl 
stadium. It has remodeled and air condi- 
tioned the Music Hall, participated in con- 
struction of the Dallas Garden Center, and 
made numerous other physical improve- 
ments. 

Mr. Thornton’s philosophy, reflected in 
all of the Fair’s operations, demands that 
the institution must “give the public more 
for its admission money than it can get 
anywhere on earth;” and that the Fair 
must “have something for everybody, 
from cows and hogs to football, culture 
and the best available Broadway hit 
shows.” 

When it comes to talking and planning 
for the State Fair of Texas, Bob Thornton 
in 1958 has the same youthful enthusiasm 
he brought with him on that first memor- 
able trip from the farm. The Fair is sel- 
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R. L. THORNTON, SR. 


dom out of his thoughts — and never out 
of his heart. 

In August, Bob Thornton quietly cele- 
brated his 78th birthday. Many a younger 
man might have felt that some of his jobs 
were burdensome, but not Mr. Bob. He 
enjoys the work of being Mayor of the 
City of Dallas and President of the State 
Fair of Texas. He brings to these jobs a 
youthful mind and a vitality which con- 
founds many much younger men. He 
gives the jobs “everything he’s got.” Both 
jobs crowd in upon his job as Chairman 
of the Board of the Mercantile National 
Bank — but he doesn’t begrudge the 
crowding a bit, because as Mayor and as 
President of the State Fair of Texas he’s 
working for two things he believes in with 
all his soul — his city and his Fair. 
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by Roy Cates 


Executive Secretary, Higher Education in Texas Project 
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Three E’s of education—enlightenment, entertainment and 
excitement—will be demonstrated at the 1958 State Fair of 
Texas, October 14-19, as an unprecedented salute to higher 
education in the state is unveiled for the more than two million 
anicipated visitors. 

Under the banner, “Keep Higher Education Growing in 
Texas,” the governing bodies, faculties and students of Texas’ 
colleges and universities, together with leading Texas business- 
men, industrialists, financiers and State Fair officials, are plan- 
ning a program of special exhibits and topflight performances 
designed to enhance the public image of our institutions of 
higher learning. 

In the words of State Fair Executive Vice President and 
General Manager James H. Stewart: “The aim of the project 
will be to dramatically point up the importance of higher edu- 
cation, particularly in the present era in which science and 
technology are becoming increasingly vital. This will be a well- 
coordinated statewide effort by the educational facilities of 
Texas to illustrate the role of the colleges and universities and 
their graduates in the growth and development of the state.” 

Some 71 institutions of higher learning across Texas are 
actively participating in the project. These include private and 
state-supported colleges and universities at both the junior and 
senior levels. 

Focal point of the State Fair salute will be the Higher Educa- 
tion Center, located in the Arena Theatre building on the fair- 
grounds’s intersection of First and Grand Streets. The building 
has been transformed into an educational showcase by Peter 
Wolf. Bold and vibrant colors, photomural panels and promi- 
nent display of the higher education symbol adopted for the 
project will give a complete new look to the building. 

A crushed-marble outline map on the lawn in front of the 
Higher Education Center will afford a background for a dis- 
play of pennants pinpointing the location of Texas’ more than 
100 colleges and universities. 

The interior of the building will house an information cen- 
ter especially planned to be of service to the youth of Texas. 
Visual presentations will tell the higher education story, and 
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students and staff members from the participating schools will 
be available to furnish information about specific colleges or 
fields of study. 

The theatre section of the Higher Education Center will 
provide an ideal background for the best in college theatre, 
music, opera, dance and outstanding speakers. Regularly- 
scheduled performances each day of the 1958 Fair will show 
viewers the talent and varied training provided by their state’s 
higher education institutions. 

All productions inside the arena theater will be on view 
outside through unique use of closed circuit television, ar- 
ranged by Ling Electronics, Inc., of Dallas. Four Ling Spec- 
tator television cameras mounted in the theater section will 
allow monitor viewers on the terrace outside the building 
and in the lobby and lounge a panoramic view of perform- 
ances. They will be able to see and hear simultaneously the 
action from four different angles, similar to the vantage point 
occupied by the director in a live television network produc- 
tion. A variety of interesting camera angles will be possible 
due to the nature of the theater-in-the-round technique. 

A fifth camera inside the theater will be used between 
performances and visitors will see themselves on the monitor. 

Schools scheduled to be represented by drama groups include 
Abilene Christian College, Baylor University, East Texas State 
College, Hardin-Simmons University, Howard Payne Baptist 
College, North Texas State College, San Angelo Junior College, 
Southwest Texas State Teachers College, Texas Christian Uni- 
versity, Texas Technological College, Texas Western College 
and the University of Texas. 

Musical or vocal programs for the Higher Education Center 
are scheduled by Mary Allen College, Baylor University, 
Bishop College, East Texas State College, Hardin-Simmons 
University, Midwestern University, North Texas State College, 
Our Lady of the Lake College, Jarvis College, Sam Houston 
State College, Southern Methodist University, Texas Christian 
University, Texas Technological College, Wylie College and 
the University of Texas. 

Other entertainment events will be presented by the Higher 








Education Project in the Dallas Garden Center Auditorium, on 
the Magnolia Stage and at the Hall of State Plaza. These will 
range from symphony orchestras and A Cappella Choirs to 
marching bands and rifle teams. Twenty schools from across 
the state will be represented in these 76 events outside the 
Higher Education Center. 

In the aggregate, the Higher Education in Texas Project will 
offer more than a hundred entertainment features... all of 
them free of charge. 

Special educational exhibits covering the areas of science, 
medicine, the fine arts, communications, education, architec- 
ture, design and others are scheduled in the Museum of Fine 
Arts, the Health and Science Museum, the Museum of Natural 
History and the Garden Center. 

Major commercial exhibitors will salute various areas of 
higher education in their exhibits. 

An entire gallery in the Museum of Fine Arts will be devoted 
to a display of student-produced paintings selected through a 
state-wide competition. Canvases from some 35 schools were 
submitted for judging, and those selected will hang in the “Top 
Texas College Talent” exhibition. 

The Texas Academy of Science collaborated with the schools 
in developing a first-class scientific and medical exhibit which 
will be featured in the Museum of Health and Science. 

For the Garden Center Lobby display, the schools of archi- 
tecture had the cooperation of the Texas Architects’ Associa- 
tion in planning an educational exhibit. 

Plans for the Higher Education in Texas Project were coordi- 
nated by a steering committee composed of representatives of 
member institutions of the Association of Texas Colleges. 
Members of the group include J. R. McLemore, Paris Junior 
College; James L. Rogers, North Texas State College; R. Hen- 
derson Shuffler, Texas A&M College; Marshall Terry, Southern 
Methodist University; Alvin I, Thomas, Prairie View A&M 
College, and Roy J. Cates, University of Texas. 

The representatives of colleges and universities in Texas ac- 
cepted the opportunity to participate in the 1958 State Fair 
with definite objectives in mind. It is hoped that through the 
Higher Education in Texas Project, the public image of colleges 
and universities will be broadened to include three realizations: 
that each Texan’s benefits—tangible and intangible—depend 
upon how well the institutions of higher education do their 
jobs; and that just as education serves every Texan, so it de- 
serves and needs the support of every citizen. 
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Gives Texas a New Concept 

























The Texas International Trade Fair is 
being inaugurated at the 1958 State Fair 
of Texas as a new concept in the field of 
international exhibits in Texas. This series 
at the fair began in 1955 with the Inter- 


national Center, an area featuring exhibits - 


from foreign governments consisting of 


the finest decorative and industrial prod- 
ucts, plus a display of travel attractions 
aimed at drawing tourists to the exhibit- 
ing countries. 

The International Center proved so 
popular with both the general public and 
the exhibitors that the area occupied by 
the exhibits increased each year. 

With the 1958 State Fair, the area of 
international exhibits takes a step in the 
process of natural development and em- 
braces the trade fair concept. 

In the elaborate exhibits and new Inter- 
national Bazaar (an entire area of the 
Trade Fair where fairgoers may make pur- 
chases on the retail level) the fair is em- 
phasizing the appeal to both retail and 
wholesale buyers. The Trade Fair, then, 
puts new imported products in front of 


by Kenneth W. Erickson 


Manager, Texas International Trade Fair 





the fairgoers and also enables the exhib- 
itor to display his products to the buyers 
for a great variety of Southwestern retail 
firms. 

The action toward a trade fair is a 
logical development in the growth of the 
series of exhibits. The trade fair concept 


at the State Fair will aid Dallas, in that 
the stimulation of buyer attendance helps 
to build the city all the more as a regional 
market place and center for distribution 
as well as culture. 

Buyers for Dallas area companies which 
might be interested in purchasing products 
on display are being encouraged to attend 
the Trade Fair. These buyers include rep- 
resentatives of department stores, retail 
sales stores, industrial companies and or- 
ganizations, manufacturers’ agents, deal- 
ers and importers. 

The aim of the Texas International 
Trade Fair is to give the population of the 
great Southwestern area an opportunity to 
see the fine products which come from 
foreign nations, and allow them to become 
familiar with the cultural and industrial 


















The International Bazaar (above left) is 
a new feature of the 1958 Trade Fair. 


In the central lobby of the International 
Trade Fair (above), fairgoers mingle with 
retail and wholesale buyers. 


Individual exhibits from foreign countries, 
left to right below, give Texas Fair at- 
tenders an opportunity to see a wide 
variety of items, from housewares to mod- 
ern machinery. 























background of other countries. By having 
representatives in the location of each par- 
ticipating country fairgoers are able to 
micet and talk with people from many for- 
eign lands. This we think is important in 
today’s international picture. 

The participating countries have all 
done an outstanding job in promoting the 
State Fair of Texas in their homelands and 
have secured outstanding exhibit mate- 
rials from the leading art and industrial 
producers in their countries. In almost 
every case the exhibits have grown in size 
over last year’s show and many additional 
products will be shown at the Trade Fair. 

The German governmental exhibit is 
being prepared by the German-American 
Trade Promotion Office. In addition to 





specialties. 


this commercial exhibit an area will be 
devoted to presentations by Lufthansa 
German Airlines, German Tourist Infor- 
mation Office and the German Federal 
Railroad. This assures complete informa- 
tion to the public about Germany, its tour- 
ist attractions and transportation services, 


The Japan External Trade Recovery 
Organization and Japan Tourist Associa- 
tion will cooperate in an outstanding ex- 
hibit showing the finest in Japanese silks, 
cameras, hand crafts and other products. 
Also the Tourist Association will have in- 
formation about the outstanding scenic 
attractions of Japan. 


The Italian government through its 


Products from all the Western World point out homeland 


Consular Office in New Orleans has ar- 
ranged a beautiful display of many of 
Italy’s finest gift items, industrial }:roducts, 
vehicles and decorative pieces. 

The United Arab Republic Tourist Of- 
fice will have an exhibit highlighting the 
exotic atmosphere of its part of the world. 

The government of Belgium and the 
Sabena Belgian World Airlines will have 
an interesting and informative exhibit 
which will feature outstanding Belgian 
products including linens, ceramics, en- 
graved glass, blown glassware, crystal, cast 
iron enamelled cookware, wooden toys, 
billiard cue sticks; bird cages, famous 
Belgian lace blouses, woolen yarn, radio- 
phonograph combinations, hand-carved 
wooden articles, picture frames and as- 





















charm. 


sorted industrial products. Information 
can be obtained about the Brussels World’s 
Fair and other outstanding tourist attrac- 
tions. 


The Korean government, through its 
Consulate General in San Francisco, will 
have an outstanding display of the beau- 
tiful and useful products made by the 
people of Korea. This display always lends 
an exotic atmosphere to this area. 


The French government will present an 
interesting and informative exhibit pro- 
duced by the Trade Section of the Con- 
sulate General in New York and handled 
by the Commercial Section of the Con- 
sulate General in New Orleans. 








In the French government exhibit will 
be displays of scarves, belts and fashions 
demonstrating the French plan of present- 
ing to the American public the chic of 
Paris expertly adapted to the tastes, sizes 
and demands of the American woman. 
Buyers who attend will see the latest 
French cruise-wear and advance spring 
models. 

The French touch in the International 
Bazaar will be evident in the re-creation 
of a typical continental shop under the 
name of “Boutique Continentale” where 
they will offer for sale French, German 
and Italian accessories and novelties— 
“Flexies” toys, stuffed toys from France 
and Italy, exquisite hand-painted chiffon 





Japan is among Eastern countries whose displays lend exotic 


and silk scarves from France, and the 
latest in light-weight French jewelry. 

The Swedish exhibit, produced by the 
Consulate General in Houston, will fea- 
ture, gift items of glass, ceramics and 
brass, fabrics and industrial products from 
Swedish factories. Sweden will exhibit new 
Facit business machines, revolutionary 
Durox building material, the new Ericofon 
telephone and even a bright red Volvo 
sports car and Clinkerbuilt motor boat. 

The large Venezuelan exhibit will show 
industrial and cultural development which 
has taken place in Venezuela. It will also 
highlight business advantages available in 
this country and outstanding points of in- 
terest and tourist attractions in Venezuela. 

The Sino-American Cultural and Eco- 
nomic Association will present an exhibit 
showing products both industrial and 
decorative made in Taiwan, China. 

The exhibit presented by Great Britain 
will show a cross-section of British indus- 
try featuring items ranging from wedge- 
wood dinnerware and art objects to Rolls 
(Continued on Page 86) 
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CATTLE, CROPS and KIDS 


Best of the Americas Come to State Fair of Texas 

















“Cattle, crops and kids” typify the well- 
rounded and far-flung livestock, agricul- 
ture and rural youth program of the State 
Fair of Texas. 

This great program includes the Pan- 
American Livestock Exposition, the Jun- 
ior Livestock shows and sales, the Agricul- 
ture Show and youth activities. 

It reaches into every phase of Texas 
farm and ranch life, all the way across the 
State. 

A dramatic indication of the widespread 
participation in the youth activities phase 
of this program comes on opening day of 
the fair—Rural Youth Day. 

















Twenty-four breeds of 
purebred livestock will 
parade before an inter- 
national audience. 


Over $21,000 will go 
to junior livestock ex- 
hibitors this year. 


Farmers and ranch- 
ers from all over 
Texas will come to 
-the Fair. 





“Kids” come from every corner of 
Texas—some 100,000 of them, mostly in 
their early teens. Hundreds of school buses 
and private cars bring the youngsters to 
the fair. Some groups will come from as 
far as 600 miles away, traveling all night 
to reach the fairgrounds by daybreak. 

Nationally famous for the noon-time 
picnic at which the boys and girls eat more 
than eight and a half miles of hot dogs, 
Rural Youth Day marks the largest annual 
gathering of farm and ranch youth in the 
nation. More than half of the state’s 
187,000 Four-H club boys and girls, Fu- 
ture Farmers and Future Homemakers 
will be on hand for this gigantic occasion. 


Rural Youth Day is but one of a series 
of youth meetings, dinners, shows and 
sales, which Dallas businessmen support 
all the way across the board. 

The fair this year has posted a grand 
total of $91,597 in cash premiums for its 
livestock and poultry shows, including the 
Pan-American and the junior shows. 

The Pan-American Livestock Exposi- 
tion, since its inception in 1953, has grown 
into the most important livestock show of 
its type in the Western Hemisphere. It is 
recognized near and far as the most com- 
plete breeding show in America—truly an 
international show-window for purebred 
livestock. 

Premiums for the Pan-American this 
year amount to $62,917. The nine-day 
judging program during the first half of 
the fair will parade some 24 different 
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breeds of purebred livestock before an in- 
ternational audience. 

There are classes for Hereford, Angus, 
Brahmas, Santa Gertrudis and Shorthorn 
beef cattle; Guernsey, Holstein-Friesian, 
Jersey and Milking Shorthorn dairy cat- 
tle; seven breeds of swine, six breeds of 
sheep, Angora goats and Quarter horses. 

Breeders from throughout America will 
bring their prize animals to the fair for 
exhibition and competition. 

The livestock aristocracy will be ad- 
mired not only by hundreds of thousands 
of fairgoers—to whom a trip through the 
livestock barns is a “must” to make their 
fair visit complete—but also by hundreds 
of prominent and influential livestock 
raisers, businessmen and government of- 
ficials who will come to the fair from many 
Central and South American countries at 
the invitation of the exposition. 

The visitors from foreign countries will 
come primed to shop for purebred foun- 
dation stock for use in building up herds 
in their own countries. In recent years, 
literally millions of dollars worth of pure- 
bred livestock have been sold by exhibi- 
tors at the fair as a result of the promotion 
which brings the Latin-American delega- 
tions to Dallas as guests of the fair. 

International visitors to the Pan-Ameri- 
can are greeted by members of the Pan- 
American reception committee, which is 
made up of prominent Dallas businessmen 
who give their time to this important good 
will project. The visitors are provided a 
comfortable meeting room in the livestock 
area which is staffed by receptionists and 
interpreters of Spanish and Portuguese 
who are available to assist in obtaining in- 


formation on all phases of livestock, poul- 
try, agriculture and industry. Arrange- 
ments can also be made for visitors to 
tour Texas farms and ranches and to visit 
Texas A&M College. 

The Pan-American headquarters is the 
scene of many important meetings be- 
tween livestock leaders and breed associa- 
tion officials of this country with exposi- 
tion visitors from throughout the Western 
Hemisphere. 

The foreign visitors are also entertained 
at a fabulous ranch party. 

There will be horse shows each week- 
end of the fair, including the always popu- 
lar Open Cutting Horse contest. Quarter 
horses, Palomino horses and Shetland 
ponies all will strut their stuff in the horse 
show classes of the fair. 

And as a special attraction, the cutting 
horse contest this year will feature the 
world championship cutting horse finals, 
the winners of which will receive the offi- 
cial Horse of the Year awards of the Na- 
tional Cutting Horse Association. 

The Junior Livestock Shows will be 
held during the second half of the fair. 
Of the grand total in premiums, approxi- 
mately 23 per cent, or $21,058 will go to 
junior exhibitors for their fine steers, dairy 
heifers, pigs and lambs. At least 1,500 
boys and girls throughout the state, in 
virtually every Texas county, have been 
using their summer vacation to groom 
their animals for competition at the fair. 

The rewards are considerable, too. In 
addition to the premium money, the 
youngsters stand to profit from the junior 
livestock and poultry auction sales which 
wind up the junior shows. Last year, re- 

(Continued on page 79) 


The new Pan-American Livestock Arena points up the 
importance of this international show. 














Horse shows will be held each weekend of 
the Fair. 


The latest in farm machinery will be 
demonstrated. 


The World Championship is at stake 
cutting horse contest. 























many and varied interests of to- 

day’s women will be reflected in practi- 
cally every phase of this year’s State Fair 
of Texas. 

But special activities for the ladies will 
focus, as usual, in the big air-conditioned 
Women’s Building, which is almost a fair 
in itself. 

With attendance climbing steadily and 
competitive divisions in homemaking 
skills attracting thousands of entries, the 
half-million dollar building will display 
everything to interest women visitors, 
from fashions to food, from antiques to 
art. 

Premiums and prizes totaling $9,991.50 
will be offered for over 752 classifications 
in eight divisions of the Women’s Depart- 
ment events. Fairgoers will see winning 
entries of hand painted china, art in oils, 





Women’s Department with judges tasting 
bite-sized pieces of the chiffon, angel food 
and butter cakes to determine the winner. 

Winning pictures from amateur photo- 
graphers will be on display in the new 
Photographic Contest. “Shutter-bugs” the 
state over will participate in classes rang- 
ing from landscape to portraits. 

Wearing a “new look” this year, the 
Women’s Building is right in style, It has 
been rearranged and repainted to provide 
an attractive background for the numer- 
ous exhibits and activities. 

A fabulous collection of fall fashions, 
from chemise to trapeze, will be featured 
in 34 free daily fashion shows sponsored 
by six major sewing firms in the 450-seat 
auditorium-in-the-round. Texas’ style- 
conscious women will have an opportunity 
to appraise the top five winning garments 
of the 1958 Grand National Singer Sew- 








Good Business 





The Woman at the Fair 





Fairgoers see winners in all artistic 
media. 





The judges won't mind just one 
little nibble! 





water colors and pastels, designer-crafts- 
menship in mosaic tiles and stained glass, 
ceramics and basketry, needlework of all 
types, antiques and hobby collections, 
jams, jellies and marmalade. 

The annual cake-baking contest, spon- 
sored by Burrus Mills, will be held in the 
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Off, which will be modeled as Singer’s part 
of the production. The pattern companies, 
Advance, Butterick, McCall’s and Simpli- 
city, will each present a capsule show pre- 
viewing the latest styles in street clothes, 
outdoor garment ensembles and after-five 
fashions. Talon Zippers will point up the 


use of zippers in the wide range of silhou- 
ettes now present on the fashion scene. 

On Rural Youth Day, girls from all 
over the state will represent their 4-H 
Clubs as district winners in a 4-H Dress 
Revue, modeling school garments, dress 
costumes and tailored suits and coats of 
their own making. 

The lucky girl who comes out with the 
highest score wins an all-expense trip to 
National 4-H Club Congress, where she 
will have an opportunity to model in the 
National 4-H Dress Revue. 

Inaugurated this year for the home 
seamstress, a Clothing Contest will have a 
public showing of the winning garments 
modeled by the contestant or her ap- 
pointee. Only non-professional dressmak- 
ers are allowed, but these sewing machine 
products could readily be matched with 
the latest Paris fashions. 

Winning chapeaux from the new Hat 
Contest will be on exhibit during the fair 
after judging. Just the thing to “top off” 
any costume, the handmade hats will be 
appropriate for all occasions, from beach 
wear to cocktail parties. 

Amateur rose growers will show results 
of their gardening ability at the annual 
Rose Show in the auditorium of the Wo- 





men’s Building where floribunda and hy- 
brid teas will abound. 

Another principal attraction in the Wo- 
men’s Building will be an unusual display 
of table settings featuring china painting, 
antique glass and china, set in contem- 
porary and futuristic designs. Decked out 
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in bright motifs, the table settings will 
range from Mexico to Christmas orna- 
mentation. For the home of tomorrow, 
one table will have tubes of food placed 
before a space-suited mannequin. 

Everything for family living will be 
seen at the Home and Family Show in the 
Women’s Building. The shopping house- 
wife can choose items of luxury and 
economy from the commercial exhibits of 
draperies, cosmetics, clocks, furniture and 
electronic TV equipment. 

From one end of the fairgrounds to the 
other, manufacturers and commercial ex- 
hibitors have learned that it’s good busi- 
ness to display goods that appeal not only 
to men, but also the “little woman” who 
comes to the fair to windowshop as well as 
participate, 

Women will be helping the man of the 
house shop for an automobile at the Auto 
Show—and probably will be among the 
best customers at the International Bazaar, 
where foreign products and art objects 
from the far corners of the earth will be 
on display and sale. Decor of many Dallas 
homes may undergo a dramatic change 
inspired by these exotic exhibits in the 
General Exhibits Building. 

Of primary interest to homemakers is 
any invention or innovation that lightens 
daily tasks and makes housekeeping less 
a chore. The most recent advances in 
home appliances of all kinds will be dem- 
onstrated and displayed in the electric and 
natural gas shows. Both will feature ela- 
borate model kitchens. 

To carry out the theme “new era of 
elegance in living,” in the Natural Gas 
Building, the largest showing of built-in 
gas ranges ever assembled in the South- 
west will be shown along with a complete 
display of all modern gas appliances, in- 
cluding a demonstration of the automatic 
Burner-with-a-Brain. 

The newly air-conditioned Electric 
Building will feature an array of all types 
of modern electrical appliances as well as 
revolutionary designs in model kitchens. 

Delectable delicacies of every descrip- 
tion can be sampled at the Food Show in 
the Varied Industries Building where 
recipes of unusual and _ taste-tempting 
cuisine prove that the adage of “the way 
to a man’s heart” is true. 

In the beautiful new air-conditioned 
Garden Center, fall flower shows are 
scheduled each Saturday and Sunday of 
the fair. Of special interest to those wo- 
men with a “green thumb” will be the 
gorgeous array of vivid flowers in the All- 
American Rose Garden, the Shakespear- 
ean Garden and the Herb Garden. In the 
(Continued on Page 78) 



































































Creative decorations spell Christ- 
mas Day. 


The rose contest is an exciting event. 


Handmade articles draw many 
admirers. 


Contest winners glow with pride 
and prizes. 
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Guaranteed: 
Fast, Dependable 


Service 


By Dallas’ Motor 
Carrier Industry 


by Kenneth Tubbs 


The significance of Dallas as a whole- 
saling and distribution center and its con- 


tinued growth in importance in this field, 


are due to many factors, not the least of 
which is a strong, healthy motor common 
carrier industry dedicated to the perform- 
ance of fast, dependable service to the 
broad area of markets reached by Dallas 
merchants. 

Without in any degree discounting other 
advantages which Dallas has as a distribu- 
tion point—its central location in a vast 
and rapidly developing market area, its 
relatively favorable tax structure, or the 
excellence of its rail and air service for 
the movement of both goods and people, 
to name a few examples—it must be uni- 
versally recognized that the availability of 
highway freight service, its speed, and its 
reliability, are indispensable to the whole- 
sale and distribution industries, many of 
whose customers have built their busi- 
nesses upon the apparent paradox of low 
inventories and ready accessibility of mer- 
chandise. This seemingly contradictory 
combination is made not only possible, but 
practical, by the existence of well-stocked 
wholesalers to supply the goods, and of 
the motor freight industry to make them 


readily available anywhere within an area 
of several hundred square miles. 

Dallas’ primary market area encom- 
passes the Southwestern states of Arkan- 
sas, Louisiana, New Mexico, Oklahoma 
and Texas. A survey of the 38 regular 
route general commodity truck lines serv- 
ing Dallas developed that to cities lying 
within this area with a population of 
10,000 or more, of which there are 130, 
first morning delivery can be expected to 
99 of them and first afternoon delivery 
to an additional five. None fare worse than 
second morning, the remaining 26 falling 
in this category. Between Dallas and many 
of these points the competitive services of 
two or more carriers are available. The 
survey also disclosed that an average of 
more than 1,100 trucks are scheduled in 
and out of Dallas each day, and this figure 
does not include refrigerated carriers, pub- 
lic carriers exempt from public regulation 
(agricultural commodity haulers, for ex- 
ample), or shipper-owned trucks. 

The mutual dependence of the whole- 
saling and distribution industry and the 
motor carrier industry upon each other 
is inescapable. Their parallel importance 
and growth in the Dallas trade area con- 
stitute irrefutable evidence that the whole- 
saler needs the flexible, reliable and fast 
service provided by the motor carrier, and 
that the latter relies upon the former to 
contribute a large share of the tonnages 
essential to a profitable operation which 
enables it to maintain the frequent, de- 
pendable service required by the shipping 

public. It would undoubtedly be inaccurate 
to say that neither could continue to exist 
at all without the other, but it is certain 
that neither would care to try such an 
arrangement, and that the disappearance 
or substantial curtailment of the commer- 


cial activities of either group would have 
a disastrous effect on the economic stabil- 
ity of the other and their respective rela- 
tive important positions in the general 
Dallas economy. 

The past three decades have witnessed 
an almost complete transition from rail to 
highway in the movement of small-lot 
freight (quantities less than carloads or 
truckloads, although the designation 
“small-lot” is frequently a misnomer, as 
shipments may weigh from a few pounds 
to several tons), particularly for distances 
up to four or five hundred miles. This 
is not to say that the motor carrier indus- 
try does not haul many larger shipments, 
and for far greater distances. There are 
coast-to-coast operations, both single-line 
and joint line through arrangements 
among carriers whose operating rights 
cover a portion of the route. Some truck- 
ing lines have concentrated largely on 
truckload or volume shipments, and many 
of the “specialized” carriers devote their 
efforts entirely to this type of business. It 
was primarily the -less-than-truckload 
quantities, however, moving within the 
area of overnight runs, upon which the 
motor freight industry based its begin- 
ning, and by means of which it has made 
its sensational growth. It is within this 
realm that the motor truck is best able to 
demonstrate its inherent advantages; its 
flexibility, that it is not confined to an 
“iron-bound” route, that it need not wait 
for several loads to accumulate before it 
can move, that, if needs be, the same ve- 
hicle can be made to serve several cus- 
tomers, and others. Coincidentally, this is 
the distribution area within which serv- 
ice is most attractive to the wholesaler. 

The railroads themselves have come to 
appreciate the value of motor carrier op- 


THIS CHART clearly demonstrates the dominant position of Dallas in wholesale activities in the Southwest. It leads all other 
Southwestern cities in number of wholesale establishments, as well as in total wholesale sales. Most revealing is the third 
section, showing per capita measure of wholesale sales, because it indicates, in addition to the comparison with other regional 
metropolitan areas, how much more significant relatively the wholesale industry is to the over-all economy of Dallas than to 
that of other cities in the Southwest. To this may be added the fact that total wholesale sales in Dallas increased more than 
one-third during the six-year period 1948-1954. 


Number of Wholesale Establishments, 
1954 











Sales of Wholesale Establishments, 1954 
(millions) 
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Per Capita Wholesale Sales, 1954 
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erations as an adjunct to rail service, and 
many of them are substantial operators 
of motor vehicles. In some instances the 
service performed is subsidiary to rail 
service—that is, their operating certificates 
contain restrictive clauses limiting the type 
of operations they may conduct. When 
this is true, insofar as the shipper is con- 
cerned, shipments are made subject to the 
terms of railroad bills of lading and the 
truck service is merely substituted for a 
haul in a box car. In other cases rail- 
owned truck subsidiaries perform an out- 
and-out motor common carrier service the 
same as any independent truck line, and 
regularly interchange freight with other 
motor carriers. Several southwestern rail- 
roads conduct extensive trucking opera- 
tions. To the extent that these operations 
can be carried on free from regulatory 
fetters, they are on a par with other motor 
carrier services and equally valuable to 
the distribution industry. 

The most successful private truck op- 
eration is one which is able to achieve a 
loaded haul on each trip both inbound 
and outbound, and in the case of the 
wholesaler this is usually difficult to attain. 
His markets and his sources of supply 
ordinarily do not lie in the same area, and 
the private operator is not permitted to 
“haul for hire” the goods of others. Thus 
even where he can maintain a good out- 
bound load factor from the distribution 
point, he is usually faced with an empty 
return haul. Where his customers are 
many and located in all directions from 
the distribution point, the wholesaler of 
light goods or consistently small shipments 
find even the consolidation of enough ship- 
ments for an outbound load of suitable 
tonnage a problem. There is also the ques- 
tion of service, which is so important to 
the movement of goods in wholesale trade. 
The private truck operator faces a real 
challenge in attempting to match the ever- 
present, day-to-day scheduled service pro- 
vided by the public carriers, and usually 
his customers have come to depend upon 
it and expect nothing less. There is no 
doubt that many wholesalers—those with 
multiple plant operations, those with regu- 
lar movements of heavy goods in large 
volume, and those fortunate enough to ar- 
range for loaded hauls in both directions, 
for example—are successfully and profit- 
ably operating their own trucks in serving 
their customers. Nevertheless it is the 
public carriers — the regular route com- 
mon carriers of general commodities, 
which stand ready at all times to serve 
any and all who may apply—that basically 
provide the distributive transportation 
upon which the trade of any great whole- 
sale center is built. 
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East Texas Motor Freight 


Two huge new freight terminals point up the importance of 
Dallas as a transportation center. They were constructed by 
East Texas Motor Freight and Red Arrow Freight Lines. East 
Texas’ million-dollar terminal on a 15-acre tract at 4242 Irving 
Boulevard climaxes the firms $5.1 million expansion program 
which included construction of seven new terminals and enlarg- 
ing eight others along the Dallas-based company’s 4,780-mile 
system. The company has also consolidated all its headquarters 
offices at 623 North Washington Street. Fred E. Tucker, Jr., 
chairman of the board, and George E. Paschall, president of 
the company, point out that the new Dallas terminal brings the 
city the best “package” transportation service of any city in 
America. “A capacity of over three million pounds per day 
can now be handled,” Mr. Paschall said. 

Red Arrow is building a new $400,000 installation at 4400 
West Irving Boulevard, which will provide loading docks for 48 
trucks and trailers at a time. This terminal is also located on a 
15-acre tract. The terminal dock, 260 by 80 feet, has a freight- 
handling area of approximately 20,000 square feet, equipped 
with an automatic chain conveyor system. This large Butler 
Steel Building was furnished by Airoldi Steel Buildings Com- 
pany which also executed the general contract. 


Red Arrow Freight Line 






















































































Dallas continues to expand its position 
as the leading motor supply and service 
center of the Southwest. Home based Dal- 
las firms and national leaders in the indus- 
try continue to add to their plant and dis- 
tribution facilities in Dallas. General Mo- 
tors heads the current expansion list with 
a new Master Supply Depot for their 
Chevrolet Motor Division on Hines Boule- 
vard, North of Field Circle and United 
States Rubber Company recently moved 
into a new and enlarged distribution ware- 
house in the Brook Hollow Industrial 
District. 

The massive Dallas parts depots of 
Ford, International and General Motors 
and the growing concentration of ware- 
housing and distribution facilities for 
major tire manufacturers in this area point 
up the stature of Dallas as a motor supply 
center. At the same time the outward ex- 
pansion of such Dallas firms as Southwest 
Wheel Inc., Monkey Grip Sales Company, 
Southland Battery Company, J. & S. Car- 
buretor Company and other similar firms 
with manufacturing facilities in Dallas, re- 
flect the wide and growing diversification 
of this industry. 

General Motors 50 per cent expansion 
of Chevrolet parts facilities, now under 
way, points up the growing importance of 
Dallas as an automobile supply center. 
Their new Master Parts Depot scheduled 
for completion this month at 10788 Harry 
Hines Boulevard includes the building of 
88,500 square feet of warehousing space 
and 8,600 square feet of office space. 

Ths new Chevrolet Parts Depot will 
serve 757 Chevrolet dealerships and 531 
Oldsmobile and Pontiac dealerships in 
Texas, Oklahoma, Louisiana, Mississippi, 
and New Mexico. It will stock more than 
26,000 different parts for distribution to 
these dealers in a five state area. 

In addition to this, General Motors 
maintains a GMC Truck and Coach Divi- 

sion parts warehouse at 6007 Peeler. This 
facility stocks about 30,000 items ranginz 
in size from small washers to large Diesel 
Engines for trucks and coaches. It is one 
of 13 parts warehouses operated by GMC 
Truck and Coach in the United States. 
This operation has 55,000 square feet of 
space and services all of Texas and parts 
of Oklahoma, New Mexico and Louisiana. 

The United Motors Service Division is 
located at 6303 Cedar Springs and has 
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83,000 square feet of floor space. This 
General Motors service and parts facility 
stocks more than 13,000 different parts 
and accessories. It services all of Texas 
and most of the states of Arkansas, Okla- 
homa, Louisiana and New Mexico. The 
Dallas operation is one of 19 parts depots 
operated by the U.M.S. Division in the 
United States. 


In addition to its massive assembly 

' plant, the Ford Motor Company main- 
tains one of its key parts depots in Dallas. 
From this plant, located at 521 North In- 
dustrial Boulevard, a million dollars worth 
of parts go out each month to Ford, Mer- 


Dallas Grows as Southwest’s Leading 
Motor Supply and Service Center 


two railroad cars of parts are delivered to 
the depot to maintain inventories and 
nearly the same volume of supplies arrive 
by truck. 

The Dallas depot was completed in De- 
cember, 1951, as part of the Ford Motor 
Company’s rapid post-war expansion. It is 
located on a nine-acre site and has a total 
of 122,400 square feet. Offices for depot 
employees and members of the Ford and 
Mercury-Edsel-Lincoln division staffs oc- 
cupy 19,200 square feet. Although not the 
largest depot in the Ford Division System, 
the Dallas plant ships more air condi- 
tioners than any other depot. 
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Section of Southwest Wheel Inc. parts warehouse at 944 South Lamar Street. 
Perhaps Dallas’ largest home based motor supply house, this firm specializes in 
wheels and special truck equipment and has branches in Houston, Lubbock, San 


Antonio and Oklahoma City. 


cury, Edsel and Lincoln dealers in Texas 
and Oklahoma. Nearly 100 men and 
women are required to run this depot 
which has an annual payroll of $427,000. 

This depot provides logistic support for 
327 dealers and back up the Ford policy 
of insuring that every part is less than 24 
hours away from service department 
shelves. More than 17,000 different auto- 
mobile components, including all but out- 
dated and seldom-requested items are car- 
ried in this depot. Thousands of bins and 
shelves fill the 103,200 square feet of 
warehouse space. On an average day about 





The Dallas parts depot of International 
Harvester Company is one of twelve stra- 
tegically located throughout the United 
States. This depot serves about 700 deal- 
ers located in Texas and parts of Louisi- 
ana, Oklahoma and New Mexico, In 
addition to these domestic dealers, it 
serves a large part of Old Mexico. 


This depot is situated on approximately 
nine acres at 1801 Irving Boulevard. The 
depot covers approximately 200,000 
square feet of space and stocks around 
65,000 items. Due to Dallas excellent 
transportation facilities this depot is able 
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GMC Truck and Coach Division of General Motors stocks more than 30,000 
different truck and coach parts accessories in its warehouse, 6007 Peeler. Parts 
range in size from small items stored in bins, above, to large diesel engines. 
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W. A. McCullah, manager of the Dallas parts depot of Ford Motor Company's 
Ford Division, right, checks a parts order with stock picker, C. D. Boyd. The parts depot, 
521 Industrial Blvd., serves 327 Ford, Mercury, Edsel, and Lincoln dealers in Texas and 


Oklahoma. 





to give over-night service to most of its 
dealers. 

Dallas is also regional or district head- 
quarters for most of the major rubber 
companies operating in the Southwest. 
Many of these started as relatively small 
operations using public warehouses and 
have expanded their operations and built 
or leased their own warehouses during the 
past few years. 

Major plants of this type in the Trinity 
Industrial District are B. F. Goodrich 
Company, Dayton Rubber Company, and 
General Tire & Rubber Company. Brook 
Hollow Industrial District includes major 
warehouses for Goodyear Tire & Rubber 
Company, Seiberling Rubber Company 
and United States Rubber Company. Fire- 
stone Tire & Rubber Company has a 
major warehouse at 9216 Harry Hines. 
Generally, these Dallas operations serves 
a five to eight state area. 

At the same time individual Dallas firms 
that started as relatively small operations 
have grown to national proportions. A 
prime example of this is Southwest Wheel, 
Inc., which started on East Commerce 
Street in 1919 as a small establishment. 
Today this firm maintains an inventory of 
over a million dollars in Dallas and its 
branches, Over a period of years South- 
west Wheel, Inc., has pioneered the de- 
velopment of special equipment such as 
vacuum, air and electric brakes, special 
tanks and other equipment that keeps 
modern transport units rolling over South- 
west highways. 

Dallas has also developed in recent 
years into a center of manufacture for 
air conditioning equipment. This includes 


‘the John E. Mitchell Company now manu- 


facturing Mark IV Air Conditioners, 
A.R.A. of Dallas, Frigikar and others. 

Dallas is also a major center for Trailer 
Manufacturing and distribution. The 
Brown Trailer Company, a division of 
Clark Equipment has just established a 
new plant at 3030 Irving Boulevard. Dal- 
las also has major plants for Hobbs 
Trailer, Lufkin, Freuhoff, Nabors Trailers 
and others and also has local manufac- 
turing plants operated by Ace Body Com- 
pany, American Body & Equipment Com- 
pany and other firms. In almost every 
phase of motor transport equipment and 
supply Dallas continues to expand on a 
wide diversified basis. 


Section of the interior of the Dallas 
Parts Depot of International Harvester 
Co., 1801 Irving Bivd. The depot carries 
65,000 parts and serves 700 dealers over 
four states and part of Mexico. The plant 
covers a floor area of approximately 
200,000 square feet. 
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*Richard C. Ingram 

Manager Convention Department 
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Dallas 


A flood of return post cards captioned: “Count Me In 
To Help Dallas” — accounts for the smiles in our 
Convention Department. — This stack of activated files 
shows RESULTS from DALLAS. — Individual cards 
also reflect the wide range of DALLAS Readership — 
Business Women — Insurance Executives — Advertising 
Men — Florists — Aviation Distributors — Ministers — 
Doctors — Big Business and Little Business — Downtown 
and Suburban. — Regular Advertisers in DALLAS 
know this story. You too can use Dallas’ Wide and 
Diverse Readership to help your business. 


Business Magazine of America's 
Number One Region of Opportunity 


TOM McHALE 
Advertising Manager 


Published since 1922 by The'Dallas Chamber of Commerce 
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The Big Gift 
Of Help 


The Chest 
Is Counting 
On You 


A city’s greatness may well be measured 
by its health and welfare services. 

How it provides for problems of its 
population is a yardstick clearly indicat- 
ing progress — and even growth poten- 
tial of a city. 

For many years, Dallas business insti- 
tutions have realized that business will 
flourish in a community that takes care 
of its own. A healthy community attracts 
better employees, they have found, and 
services rendered in health and character 
building of children pay off handsomely in 
well qualified, well adjusted business lead- 
ers and workers of the future. 

Such services covering the areas of 
children, family, health and group recrea- 
tion are available to Dallas County resi- 
dents through 37 organizations in 110 lo- 
cations — centers of service supported by 
contributions through the Dallas Com- 
munity Chest. 

The Chest is administered by Dallas 
business itself —a cross section of em- 
ployees, executives and professional peo- 
ple serving together for a common goal. 
It functions solely as an instrument of all 
givers — big, little, business firm and indi- 
vidual. 

The Chest board of directors is elected 
by these givers and includes employee 
members as well as top echelon execu- 
tives of Dallas firms. 

These elected leaders serve their terms 
with a determined zeal for the continued 
success of the Community Chest. This 
zeal on the part of volunteer Chest leaders 
and workers has been responsible for suc- 
cessful campaigns in Dallas for the last 
16 years. 

The best talent among Dallas business 
and professions also is found in the Chest. 
Experts from specialized fields serve vol- 
untarily, contributing their knowledge to 
like jobs for the Chest on committees that 
cover finance, budget, legal, agency, 
church relations, community relations, 
publicity, campaign and executive. 

The Community Chest has become a 
common ground where both employees 


DALLAS e¢ SETPEMBER, 1958 


and management of Dallas businesses to- 
gether with other leaders can work to- 
gether to insure the success of a common 
goal. In many instances, because of this 
mutual effort, many other interests of 
firms and their employees have been more 
readily resolved. 

Because of this understanding and co- 
operation, giving to the Chest has in- 
creased continuously over the years, with 
more people participating — more people 
giving every year. 

In 1924, 27,000 givers contributed 
$480,000. In 1943, 75,000 Dallas County 
residents gave $1,356,000 to the War 
Chest, the first year the million mark was 
topped. By 1948, 105,000 people con- 
tributed $1,272,000, an emphatic com- 
parison of “spreading the base” of giving. 
Last year, 204,728 givers contributed 
$2,605,998. 

The amount needed annually by Chest- 
supported services is determined by some 
forty citizen members of the budget com- 
mittee. They meet in sessions scheduled 
over a three-month period each year to 
hear about the health and welfare needs 
of Dallas County. 

This need is documented by the Coun- 
cil of Social Agencies whose researchers 
collect information on the changing com- 
plexion of Dallas County population — 
its working habits, personal and family 
problems, sicknesses, leisure time activi- 
ties. These facts are compiled and pro- 
jected to assist Chest budgeteers with fu- 





L. T. POTTER, Chest president and presi- 
dent of Lone Star Gas Company, with 
Hope Cottage babies. 


ture planning for the health and welfare 
of Dallas. 

Experience has: shown that need does 
not depreciate with the dollar. Today 
those in need are caught in an economic 
“squeeze play” of inflation, where need 
continues but dollars buy less than before. 

This fall workers again will be striving 
not just for the $2,725,673 set as this 
year’s minimum needed by the Chest 
agencies that serve these people, but to 
add to the list of Community Chest givers 
as well. Most of these will come from the 
ranks of new business firms and residents 
who have moved to Dallas. 

As a rule, gifts from large industrial 
firms, banks, insurance companies, and 
other titans of the Dallas economic pic- 
ture, represent approximately one-third 
of total contributions. Smaller firms and 
personal gifts of executives account for 
another approximate third. Another third 
from employee giving completes the total. 

This formula of one-third big gifts, one- 
third special gifts and one-third em- 
ployee gifts is followed by the Dallas 
County Community Chest and in other 
successful campaigns throughout the 
country. Experience has shown this to be 
the fairest distribution, a business-like 
system devised by representatives from 
management employee levels and the pro- 
fessions — truly a plan of Dallas business 
itself, accepted by all concerned, to care 
for the health and welfare needs of our 
community. 
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New Members for Year Hit 1,663 


At the end of August, the total number 
of memberships sponsored by the Cham- 
ber’s Membership Committee was 1,663 
toward its goal of 2,800 in 1958. The total 
acquisition for the month was 152. 

In the race for the three “President Erik 
Jonsson Trophies,” the standings remained 
the same. Of the eight sections in the race, 
Section No. 4 (Vice-Chairman Jim Layne) 
was in the lead with a total of 255 mem- 
berships at the end of August. In second 
place was Section No. 7, Vice-Chairman 


Jack Wantland, with 214 memberships;* 


in third place, Section No. 1, Vice-Chair- 
man Carol Neaves, 150 memberships. 

During August there was one change in 
the executive counsel of the committee. 
Vice-Chairman John Mitchell, who was in 
charge of Section No. 2, found it neces- 
sary to resign and the chairmen appointed 
Associate Vice-Chairman John Leedom, 
president of Wholesale Electronic Supply 
Company, to the position. Mr. Mitchell 
will remain as a committeeman on Sec- 
tion No. 2. 


Manufacturing 

BROWN & BOVERI CORP., 118 Ex- 
change Bank Bldg.; Wm. Sailers (Tom 
James and Jack Gidcumb) 

WEYERHAEUSER SALES COM- 
PANY, Thomas Bldg.; G. V. Fredrickson 
(Jack Wantland) 

OAK CLIFF BRACE COMPANY, 
323 Centre; C. T. Sanderson (Bob Green- 
wald) 

BATTLE & DAVIS SALES CO., 914 
Texas Bank Bldg.; Sam T. Davis (R. S. 
Jamar) 

DOUGLAS LEAD SUPPLY, 2535 
Winnequah St.; Eugene F. Douglas (Jack 
Wantland) 


Distributors and Wholesalers 

FIRE CONTROL COMPANY, 111 E. 
Davis; E. D. Bonds (Leon Marshall) 

REICHHOLD CHEMICALS, INC., 
4909 Reading; A. V. Elam (N. W. Ryan) 

TRIANGLE TRADING STAMPS, 
INC., Jefferson Tower Bldg.; Walter S. 
Hopkins (James W. Layne) 

VOWELL & ASSOCIATES, 318 
Cadiz; Claude Vowell (John Smith) 

DDD ENVELOPE CoO., 6266 St. 
Albans Dr.; DeWayne Dallas (Joe Glick- 
man) 

STEEL SPECIALTY CO. OF TEXAS, 
1729 Levee; John Helm (N. W. Ryan) 

DALLAS BURGLAR ALARM CO., 
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CO-CHAIRMAN W. C. WINDSOR, JR. (right) congratulates other recent Top Hand 
Awardees. They are (L to R) Orrin Miller, Robertson, Jackson, Payne, Lancaster & 
Walker; Lewis Zafran, Padgett Printing Company; Charles Barrett, Texas Instruments. 





TOP HAND AWARDEES at July Lasso Club meeting: (L to R) 
Bob Greenwald, and third from left, Gerald Clore, his spon- 
sor; both are from Goodwill Industries. Second from left, 
VC Jack Wantland, the first recipient of a Top Hand Award 
for the last six months of 1958; Center, Bruce Robbins of 
Trophies, Incorporated and Sponsor, Laurence Melton of Mel- 
ton Printing Company; Oilman Ralph Sledge, and his sponsor, 
George Sutton of the First National Bank. 
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TOP HAND AWARDEES and sponsors at an August meeting (L to R): Co-Chairman 
N. W. Ryan, Industrial National Bank, and presenter, past Chamber President (1954 
and '55) Jerome K. Crossman; Vice-Chairman James W. Layne and sponsor, the Hon. 
Joe Pool; C. O. Johnson of Macatee, Incorporated, and sponsor, A. P. “‘Pop"’ Harrison, 
a Chamber Life Member and former Membership Committeeman. 
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Membership 


P. O. Box 5803; Kenneth Holmes (Clif- 
ford Wheeler) 

PYRAMID SPECIALTIES CO. OF 
TEXAS, 3104 Gaston Ave.; Henry K. 
Dannelly (Russell Thompson) 

TEXAS BEARING CO., INC., 2824 
Elm; John F. Young (Jim McBride) 


Retail 

BASS LIQUOR STORE, 521 South 
Akard; J. E. Bass (Jim McBride and 
Hugh Howard) 

BLACK TULIP GALLERIES, 215 
Inwood Vil.; Everett D. Rassiga (Russell 
Thompson) 

CITY FINANCE SERVICE, 1934 
Elm St.; L. D. Nutter (Ben Gee) 

DOMAC PLASTICS, INC., 1228 So. 
Rock Island; E. J. McKenzie (Jack Want- 
land) 

FIDELITY DRUG STORE, 1000 
Main; M. C. Peterson (Jim McBride) 

NELLE’S OFFICE MACHINES, 4018 
Maple; D. L. Williford (Jim Gibson) 

CO-OP CAMERA STORE, 3113 West 
David; Albert Horsley (R. F, Flaherty) 

HIXSON PIANO CO., Elm at Austin 
St.; Hughes A. Wellbaum (John Horton) 

DAVID P. SLEDGE AUTO CO., 
2607 Main St.; David P. Sledge (Geo. 
Thomas) 

JACK CARR SADDLE SHOP, 7723 
Inwood Rd.; Jack Carr (Max Saichek) 

CINDERELLA SHOE STORE, 1921 
Elm; Mrs. Ruth Wood (Ben Gee) 

CONTINENTAL GIFTS, 1510 Main 
St.; David Ehrem (Jack Hospers) 

ROGERS FACTORY OUTLET 
WOMEN’S SHOES, INC., 1813 Main; 
N. Victor Laredo (Joe Glickman) 

WEAVER-MILLER CARPETS, INC., 
2300 W. Illinois; Edward M. Weaver (Joe 
Glickman) 

J.C. PENNEY CO., 2596 Gus Thom- 
asson; Garland Sorley, Don Coursey and 
Jim Coyle (Leon Marshall) 

BOBBIE’S TALL FASHIONS, 1919 
Elm; Fred Lewis (Bruce Robbins) 

FIRST AID FIRE EQUIP. CO., 3606 
Main St.; Harrell W. O’Rear (Lewis 
Zafran) 

DALLAS RADIATOR WORKS, 7407 
Harry Hines; A. C. Argo (James C. Hen- 
derson, Jr.) 

KLAR JEWELERS, 1807 Elm St.; 
Mrs. Leo E. Klar (Joe Glickman) 

SQUAWKY’S LIQUORS, 6524 East 
Northwest Highway; Alger Waits and 
Mrs. Lena Waits (Carl Read) 

HOUSE’S NURSERY, 5626 E. Mock- 
ingbird Lane; L. C. House and J. T. 
White (John Horton) 
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months on the Committee. 


COMMITTEEMAN OF THE MONTH 





JAMES W. LAYNE 


Jim Layne, a four-year veteran of the Chamber’s Membership Com- 
mittee has earned a Chamber Life Membership every year since he 
joined the Committee. This dynamic civic worker earned his first Life 
Membership by sponsoring 100 Chamber members after only four 


For the past three years he has served as a vice-president of the 


Committee and has led his section to achieve highest honors each year. 
During 1956 and 1957 his section won one of the three “President’s 
Trophies” presented at the end of each year. This year his Section No. 4 
is in the lead in the race for the No. 1 “President Jonsson Trophy” and 
they plan to hold this position. 

Other outstanding Chamber activity includes setting an all-time 
membership acquisition record in 1956. During that year Jim sponsored 
221 New Chamber members. 

Jim, a native of Knoxville, Tennessee, is interested in all civic affairs 
which are good for Dallas. He has been actively engaged in the “employ 
the physically handicapped” program since its inception by Laurence 
Melton in 1948. He is presently the Associate Chairman of Public Rela- 
tions for this committee. 

An Air Corps veteran of World War II, Jim is active in all veteran 
organizations and is now serving as First Vice-Commander of the 
Wynnewood American Legion, Post 511. 


Circle Drive. 





Jim is married and he and his wife, Margaret, reside on Lake 


He is engaged in advertising, marketing, and sales counseling. Aside 
from his many civic and veteran activities, he finds some time for his 
two hobbies, fishing at Lake Whitney, and politics. 








MAIN & MARTIN LIQUOR STORE, 
1016 Main St.; Nathan Marasco (Jim 
McBride) 

PUBLIC SUPER MARKET, 2705 
Bryan; Ross Interrante (Hugh Howard) 

GENE TUNNEY’S TV AND APPLI- 
ANCE, 165 Walnut Hill Village; Gene 
Tunney (Fred Garland) 


Insurance 


JERRY AHERN INS. AGENCY, 
1960 Hawes Ave.; Jerry Ahern (Carol 
Neaves) 


LEWIS R. JOHNSON, 206 Cookston- 
Smith Bldg. (Carol Neaves and James C. 
Henderson, Jr.) 

J. H. SNELL, JR., INS. CLAIMS 
SERVICE, 726 Wilson Bldg.; J. H. Snell, 
Jr. (Jack Curtis) 


Auto Service 
F, S. CHILES GULF SERVICE, 1601 
No. Industrial; Frank S. Chiles (Tom 
Owens) 
FRED HOWE, JR., Texaco Service, 
10695 East Northwest Highway; Fred 
Howe, Jr. (Robert Watts) 
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Financial 

THE CITIZENS STATE BANK, Rich- 
ardson, Texas; John H. Head (Paul Arm- 
strong) 

PHILIP L. McLAUGHLIN, INTER- 
ESTS, Exchange Bank Bldg.; Philip L. 
McLaughlin (Jack Gidcumb) 

IRA HAUPT &CO., 901 First National 
Bank Bldg.; David Lobdell (John Smith 
and Jim Layne) 

Oil 

WILLIAM MOSS PROPERTIES, 
INC., 1340 Republic Bank Bldg.; Wm. 
Moss (Stormey Meadows) : 

NORTHWEST OIL COMPANY, 
Republic National Bank Bldg.; Malcolm 
K. Brachman (Jack Clark and J. I. Jordan) 

H. J. GRUY AND ASSOC., Rep. 
Natl. Bank Bldg.; H. J. Gruy (Jack 
Hight) 


Real Estate 
McCAULEY REAL ESTATE, 7316 
Second Ave.; R. R. McCauley (Jack 
Clark) 
ROSA McMILLAN, Real Estate, 8220 
Westchester; Rosa McMillan (Joe Mur- 





JACK HOSPERS (center), Chairman of the 1955 Membership Committee, receives 
Top Hand Trophy at August meeting. Associates from Chance Vought and the U. S. 
Navy attending in his honor are (L to R): Admiral H. Sanders, Johnny Johnson, B. W. 
Whitten, and Captain D. E. Dressendorfer, USN, B.A.R. Representative—Dallas Area. 


Transportation 
KAR TRUCKING CO., P. O. Box 
1511; F. J. Karpel (Cliff Bivens) 
WARREN G. SHAYLER TRUCK 
LINE, P. O. Box 10512 (7); David D. 
Locker (Kenneth Tubbs) 


Professional 
JOHN D. GRIGGS, ATTY., 626 
Fidelity Union Life Bldg. (Jim Shipp) 
WILLIAM M. JONES, ATTY., 1806 


Mercantile Securities Bldg. (Ned Meyer- 
son) 

LOUIS SINES, C.P.A., 
Lane (Joe Murray) 

HUGH E. WILSON, M.D., 5323 
Harry Hines (Carol Neaves) 

HENRY AKIN, JR., ATTY., 1405 
Mercantile Securities Bldg. (Orrin Miller) 

LIBERTY INCOME FUND, INC., 
P. O. Box 4502; Sam B. Werner, Jr. (Jack 
Wantland) 
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The Great Atlantic & Pacific Tea Company -:- 


America’s Foremost Retailer of Fine Food -:- 


Since 1859. 
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A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today’s 











requirements. 
ves OTHER TOP HAND Awardees and sponsors (L to R): J. L. Cauthen and sponsor, W. D. 
ze Gentry of the Federal Reserve Bank; Jack Curtis and sponsor, Jim Wallace, president Call LA 8-4211 
: of the Dallas Association of Insurance Agents; Vice-Chairman Leon Marshall and Sj 1911 
seas sponsor, Ralph Rogers, president of Texas Industries, Incorporated. — 
eT- SMITH & WILLIAMS, INC., 3400 THEODORE S. HOCHSTIM, ATTY., 
University; James F. Smith (Leon Mar- 506 Dallas Federal Savings Bldg. (Henry TANK [dovers. 





PHOTOGRAPHERS 

















0a shall) Hoffman) 
E. R. HENDERSON ADV. DESIGN HAROLD LINDGREN ART STU- 4309 Avondale + Dallas 
23 SERVICE, 3516 Rankin; E. R. Hender- DjJO, Texas Bank Bldg.; Harold C. Lind- 
son (Bob Greenwald) gren (Jack Wantland) 
)5 HENRY R. LYON & CO., INC., 1014 MONTERREY Ss 








National Bank Bldg.; Henry R. Lyon 
(James W. Layne) 

PREIS, BYLAND & PREIS, INC., 
2622 Cedar Springs; Robt. I. Preis (Tim- 
othy Carroll) 


Restaurants 
BLUE FRONT DELICATESSEN, 
1105 Elm St.; Mrs. W. G. Schliepake 
(Ned Meyerson) 
THE DIXIE GRILL, 525 So. Akard; 


OLD MEXICO 


~ FAMOUS THE WORLD OVER 
TRADITIONAL HOSPITALITY 


Gum Hillel. Me. | 
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nothing less thana 


PERFECT FIT will do! 


That's exactly how we all feel about the children’s shoes 
. or our own for that matter. Believe us, it’s as impor- 
nt and as possible to get perfectly suited catalog covers 
fo represent your company, your product, your service. 
For four decades, American Beauty has been custom- 
designing covers. All sizes, all shapes, all types and 
purposes of covers. When you bring your cover needs 
to American Beauty, you'll get covers which are 
designed for you and for nobody else. Try us and see 
the difference! 


Available... real or simulated leathers, cloth, 
canvas, vinyls or vinyl coatings in almost any 
color you can think of. 


Since 1915, ‘‘cover’’-ings of distinction! 


=A MERICAN BEAUTY COVER CO. 


TAyYLor 4-206], P. O. BOX 1249A, DALLAS 21, TEXAS 
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another 


reason why 


BLANKS 


engravings, 
though the best, 


cost less! 


This STRIPPING TABLE permits the grouping 
of many negatives on one large glass 
to reduce the cost of your engravings. 


Engraving Company 


1315 YOUNG STREET e DALLAS e Riverside 1-3905 











MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-565! 
AUBREY M. COSTA, President 


34 YEARS EXPERIENCE FINANCING REAL ESTATE 














ACE 
BODY COMPANY 


Custom Built 


Van Bodies | Stake Bodies 
Beer Bodies 5-Man Cabs 
Refrigerated Bodies 
Complete Painting & Repair Service Whitehall 2-3179 


3463 Cedar Crest Bivd. 
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Gus T. Flener and Mrs. May Petersen 
(Jim McBride and Hugh Howard) 

LEE’S JUICE BAR; 1903 Elm St.; 
S. E. Lucas (Ben Gee) 

CATTLEMEN’S STEAK HOUSE, 
2009 Live Oak; J. E. Roach and Mrs. 
J. E. Roach (Jack Wantland) 

LIM YEE CAFE, 2007 Abrams Rd.; 
Woo Gim Lin (Jack Wantland) 

CHOPPY’S RESTAURANT, 106 S. 
Akard; W. C. Wendt (Jim McBride and 
Hugh Howard) 

WINN’S DRUMSTICK RESTAU- 
RANT, 901 Elm; J. W. Winn (V. P. 
Chandler) 


Individual and Service 
Organizations 
A. Q. ROBERTS, P. O. Box 10467, 
2608 Inwood Road (Gail Risch) 
EARL H. HITE, Brown & Bigelow, 
2133 McKinney (Earl Hite) 


Service 

ADJUSTERS, INC., 2531 Carlisle St.; 
Howard Fitch (Jack Curtis) 

TEXAS MAINTENANCE COM- 
PANY, 4831 Spring Ave.; Sunny Craw- 
ford (Nat Ryan) 

UNIVERSAL JET ENGINE TRAIN- 
ING, 149 Meadows Bldg.; Geo. Jacobs 
(Jack Hospers) 

ACE TV SERVICE, 3236 McKinney; 
D. O. Skeen (John Leedom) 

RETAIL RENTALS, INC., 4747 

Maple Ave.; Frank J. Canfield (Leon Mar- 
shall) 
A MODERN METHODS SECRE- 
TARIAL & LETTER SERVICE, 1024 
Fidelity Union Life Bldg.; Marie Greene 
(Ray Wilmarth) 

RUSSELL B. SMITH, 522 Fidelity 
Union Life Bldg. (Jim McBride) 

AIRCALL-DALLAS, 528 Interurban 
Bldg.; Pearl Forester (J. T. Mayfield) 

RALPH HOFHEINZ, Carpet Laying, 
2406 North Henderson; Ralph Hofheinz 
(Joe Glickman) 

THE BERLITZ SCHOOLS OF LAN- 
GUAGES, 6141 Sherry Lane; George F. 
Massott (Bill Conklin) 

BLACK’S RADIO & TV SERVICE, 
2003 Second Avenue; H.-L. Black (S. J. 
Billingsley) 

EMPLOYEE CONTROL SERVICE, 
2719 McKinney Ave.; C. H. Davis (Oliver 
Erickson) 

POCKET DIRECTORY SERVICE, 
116 Howell; Marquiss D. Carter (Jack 
Wantland) 

SOUTHWEST REGION, Civil Air 
Patrol, 7900 Ambassador Row; James L. 
Camp (Roy Jenkins) 
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ED TANKUS, 1702 Commerce Street 
(Joe Murray) 

MATHIS CLEANERS, 3026 Knox, J. 
Chandler Mathis (Leon Marshall) 

TEXAS INSTITUTE OF TECHNOL- 
OGY, 1316 West Commerce; H. C. 
Brown (Jim Layne) 


Construction 

TEXAS LUMBER SALES CORP., 
4110 W. Davis; Roy T. Creswell (Ben 
Gee) 

WESCHLER ELEC. CO., 6343 Pros- 
pect Ave.; M. J. Weschler (Ray Mitchell) 

F. S. OLDT CO., INC.; 403 S. Haskell; 
F. S. Oldt (Ralph Breum) 

YATES CONSTRUCTION CO., 2011 
Cedar Springs; H. N. Steward (Leon Mar- 
shall) 

LUMBY MACHINERY CO., 6541 
Forest Park Rd.; Doc Lumby (Leon Mar- 
shall) 

Transportation 

ENGLAND BROS. TRUCK LINE, 
INC., 4630 Irving Blvd.; E. R. Powers 
(Jack Hight) 


Auto Dealers and Service 

ART’S HUMBLE SERVICE, 5701 W. 
Lovers Lane; Art Prestridge (E. T. Peter- 
son) 

TAYLOR PONTIAC, INC., 128 S. 
Lancaster; L. O. Taylor (Joe Murray) 

GIBBS AUTO SERVICE, 501 N. 
Field; Barney Gibbs (James Cauthen) 

PHIL’S GULF SERVICE STATION, 
200 N. Corinth; P. E. Moralli (Jack Want- 
land) 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber) 


AMERICAN THREAD WEATHERRED-SHELTON 


COMPANY & MORRISON 
CABELL’S, INC. JOHN F. WORLEY 
CATHEY & CARRELL DIRECTORY 

TRUCK LINES, INC. COMPANY 
DALLAS AERO SERVICE CHARLES BRUNING 
R. J. DeWEES & SON, Co., INC. 

INC. CONNOLLY TOOL & 
ELECTRIFIED WATER ENG. CO. 

COMPANY W.H. CURTIN & 
FREEMAN DECORAT- COMPANY 

ING COMPANY GMC TRUCK & 
HINDMAN SALES COACH DIV. 

COMPANY HOTEL DALLAS 
KEUFFEL & ESSER OF OTIS ENG. CORP. 

TEXAS, INC. PACIFIC INDEMNITY 
KING'S CLUB co. 

JACK LANGSTON POLLEY BROS. & 

MFG. CO. VERSON, INC. 
PRESBYTERIAN BOOK  SEVEN-ELEVEN 

STORE STORES, INC. 
STERNBERG-MARTIN & JOHN A. SCOTT & 

CO., INC. COMPANY 
TEXAS NAMEPLATE SHERATON HOTEL 

COMPANY SOUTHWESTERN LIFE 
TIGERT PRINTING INS. CO. 

COMPANY W. A. TAYLOE 
TOOLE & COMPANY 

CUNNINGHAM 
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How Things 
Have Changed 


Since 1908 


When Southland Life started 
doing business in 1908, the 
corner grocery or “general store” 
was quite different from the 
modern supermarket. 


Great progress has been made in 
our methods of merchandising 
groceries ...and life insurance, 
too. 

Instead of just selling policies, 
Southland Life sells complete 
protection programs to take care 
of every need and every member 
of the family. 
Let your Southland Life agent 
design a modern insurance 
program for you and your 
family. 

Over... 
$210,000,000 IN ASSETS 
$1,200,000,000 INSURANCE IN FORCE 
68 Branch Offices 





| Since 


Home Office, Dallas 
LIFE e ACCIDENT e HEALTH e HOSPITALIZATION e GROUP 











Y'ALL COME! 


We're holding "Open House" at Red Arrow's brand new freight 
terminal at 4444 Irving Boulevard... 


... You’re welcome ANY time! 

And Be Sure to Call Red Arrow When You Ship — to Specify Red Arrow 

When You Order. 

e Faster response on calls for freight pick-up — with 2-way radio 
dispatching. 

e Faster, extra-careful handling with the most modern terminal facilities 
in Dallas. 


e Direct single-carrier service to more than 400 Texas points. 


Red Arrow Freight Lines 


OF TEXAS 
= > 


NEW Phone Numbers: 


For Radio Pickup and Delivery FL 7-6425 
All Other Service and Information — FL 7-5641 


















































JANITOR SERVICE e WINDOW CLEANING 9 RESIDENCE 
ACME BUILDING MAINTENANCE CO. 
1901-15 LAWS STREET FRANK C. JONES PHONE RI 2-7660 
SAND BLASTING e STEAM CLEANING 2 SIDEWALK WASHING 
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STUDENTS 


will be enrolled in colleges and 
universities in 1973. 


WILL YOURS BE AMONG THEM? 


Contact a Great National Life 
Agent for information on a plan 
that will assure your child of a col- 
lege education. 


GREAT NATIONAL LIFE 


Insurance Co. 
Dallas, Texas 








Dallas Agency RI 7-8273 
Central Agency TA 4-2073 
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FRISCO SERVES 


YOUR SHIPPING NEEDS TO 
FROM AND THRU THE 


SOUTHEAST 
ano SOUTHWEST 





5,000 MILES SERVING: 


MISSOURI + KANSAS * ARKANSAS « OKLAHOMA © TEXAS 
TENNESSEE + MISSISSIPPI « ALABAMA © FLORIDA 








World's No. 1 Dictating Machine 


5 Dicta 


CORPORATION 





4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manager 
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CUT RAL REPORT 





City of Dallas Adopts Budget; 
Holds Tax Rate at 1957 Level 


In approving a budget for the City of 
Dallas of $64,519,729, the City Council 
adopted the same tax rate as last year. 
The rate of $2.30 per $100 valuation 
based on 65 per cent of assessed value 
represents neither a change from the pre- 
vious basis of assessment nor a change in 
the tax rate. 

The $64.5 million budget for the year 
beginning October 1 represents an in- 
crease of $5,252,936 or 8.86 per cent over 
the 1957-58 budget. The increas2 is 
financed from additional non-tax revenue 
of $3,561,936 and tax revenue of $1,691,- 
000. This additional tax revenue will be 
generated by the growth of Dallas. 

Bulk of the $5.25 million increase will 
go for a proposed increase in salaries, 
$1,493,511; increased debt service, $1,- 
067,519; capital improvements to be 
financed from current income, $765,000, 
and major expansion of the garbage col- 
lection service and fire fighting resulting 
from the city’s growth, $639,306. 

In the past year the city has grown by 
36 square miles and 29,172 persons, ac- 





Estimated Revenue 1958-59 
TRE 6 ke cia >) <) oa R eee 
Water Revenues . : 15,587,985 
Park Enterprises . . . . . 461,765 
Aviation Revenues . .. . 2,095,039 
Er a as 68,100 
Fines and Fees .... . 2,852,009 
Inspections and Permits. . . 599,50) 
Franchise Taxes. . . . . 3,785,009 
License and Service Charges . 620,750 
Rentals of Auditorium 

and Farmers Market. . . 418,909 
Interest on City Money. . . 150,000 
Cash Balance at Beginning 

SEP ee 1,509,899 
oo ee re ee 530,000 
Miscellaneous. .... . 533,145 

$59,154,684 
Inter-Fund Transfers . . 5,365,045 
TO os « s+ BOE SIOT7I9 





1958-1959 Budget 


Repayment of Bonded Debt . $12,403,623 
Parks and Recreation . . . 2,600,394 
seeds he ot ote, Ee 970,133 
Water and Sanitary 


Sewer System . 15,587,985 
Dallas Love Field. . . . . 2,095,039 
General Fund . 30,862,555 
Corporation Court $ 271,757 
City Planning . . 247,481 
Supervisor, 

Public Utilities . 103,619 
Revenue and 

Taxation. . . 566,757 
Traffic Control. . 908,498 
Fire Department . 5,075,268 
Police Department 6,043,621 
Traffic Safety 

Education . . 35,949 
Civil Defense . . = 21,144 
Public Welfare. 248,213 
Public Health . . 1,196,263 
Garbage Collec. . 3,222,865 
Street Maint. . . 2,245,598 
Street Lighting . 486,000 
Transfers to 

Other Funds . 1,557,496 

(Library, Park, 
Crime Lab, etc.) 
Administrative and 

General . . . 7,988,467 

$64,519,729 

















cording to the City Manager’s office. This 
is an increase of 15 per cent in area 
and 4.66 per cent in population. ; 

Almost half the $64.5 million budget 
will be spent for payment of salaries and 
pension benefits. The exact amount is 49.9 
per cent. The repayment of bonded debt 
will take 25.8 per cent. Supplies, reserves 
and operating costs (other than salaries) 





will require 19.4 per cent. The remaining 
4.9 per cent will be spent for capital im- 
provements. 

The allocation provided for capital im- 
provements from current income includes 
$80,000 for a district police station at the 
Northwest Area Service Center, $100,000 
for construction of a new animal shelter 
to provide a much-needed new facility and 
clear the way for improvements at Mar- 
salis Park Zoo, and funds for additional 
miscellaneous land purchases, taxiway im- 
provements, and blast fence at Love Field, 
$585,000. In addition to these, this budget 
repeats the $300,000 appropriation to con- 
tinue the street resurfacing program. 

While this budget contains the figures 
for operating the Water Department and 
Love Field, these functions of the city are 
self-sustaining. The water and sanitary 
sewer system is a self-sustaining public 
utility and, as such, receives no tax rev- 
enues. All expansion and operating costs 
are made from proceeds of the sale of 
water. Rental revenues from Love Field 
will supply its funds. 
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L UNDER ONE ROOF 


AND IT’S AIR CONDITIONED! 


For living room.. dining room.. kitchen .. your entire 
home . . see the finest in all the modern electric appliances that 
make living easier ..and better. 


This great display of electric appliances is made possible 
by the electric appliance distributors of Dallas. Don’t miss it.. 





it’s an exciting “Parade of Electric Living!” 


O-DAOMIrN Soy 


Meet your friends at the 


O ELECTRIC BUILDING 


See the Show 























DALLAS POWER & LIGHT COMPANY 
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FOR SALE ON EAGLE MOUNTAIN LAKE 


At '2 the Cost 
to Build Today 


Magnificent Yet Practical Estate 
9-Room Lodge, Barbecue Pavilion 
Equipped to Entertain 1000 


Built for Texas-style hospitality, this luxurious 
home has 9 acres of prize gardens sloping to 
the water. Lakeshore screened pavilion is 
equipped to barbecue 400 lbs. of beef; big 
boathouse has dressing rooms, 200’ slip. King- 
size living room, den, bar, 3 bedrooms, 4 baths, 
dormitory, servants’ apartment. 2 guest apart- 
ments. Stable. Grounds are fenced, flood- 
lighted. Suitable for institutional use. Offered 
at $165,000 with furnishings by Neiman- 
Marcus. Ask for illus. brochure D-85002. 


PREVIEWS Inc. 


The Nationwide Marketing Service 
3024 Sandage St., Fort Worth 9* WAlnut 7-0010 


NEW YORK ¢ BOSTON ¢ PHILADELPHIA ¢* CHICAGO 
PALM BEACH ¢ SARASOTA © DENVER ¢ LOS ANGELES 


mus SAN FRANCISCO ¢ LONDON ¢ PARIS cence! 











NEWS SPOTLIGHT 





EI Fenix 
Has Anniversary 


Forty years ago, in mid-September, 
1908, Mike Martinez opened a small one- 
room, one-man restaurant at the corner of 
McKinney and Griffin Streets, then in the 
heart of a part of Dallas known as “Little 
Mexico.” Out of that humble operation 
have grown the colorful El Fenix Restau- 
rants of Dallas. Today, with their newest 
operation in Casa Linda Shopping Village, 
their Oak Restaurant on East Colorado 
and their mid-town location at 1608 Mc- 
Kinney, the El Fenix Restaurants have 
a total seating capacity in excess of 1,000. 

The restaurants are strictly a family af- 
fair and perhaps the prime reason for the 
success of this family venture is a secret 
formula handed down to his four sons 
and two daughters by Mike Martinez: 
“Work Hard.” After working as a mule 
driver in his youth in Mexico, he first 
came to Dallas as a day laborer laying 
track for the Dallas Street Railway. When 
this job ended he went to work as a dish- 
washer in the old Oriental Hotel. Here 
he learned the food business literally from 


the floor up. He advanced to busboy, 
cook’s helper and finally assistant chef. 
By 1918 Mike decided he had enough 
experience to go into business for him- 
self. 

In the Dallas of that period the Oriental 
was “tops” as an eating place. Naturally, 
Mike tried at first to serve the same type 
of food he had been trained to prepare at 
the Oriental. But his Mexican customers 
demanded native dishes, and Mike began 
to expand in that direction. He sent to 
San Antonio and other places for recipes 
and created dishes of his own. Dallas peo- 
ple in increasing numbers began to come 
to his small restaurant for Mexican food. 

In 1925, Mr. Martinez took over an 
old grocery store at 1608 McKinney and 
converted it into his first El] Fenix Restau- 
rant. This formed the foundation for the 
main El Fenix downtown location. In 
1947, the first El Fenix Restaurant outside 
the downtown section was established at 
120 East Colorado in Oak Cliff. In March 
of 1956 the Casa Linda El Fenix was 
opened. All of the restaurants reflect the 
atmosphere of Old Mexico in their archi- 
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The Beer That Made 


Milwaukee Famous 


S.H. LYNCH & CO., Wholesaler 


607 N. OAKLAND e DALLAS 
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News Spotlight— 
tecture and appointments, as well as in 
the range of Mexican food. 

Before Mike Martinez died in 1956 he 
had virtually become a Dallas legend. The 
impact of his life was strong on the Dallas 
Mexican community, his works of charity 
were numerous, and much of his time and 
money during his last years was spent in 
improving the welfare of the people of 
his native village, Hacienda del Portrero 
in Nuevo Leon, where he had spent his 
first years almost in peonage. 

Today the management of the El Fenix 
Restaurants is in the hands of his five 
sons: Alfred, Gilbert, Henry, Mike, Jr., 
and Reuben, and his two daughters: Irene 
and Tina. Their latest venture is a Mexi- 
can gift shop, recently opened on the sec- 
ond floor of the McKinney location. 


ve 


New Residents 
Pour Into Dallas 


Texas, Oklahoma, California, Illinois, 
Missouri, Louisiana and Ohio furnished 
Dallas with more than 70% of its new 
residents last year. This announcement 
was made as the result of a study made 
by the Chamber’s Research Department. 

An analysis of 2,876 families moving 
to Dallas in 1957 was made, both by 
place of origin and size of family. This 
number probably represented about one- 
half the families that moved here last 
year, 

Texas was far and away the leader in 
the study, with 1,363 families or 47.5% 
of the total. Oklahoma was second with 
6.3%, followed by California, 5.4%; IIli- 
nois, 3.3%; Missouri, 3%; Louisiana, 
2.9%, and Ohio, 2.1%. 

Forty-five states and the District of 
Columbia furnished new Dallas families 
in 1957. Only states missing from the list 
were Vermont, Nevada and North 
Dakota. 

Coming to Dallas from outside the 
United States was 1.8% of the group 
studied. Germany led with 11 families, 
or .4%, followed by Canada, Hawaii, 
England, Japan and Puerto Rico, with 
.1% each, and 18 other foreign countries. 

The average family that moved to 
Dallas last year was composed of 3.6 
persons, Most common family size was 
four, which included 865 families, with 
nine the most uncommon. Four new Dal- 
las families were this size. 
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AMERICA’S FIRST 
NAME IN SLACKS 


FIRST IN QUALITY 


FIRST IN VALUE 


FIRST IN SALES 


HAGA 





HAGGAR COMPANY 
DALLAS 























“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adleta Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas Phone RI 1-3152 





You'll be satisfied if its an Adleta installation 
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BUDDY SCHOELLKOPF PRODUCTS, INC., manufacturers of gun cases and hunting clothes . . . another 
of the many progressive firms that have preferred and chosen GENERAL ELECTRIC AIR CONDITIONING 


EQUIPMENT and the engineering, installation and service facilities of TEXAS DISTRIBUTORS, INC. 


@ iL Inc. 


3014 LIVE OAK STREET DALLAS, TEXAS 
TAylor 3-2194 

















News Spoflight 


Junior League Announces 
Executive Gift Service 


Businessmen alert: Watch for young 
woman wearing pleasant smile and carry- 
ing catalogue to visit your office soon. Her 
object will be to convince you that she is 
a Santa Claus in disguise. 

Instructions: Treat her kindly. This 
young lady can solve your Christmas shop- 
ping and wrapping, months early in a 
single visit. 

In a direct-mail followed by door-to- 
door canvass of Dallas businesses, mem- 
bers of the Junior League of Dallas are 
working on selling businessmen on their 
Executive Gift Service, a service through 
which executives may order Christmas 
gifts for business associates, employees 
and friends. 

League members offer the businessman 
a private showing of executive gifts at 
competitive prices, covering a broad price 
range. At the time they give him the op- 
portunity to send Christmas presents to 
everyone on his company’s list, they also 
give him a chance to do a major service 
for his community. 

Since Junior League is a service organi- 
zation, all money raised is returned to the 
community in direct financial assistance 
where it is most needed. Last year, League 
members gave 63,000 hours and in the 
past 33 years have contributed $227,000 
to the Dallas Community. Administrative 
expenses are covered by members’ dues. 
Present sources of income are the Execu- 
tive Gift Service and a personal and busi- 
ness Christmas Card Service. Slogan for 
these projects is “Let the community be 
your middleman.” 

As a League member, the young wo- 
man who visits the businessman’s office 
will offer him discounts for quantity buy- 
ing, benefits of separate gift wrapping, 
mail wrapping, monogramming, printing, 
and engraving. He may buy in any num- 
ber, from several miscellaneous gifts to 
dozens of identical articles, all selected 
from large clear pictures in the Gift Serv- 
ice Catalogue. 

Gifts cover a price range of 80 cents to 
$100. Imported items, especially designed 
in Europe, gourmet foods and camellia 
plants are among unusual items offered. 
Enclosure cards will be included with each 
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DEVOTION TO IDEALS AND 
CONVICTIONS HAS 
MADE AMERICA GREAT 


Since the very beginning our country 
has grown with the purpose of provid- 
ing more freedom, security, and con- 
tentment —not only for ourselves but 
for those who come after us. From this 
heritage of ideals have come strength, 
prosperity, and an abiding faith in our 
future. 


This is the America our fathers began 
... the America we must carry forward 
through provident planning and 
devotion to home, family, church, and 
country. 




















GREAT SOUTHERN 


Life Insurance Company 
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: Phone: TAylor 4-3031 
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TOWN & COUNTRY WEAR, STATLER HILTON, DALLAS 


pie 


S uperior design and craftsmanship are ‘‘Built-In"’ to every Dallas Fountain 
and Fixture installation. To enhance the beauty of your business or club, call 


est one FIXTURE COMPANY 


DESIGNERS — MANUFACTURERS — MODERN STORE FIXTURES 
2416 Caroline St. Riverside 7-2518 
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Specialists In 
AIR CONDITIONING 


EATHERBY air conpiTionine co. 


LA 6-8601 
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ti ee Spotlight Ne 
gift, stating that profits from the sale are Fe 
FINEST MODERN FACILITIES. ee returned to the community through the zit 
Junior League of Dallas. Dz 
... conveniently located to serve the entire Dallas Metropolitan Area The almost unlimited selection of gifts tio 
with accessibility to meet the distributors’ needs. Our Latimer Street and is available to the businessman through the tio 
Austin Street single floor warehouses have large parking and dock areas League’s purchasing arrangements with Sp 
together with ample Railroad Sidings. dozens of suppliers. The League will also 
sell to any organization that needs special _ TI 
FACILITIES INCLUDE gifts or favors in quantity. na 
e Merchandise Storage e Field Warehousing Junior League’s contributions to the mi 
@ Pool Car Distribution e Office and Display Space community have been cultural and edu- fac 
e Household Goods Moving and Storage e Office Records Storage cational as well as on the welfare side. The ie 
e Crating — Packing — Shipping e Special Equipment for Junior League of Dallas consists of 358 wil 
e Agent Allied Van Lines Machinery Handling and Setting active members. sy 
e Home of the Santa Fe Building Merchandise Mart _ Some of the League’s many activities By 
eR MP F ae include the establishment of the Council 
NOW AVAILABLE ...a few convenient, comfortable and attractive small air- . . . 
conditioned offices located in our building. Can furnish telephone answering service, of Social Agencies, the first oy ational - 
mail handling, stenographic service if desired, at reasonable rates. Call Riverside therapy department for crippled children P 
2-7111 for details. at Scottish Rite Hospital, the first treat- off 
ment Center for Cerebral Palsied Chil- Th 
ESTABLISHED 1875 dren, the first broadcast of the Dallas Sym- Ch 
4 phony Orchestra children’s concerts, the — 
- — 2 wele donation of Dallas Art Institute scholar- aa 
—— Mes y ae ships, and the establishment of the Teach- 
C.E. Bradley oem ers for Texas program—a teacher recruit- D 
ke got ey wt ; 
Pian Pinatas me ment program carried throughout the 
— AND TERMINAL aie a In 
R. M. Waskom WAREHOUSE co. at em Chairman of the Gift Service committee | 
Secy.-Treas. 2ND UNIT SANTA FE BLDG. : * is Mrs. Charles Walters, 5032 Horseshoe tot 
—— Trail Inquiries may be made through Miss oo 
Inez Shockley, LA-1-3261. Christmas on 
Card Committee chairman is Mrs. T. O. an 
x a Bartholow. po 
Listed and Unlisted Bought * 
om “~ a Stocks & Bonds Sold | Underwriters Honor Wallace. Travis ing 
Municipal Bonds j Quoted T. Wallace, president of the Great AI 
American Reserve Insurance Company of tot 
Dallas, has been named a co-winner of the tor 
-Gt Man of the Year award of the interna- on 
Damas [JN ON SECU: {TIES COMPANTC tional Association of Accident and Health ure 
peep seeonenageny oi praca mange cco ed Underwriters. an 
om he cng i ues becom estta “og This is the first time the Harold R. Gor- 
0) us lower or ce] jationa n g. . — 
TELEPHONE: RI 1-902] © ‘TELETYPE: DL_390 © TELEPHONE ED 5-1248 don Award committee of the association tot 
iiebnrs has named two men to receive the award. Hi 
Midwest Stock Exchange American Stock Exchange (Associate) Mr. Wallace is the newly-elected presi- 
dent of the Health Insurance Association 
. pa 
Y of America. oe 
: As a result of the national Man of the er 
Fast Dependable Transportation Year award, Mr. Wallace was also named 30 
: “Mr. Insurance of Texas” by the Dallas 
for Passengers and Fi reight he- Association of Accident and Health Un- ss 
ae derwriters. J. A. Ferguson, president of : 
tween the Cities of Texas and the Dallas association, presented Mr. e 
’ All Other Points in the Nation Wallace with a plaque from the group on - 
| August 22. i 
— FORT WORTH AND Electric OLIVETTI Typewriters and 
ee OFFICE MACHINES 
me DENVER RAILWAY “Ip Dallas Since 1902" © 
oe S. L. EWING CO., INC. 
S a 2805 Gaston — Call TA 1-2358 
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News Spotlight 


Fashion Manufacturers Buy Maga- 
zine. Herbert Wincorn, president of the 
Dallas Fashion Manufacturers’ Associa- 
tion Center, has announced the associa- 
tion’s purchase of “Dallas Fashion and 
Sportswear” from W. S. Loring. 

Mack J. McKee, president of McKee- 
Thompson and Associates, has been 
named publisher of the magazine and ad- 
ministrator for the Dallas Fashion Manu- 
facturers’ Center. Mrs. Velma McKee, 
managing-director of the Fashion Center 
will be magazine editor-in-chief and execu- 
tive assistant of the Center. Mrs. Gwen 
Bylinski will continue as fashion editor. 

Activities of the Fashion Center and 
publications will be consolidated in new 
offices at 913 Tower Petroleum Building. 
The center has been located in the Dallas 
Chamber of Commerce building since its 
inception in 1942. The organization con- 
tinues to be a division of the Chamber. 


. S 


Dallas Leads Texas 
In Residential Housing 


Not only is Dallas leading the state in 
total building, but it is also leading in con- 
struction of residential housing. Statistics 
on building permits released by the Dallas 
and Houston Chambers of Commerce 
point up the Dallas lead. 

For the first eight months of 1958 build- 
ing permits in the Dallas Metropolitan 
Area (Dallas County) accounted for a 
total of 9,404 residential units. The Hous- 
ton Metropolitan Area (Houston) totaled 
only 9,298 for the same period. These fig- 
ures include both single family building 
and multiple family buildings. 

For August alone, Dallas showed 1,419 
total residential units as compared to 
Houston’s 1,034. 

According to estimates of Research De- 
partments of the two Chambers of Com- 
merce, the Houston area’s population is 
greater than that of Dallas by mor> than 
300,000. 

The Dallas figures for the first eight 
months of 1958 show a growth of 58% 
over the similar 1957 figures. Houston’s 
eight-month building permit figures show 
a gain of only 28.0%. 





SAM Ross MCELREATH Co. 
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DOING BUSINESS 
WITH LANE 


has many advantages 


RANGE HOOD 


The competitive advantage for your 
product often is packaging. The right 
corrugated container assures your 
customer safe delivery. The Range 
Hood container is another Lane special 
design. 


LANE 


LEO L.LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 





CONTAINER 
COMPANY 


10212 Denton Road + Dallas, Texas 
Phone: Fleetwood 2-4814 + TWX-DL-318 








4801 Lemmon Avenue LA 6-8351 LA 8-9562 














OFFICE INTERIORS 


Designed to promote 
working efficiency. 


Recommendations and 
estimates gladly given. 


OTTO COERVER COMPANY, INC. 


333 Exposition Dallas, Texas Phone TA 1-9968 











Mvellising Ageuay 


3722 BOWSER + DALLAS 19, TEXAS 
LAkeside 6-3827 
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Em 
Entering colleges across the nation this 
i FA B U LO U S 5 AR EA” year are an impressive number of students “d 
cae whose educational bills are being paid by P , 
Dallas industry. Through company-paid wai 
OKLAHOMA scholarships, outstanding high school _ Wi 
NEW MEXICO graduates are getting their once-in-a-life- Dv 
time chance to prepare for jobs in all We 
phases of engineering and science. Cl: 
Among the largest in Dallas, is the 33: 
Chance Milton Vought scholarship pro- Cr 
gram which was begun in 1954 and named ery 
for the founder of the company. The Jol 
scholarships provide for all tuition and in 
laboratory fees for two sons of company 
employees each year, plus a subsistance 
i } allowance of $500 a year for a standard D< 
N - W BeEs J u n p 1 gj 5 b H four year course, or five years if required, “a 
leading to a bachelor’s degree in engineer- 
100% VERIFIED « ing or an allied science. i 
This year six winners of Chance Milton 
SATURATED Coverage! Vought scholarships have ended their sum- 4 
within a mer jobs with Chance Vought and headed Je 
for colleges all over the country. They are: | 
CONCENTRATED Area! Dan Duff of Grand Prairie, back to Yale ne 
. : University; Glendon Crump, Dallas’ Sun- “" 

IF — you want to talk* to Agencies: set High School, to Texas A & M; Frank . 
Marketing, Advertising or Public Relations Nance, Dallas’ Sunset High, to Texas Uni- EI 

IF — you want to talk* to Media: versity; Robert Kruggel, Dallas’ Sunset, - 
Newspapers, Magazines, Radio, Television, panes Abie aa pore ice Mion ve 
Outdoor and Tiansportation and Media Reps. Goda, Dallas’ Jesuit High, to Fordham. 

IF — you want to talk* to Graphic Arts: Results of the industry-sponsored edu- D 
Printers, Lithographers, Typographers, En- cation are exemplified in the case of John Ss 
gravers, Paper and Equipment Suppliers and Brice Jr. whose Chance Milton Vought d 
Manufacturers, etc. scholarship brought him a degree from h 

. Massachusetts Institute of Technology. IT 

cleans ~ctheccanden weal e Bevuteees He is now employed in Vought’s sent S 
Photographers, Film Labs, Artists, Designers, ; : h 
Illustrators, Direct Mail, Clipping Bureaus, etc. Bed eres agus : L 

Sixteen other college scholarships of 

IF — you want to talk* to Advertisers: $500 each, all to be administered by the 
Southwest Companies — and — key people in Engineers Club of Dallas, have been _ 
the Southwest with National Companies . . . awarded to Dallas and Dallas County high dl 

(*)—Sales Talk, that is! school boys for the 1958-59 school year. : 

Ten of the scholarships have been 
then let SAM be your alter ego — your direct line of awarded by the Engineers Club of Dallas : 
communication to the people you want to sell! and two each by James A. Lewis Engi- 





neering, Inc., Dowdell Foundation, and 


Brief facts and figures are yours for the asking — as Drilling and Exploration Company, Inc. 




















well as a sample copy of the new SAM which has Winners of the Lewis scholarships were 
stirred up so much interest in all quarters, Harold Apple of 1211 Alaska and Nick 
(See BPA June (*) figures in September BPR&D) Aronson of 5521 Emerson. Roy Perkin- 
. SOUTHWEST [NOW E Ral Sl] N G son of 7544 Rambler and Joe Lee Cham- 
6% WAZA RSLS UU 
2115 N. St. Paul St. Dallas 1, Texas 
PUBLISHED BY ASSOCIATED PUBLISHERS, INC. _ C par KZANOUAS? 
DALLAS, TEXAS : : : MORTICIANS 
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News Spotlight 
bers of 2809 Raleigh Place won the Dowd- 
ell scholarships. Dexter Elkins of 6542 
Emerson and Joel Lambert of 2901 Den- 
ley were awarded the Drilling and Ex- 
ploration scholarships. 

Winners of the Engineers Club awards 
were James Wagner of 2329 Lawndale, 
William Robinson of 6572 Lafayette Way, 
Dwain Wilder of 1538 Conner, Kenneth 
Wofford of 2858 Searcy Drive, Harley 
Clark of 2909 Hershel, Mike Haney of 
3321 Purdue, Weldon Nash of 2215 Santa 
Cruz, George Johnson of 206 South Wav- 
ery, John Summer of 5115 Parkland, and 
John W. Bailey of 1417 Tanglewood Lane 
in Garland. 
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Dallas Plans Day of Prayer. Dallas 
will observe President Eisenhower’s desig- 
nation of October 1 as a “national day of 
prayer” for world peace with an unusual 
community street meeting on Commerce 
at Akard from noon to 12:20 p.m. 

Participating in the program will be 
Jerome K. Crossman, Edw. R. Maher, 
Eugene McElvaney, Mayor R. L. Thorn- 
ton Sr., Dr. Willis Tate, president of 
Southern Methodist University, Lt. Col. 
Ernest Pickering, Texas Divisional Com- 
mander of the Salvation Army, Dr. Luther 
Holcomb, Rabbi Levi Olan, and the Sal- 
vation Army Brass Band. 


ve 


DeWitt Ray Cited for Banking 
School. DeWitt Ray, Senior Vice Presi- 
dent of Republic National Bank of Dallas, 
has been presented with a special citation 
in recognition of his participation in the 
Southwestern Graduate School of Banking 
held this summer at Southern Methodist 
University. 

Mr. Ray became the first Dean of Bank- 
ers for the School, sponsored jointly by 
the Dallas Clearing House Association 
and SMU, First of its kind in the South- 
west, the school drew 200 bankers from 
Texas and neighboring states for its first 
freshman class. 
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a REASON IS DELIVE RY! 
Your best single source of supply in the Southwest, Bosco specializes 
in dependable deliveries on complete orders! Bosco customers know 


they can depend on these deliveries to save them time and money 
whether they buy fasteners by the barrel or by the box! 


FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
A Phone Ri 7-5171 Dallas or CR 5-1011 Fort Worth 
L@3V/ yg \n Houston.. Dial 110 and ask for Enterprise 1981 


BOSCO Bolt: Nut-Screw Co. 


MANUFACTURERS & DISTRIBUTORS 


2215 YOUNG STREET DALLAS 1, TEAAS 

















Refrigerator Sewice 


Distributors For: 
Anheuser-Busch Frozen Food Cabinets 
United Milk Dispensers 


Ambrosia Chocolate Co. 
Robert A. Johnston Co. 
Dari-Kool Bulk Milk Coolers 
Cream — Condensed Skim Milk — Non-fat Milk Solids 
Dried Whey — Butter 


NORRIS DAIRY PRODUCTS CO. 


P.O. Box 10531 ¢ FL7-1561 
3138 QUEBEC DALLAS 7, TEXAS 


























Beatty Engineering Co. 


AIR CONDITIONING 





























TRINITY INDUSTRIAL DISTRICT 








DALLAS ¢ SEPTEMBER, 1958 


CONTRACTORS 
For information concerning properties in the Trinity Indus- 
TRANE trial District ... see your real estate agent or... call 
2728 Mockingbird Lane INDUSTRIAL PROPERTIES CORPORATION 
FL 7-4674 Dallas 401 Davis Building—Dallas RI 1-9424 
45 

















In just eight minutes, I 
— — Sp i from 
ak Lawn to the entrance 
of Texas Bank’s Safe ea 
Deposit Vault at Austin turn to Texas Bank 
and Commerce, and I’m 
just steps from my Safe 
Deposit Box, 
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It's easy... it’s Auto-ramic 
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CE is important in banking, too 


You enjoy modern time-saving conveniences at 
home and the office. Why not in banking, too? 


Texas Bank’s Auto-ramic banking offers the 
first truly modern banking service designed for 
today’s busy men and women. It’s the fresh 
new approach that puts every banking service 
right at your elbow. 


And we mean every! At Texas Bank, for instance, 
you can drive right to the door of the 
Safe Deposit Vault. 


Convenience is the keynote of modern living 
and Auto-ramic service offers you super 
convenience in every banking transaction. 
Come ‘‘as you are,” drive to any of the three 
levels of Texas Bank. You’ll find the service 
you need conveniently within reach. 


Auto-ramic makes other banking services seem 
old-fashioned. Just try it and see. 


TEXAS BANK 


AND TRUST COMPANY 


MAIN AND LAMAR DALLAS 


MEMBER F.D.1.C. 
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/ SAVED... 
/ in just one year! 


i 
| 356.7 


\ MAN -YEARS 





E. H. E. ““ANDY’’ ANDERSON, above, 
































has been elected president of TOLA Tum- De 
bleweeds, the nation’s largest traveling st 
jewelry salesmen's organization. The Po 
election took place immediately before ne 
the opening of the 36th Allied Gift & As 
Jewelry Show. 

* Et 
T 7 Cadenhead Elected C.P.A. Founda- id 
alk about saving time! You take the five million tion President. Curtis H. Cadenhead Cc 
times motorists used the turnpike during its first has been elected president of the Educa- Ir 
year, apply the national average of 1.7 persons per tional Foundation for Certified Public Ac- & 
car, multiply by an average saving of 22 minutes countants, Inc. Lod C. Allison of Dallas G 
per trip and it comes out 3,116,666 man-hours — was elected assistant secretary-treasurer. Cc 
or 356.7 man-years — of time saved. If you and your _ The primary purpose of the founda- di 

business didn’t save your share of this time on trips ton, which was organized last year, = fo 
between Fort Worth and Dallas, better start today. aid, promote and develop education and F 
Write or call for information on the turnpike’s con- research relating to the * udy, teaching, Si 
venient credit system, or copies of special turnpike and practice of accounting and allied C 
area maps. elds. + N 
P 

C. C. Miller Heads Dallas Tax Exec- 
DALLAS-FORT W OR TH TURNPIKE utives Institute. New president of the . 
Pee eaten cs Arlington, Tones Dallas Section of Tax Executives Insti- V 
ee ae ere ees neil) tute, Inc., is C. C. Miller, secretary-treas- ¢ 
P.S. Don't miss the football games and other attractions in your urer of Core Laboratories, Inc. 0 
~ oe Hoo. nga fall — it’s no trouble at all when you take Vice presidents are William K. Dun- h 
can, vice president and secretary-treasurer [ 
of J. W. Bateson Company, Inc.; and r 

David Reed, vice president and trust offi- 
cer of the First National Bank in Dallas. c 
Raymond Devine, comptroller and assist- \ 
ant secretary-treasurer of Pan American ] 
Sulphur Company, will be secretary. Earl t 











EQUIPMENT RENTAL 


Motor Cranes e Draglines 


Trenchers @ Backhoes 


Shovels e@ Dozers 


LDT company 
GENERAL CONTRACTORS 
DALLAS © FORT WORTH 


VARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 





TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you want 


done. 
Kelly Girl 
R Service Inc. 


K by 


1209 Simons Building 


Dallas, Texas 
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K, Wilson, comptroller of Renwar Oil 
Corporation is treasurer. 

Directors are Clyde Gresham, Francis 
G. O’Brien and James W. Pratt. 


* 

Day Named President of Drug Trav- 
elers Group. T. R. Day, Dallas District 
Manager for the Coca-Cola Company, 
has been named president of the Drug 
Travelers Association of Texas, a group 
of 500 manufacturer and wholesaler rep- 
resentatives contacting the Texas drug 
industry. 
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KEITH 


Dallas Management Association In- 
stalls Keith. F. M. Keith of Dallas 
Power and Light Co., has been installed 
new president of the Dallas Management 
Association. 

Other officers are: G. W. Levering Jr., 
Engineering Supply Company, vice pres- 
ident; W. Ernest Rich, Otis Engineering 
Corporation, secretary; Donald C. Fitch 
Jr., Jackson, Walker, Winstead, Cantwell 
& Miller, attorneys, treasurer; W. H. 
Greenfield, Republic National Bank, and 
C. D. Allison, Dearborn Stove Company, 
directors-at-large. 

Directors are Jack Mynett, Hartford 
Fire Insurance Company Group; A. G. 
Schlossstein Jr., Price Waterhouse and 
Company; T. W. Norsworthy, Taylor- 
Norsworthy, Inc.; and Max, A. Cox, 
Proctor and Gamble Manufacturing 

m ; 

Company ™ 

Welch Heads Dallas Appraisers 
Group. Raymond Welch, assistant trust 
officer of the Mercantile National Bank, 
has been installed as president of the 
Dallas Chapter, American Society of Ap- 
praisers. 

Other new officers are Joseph W. Cole 
of the Jones-West Mortgage Company, 
vice-president, and John Arnone, J. E. 
Foster & Son, Mortgage Bankers, secre- 
tary-treasurer. 


Oilwell Servicing Contractors 
Name Gobel. James A. Gobel, Jr., of 
Odessa has been named assistant execu- 
tive-secretary and field representative for 
the Association of Oilwell Servicing Com- 
tractors, J. F. McAdams, president, has 
announced. 

The AOSC, representing more than 250 
members in eight oil producing south- 
western states, recently moved its head- 
quarters to Dallas from Odessa, with 
James E. Danheim as executive-secretary. 
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= A Nationally advertised product manufactured in Dallas. 





Delays in Communications 


with ROGERSNAP: 
BUSINESS FORMS 


Repli-Memos speed requests that call for prompt answers 
from the office, plant, field, customers and source of 
supply. Rogersnap Business Forms include Invoices, Pur- 
chase Orders, Bills of Lading, Voucher Checks, etc. All 
made to produce better work in less time. 





Order Rogersnap Business Forms from your Stationer. 
Ask your Stationer for Rogersnap Stock Form Samples. 
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your insured savings earn 
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SAVINGS AND LOAN 














current rate 
com pounded 
semi-annually 





‘1400 Main Street © Dallas ©@ 


RI 1-5101 





















Psychologists say "83% of all knowledge 
is gained through your sense of sight." 
Keep your vision, and that of your child, 
as sharp as possible, by frequent checks 
with your Eye Doctor. 





e 
Bring Your Prescription to Us 
for Glasses 
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THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 









D. MARTIN THOMAS 


4g 

















Whatever you 
ship, you'll 
have it where 
_ {ts supposed to be, when 
it's supposed to be there, via 


ILLETTE 


MOTOR TRANSPORT, INC 


Wires and Tires, 
Goats and Oats, 


Spools and Tools 
or Boats and Coats 





WesrERN 


TRUCK LINES, LTD 
EE ve 


|| WESTERN-GILLETTE 











In DALLAS phone 
LAkeside 8-0501 
In HOUSTON phone 
OXford 4-6645 
In FORT WORTH phone 


EDison 5-9444 














TAHOE VALLEY AN 


SACRAMENTO 


LONE PINE SUN aA 







OAKLAND sto 






h INYOKERN 
» RIDGECREST 




















With the U. S. economy continuing in a 
long period of rising prices (and with the 
experts predicting more of the same), 
more and more men of moderate wealth 
are realizing that inflation is slowly reduc- 
ing the value of their savings accounts and 
insurance policies.. Consequently, they 
have begun to look around for an invest- 
ment that will ride with the inflationary 
tide and rise with rising prices. Many are 
finding common stocks the answer. 

For the investor who is choosing com- 
mon stocks one of the best of several new 
books is Common Stocks and Uncommon 
Profits by Philip A. Fisher. Mr. Fisher, 
owner of a small but very successful firm 
of investment counselors, has aimed his 
book at the investor—large or small— 
who is interested in investing in long-term 
growth rather than quick profits or specu- 
lation. The language is straight-forward 
and sometimes even blunt. Some of his 
recommendations are on the unorthodox 
side but his arguments are well-reasoned 
and ably presented. 

Sherman F. Feyler’s Income Growth 
with Security is also aimed at the stock 
buyer but is radically different from Mr. 
Fisher’s book discussed above. Mr. Feyler 














AMERICAN 


REFRIGERATED TRUCK BODIES 











AMERICAN BODY & EQUIPMENT COMPANY 


BOX 3107 DALLAS 21, TEXAS 

















is writing for the large investor and offers 
a number of formulas to be used in de- 
ciding when and what to buy on the stock 
market. The two books offer an interest- 
ing contrast in investment approaches 
(Fisher does not like formulas) and the 
smart investor may well want to read both 
books. 

. 


Robert E. Hardwicke is a Fort Worth 
attorney who is well-known in petroleum 
circles, Once during World War II he took 
part in a dinner-table discussion on why 
the petroleum industry happened to settle 
on a 42-gallon barrel as its standard unit 
of measurement instead of a barrel of 
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Books 


some other size. His search for the answer 
to that question led to the publication of 
his The Oilman’s Barrel by the University 
of Oklahoma Press this year. The story is 
surprisingly interesting and brings in 
many little-known episodes in the history 
of the petroleum industry. For example 
did you know that the first mass-produced 
steel barrels for oil were designed, pat- 
ented and manufactured by a woman—a 
woman whose name, Nelly Bly, was al- 
ready a household word because of her 
exploits as a newspaper reporter? 
* 


A valuable book for the small entre- 
preneur who is thinking of changing from 
a proprietorship to a more complex form 
of organization is Tax Effects of Operat- 
ing as a Corporation or Partnership by 
Houston Shockey and H. W. Sweeney. 
The language is less technical than in most 
books of this type. 

4 


Two unusual books in marketing and 
selling will be of use only to those com- 
panies who market their products on a 





national or international scale. Marketing 
in Canada, edited by E. J. Fox and D. S. R. 
Leighton, is a collection of articles for the 
manufacturer who is ready to tackle the 
growing Canadian market. It covers the 
economics of Canada, the regional mar- 
kets, distribution channels, advertising in 
Canada, and government regulation of 
marketing. 

Charles W. Smith’s Targeting Sales Ef- 
forts is for the sales manager who has a 
sales force covering large areas of the 
United States, The book offers charts and 
formulas which can enable the sales man- 
ager to compare the performance of a 
salesman in other areas and to make some 
judgment on whether or not salesmen are 
getting their fair share of the available 
market. 

* 


A new self-improvement book which 
is proving very popular is Putting Yourself 
Over in Business by Frederick Dyer. One 












chapter tells how and where to get such 
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NOW in one grand package... 
an interest-packed combined 
Grayline Limousine Sightseeing 
Tour of this fabulous pair. 

When you make this new com- 
bined tour you'll travel in luxu- 
rious comfort of air conditioned 
Cadillac Limousines for a truly 
exciting view of the Southwest's 

most dynamic cities. 


COMBINED. 


eservations in Dallas: Reservations in Fort Worth: 
phone RI 7-8677 phone ED 2-2663 


VIA TURN PIKE * 
fz" y Artin a1 Nae 


(ae e {ae ar irier L tt 


Two Cad- . a ys 

illac Limou- 61°: ae 8 1) a> 
sine Tours “ 
daily: 10 > i 
a.m. and 2 
p.m. Depart- 
ing 809 Com- 
merce Street or 
pick-ups at 
downtown hotels 
ED 2-2663 
for reservations 












DaLias 


Three Limousine 
Tours daily: 10 





























AIR-CONDITIONED | 
CADILLAC 
LIMOUSINE 


personal, luxury 
transportation 
by the hour, 

day or week. 


WITH 
UNIFORMED 
CHAUFFEUR 
















operated by 
ARL HAYES 


CARS & TRUCKS 














parting 1908 
Jackson Street 
or pick-ups at 
major down- 
town points. 
RI 77-8677 
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HtoosienitE FUNCTIONAL 


a practical series of 
modern furniture created 
to solve space-making 

and convenience problems. 











Distributed in Dallas by 
Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
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BLUE DIAMOND COMPANY 


Serving the Building Industry Since 1924 — | 
2722 Logan Street Dallas 15, Texas 
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TELEPHONE HA 8-1331 

















.-. asphalt 
or concrete 


...for paving you 
can depend on, it’s 
Texas Bitulithic Co. 


50 years of experience in better 
paving guarantee you that paving 
by Texas Bitulithic Company is 
paving you can depend on to last 
longest. Let one of our salesmen- 
engineers show you how the skill 
and experience of the oldest pav- 
ing contractors in Texas can save 
you money. 


Industrial ¢ Drive-ins @ Streets 
Residential ¢ Parking Lots 



















» f 





Phone Riverside 1-3531 


2121 Irving Boulevard Dallas, Texas 





We can’t make 


all the envelopes so 


we only make the 


BEST 


ae de), | a ee ey | 


2512 HAWES AVENUE - DALLAS 35, TEXAS 





























DR. I. BRODSKY 
OPTOMETRIST 


Contact Lens Specialists 


1810 Main Street 
Phone RI 2-4545 
for Appointment 


Eyes Examined e Glasses Fitted 
(Write for Instructive 
Booklet on Contact Lenses) 






































Books 





presentation aids as motion-picture equip- 
ment, tape recorders, films, and closed- 
circuit television equipment. There are 
other helpful chapters on how to get the 
most out of your voice, how to overcome 
nervousness, and how to use your body, 
legs, and hands. 
* 


The Responsibilities of American Ad- 
vertising, written by Otis Pease, a profes- 
sor of History at Stanford University, is a 
scholarly book but not a dull one. The 
book is actually.a history of advertising 
in the period 1920-1940, but emphasis is 


on the place of advertising in society and - 


the development of a philosophy and a 
system of ethics within the industry. It is 
a book all serious students of advertising 
will want to read. 

Advertising Copy, Layout, and Typo- 
graphy by Hugh G. Wales is a new intro- 
ductory text which has little, other than 
its newness, to distinguish it from several 
other good texts in the field. 

4 


We have three new books for profes- 
sional managers and students of manage- 
ment. Improving Managerial Performance 
by Virgil K. Rowland is one of the best 
of the lot. Mr. Rowland is associated with 
the Detroit Edison Company and has 
been cited by the American Management 
Association as one of the top professional 
managers in the country. 

Long-Range Planning for Management, 
edited by David W. Ewing, is a collection 
of articles from the “Harvard Business 
Review.” 

Richard P, Calhoon’s Cases of Human 
Relations in Management is a collection 
of 75 case studies involving human rela- 
tions problems drawn from a variety of 
actual business situations. 

4 


Buy or Rent? by William I. Greenwald 
is written to help you decide: should you 
buy a house, rent an apartment, or buy a 
cooperative? He uses some convincing 
arguments to show that the financial ad- 
vantages of home ownership have perhaps 
been exaggerated. 

» 


New, second editions have been pub- 
lished of Business Law by Dykstra and 
Dykstra, and Inland Marine and Trans- 
portation Insurance by William H. Rodda. 


by Sam G. Whitten 
Science and Industry Department 
Dallas Public Library 


Art by Ruth Anderson 
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TOP FLIGHT 


Dallas had its first glimpse of Dior’s 
successor when Yves-Mathieu Saint Laur- 
ent arrived to accept Neiman-Marcus’ 
famed Fashion Award. 





om 


SAINT LAURENT 
...@ matter of proportion.” 


se 


Viewed with mixed awe and wonder, 
Saint Laurent was the embodiment of a 
number of unusual fashion achievements. 
At 22 he is the youngest internationally 
famous couturier; he is master of the 
House of Dior; and the youngest person 
ever to receive a Neiman-Marcus Award. 

Shy, slim, quiet Saint Laurent accepted 
his award with a simplicity (“Thank you 
very much”) typical of his imperturb- 
ability through fashion squalls he, himself, 
has created. First was the introduction of 
the “Trapeze,” a part of his first collec- 
tion last year, and now a strong fashion 
influence. Current roar is the controver- 
sial hemline. Saint Laurent lowered hems 
five inches while the hemline by all other 
designers soared to the knee. 

Questioned, Saint Laurent simply re- 
plies: “Hems are a matter of proportion. 
Other designers make what they want; I 
make what I want.” 

Another Neiman-Marcus award winner, 
Danish Jens Quistgaard took in Texas In- 
struments, “didn’t want to leave.” Dub- 
bing TI “the most wonderful thing I’ve 
seen” (in four trips to Texas), the Danish 
designer is in an excellent position to 
evaluate the company’s intricate processes. 
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Artisan, craftsman Quistgaard designs 
serving pieces, cookware, flatware and 
other household accessories in unique 
fluid lines. His materials range through 
teak, ebony, oak, earthenware, bronze, 
copper, stainless steel, nylon, lacquered 
wood, enamel and cane. 

Dr. Margarethe Ottillinger, a director 
of Austria’s National Petroleum Corpora- 
tion, during a Dallas visit this month, 
threw cold water on the idea that the Rus- 
sian people might revolt. The ex-prisoner 
of Russian concentration camps declared 
the “whole Russian population” has a 
“saving-the-world” attitude, based on the 
conviction that workers all over the free 
world are mistreated. 

“You cannot convince them that it is 
not so.” 

On the bright side was Nobel and Pulit- 
zer prize winner Pearl Buck who said: 

“Now is a time for adventure and excite- 
ment, not fear. This is the most marvelous 
age man has ever known. We have much 
to live for, many things to do. The world 
has given us a wonderful heritage.” 

Emphasizing the importance of using 
atomic power for peace, not war, the fam- 
ous author implored her Dallas audience 
(all women): “I only hope we all realize 
the responsibilities awaiting us.” 





QUISTGAARD 
Didn't want to leave 











Let us put 
your business 


banking on a 


PERSONAL 
BASIS! 








"MEMBER 
FEDERAL DEPOSIT INSURANCE CORPORATION 








BIG ENOUGH 
to serve all 
your banking 
needs... but 
NOT TOO BIG 
to understand 
your smallest 


problem! 
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(rm in BUSINESS 


by dim Stephenson 


Five-foot three-inch Margaret Rodgers’ 
dark hair is streaked with gray, but her 
beauty operator did it—not her job, which 
she loves, and takes in tiny stride. 

Margaret is executive assistant to Char- 
les R. Meeker, Jr., managing director of 
the State Fair Musicals. As such, she is a 
co-ordinator, and she goes about her job 
calmly, efficiently. 

How many stage hands will be required 
for “The Music Man?” Will each of the 
77 members of the company be comfort- 
ably ensconced in hotel rooms? 

Never fear, Margaret has taken care of 
these matters. Also, long since, helped 
work things out with the advertising 
agency, and the publicity folk. 

And attended to myriad other details, as 
competent gals will. 

In fact, at this writing (around the mid- 
dle of September and only 20 days from 
opening day of the State Fair), tiny Mar- 
garet Rodgers had just enjoyed herself a 
vacation. 

She’d earned it, of course, during the 
busy, busy 12 weeks of the summer Musi- 
cals season, from the ninth of June till 
the end of August. 

“That’s our hectic time,” she said. “Gee, 
there are a million details.” 
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Margaret Rodgers 


“The Music Man?” You have Mar- 
garet’s personal word for it that you’re in 
for a treat. 

“I saw it in Philadelphia, before it 
opened in New York,” she said. “It’s such 
a good show.” 

Does she like rubbing shoulders with 
celebrities in the Music Hall during the 
summer, at Fair Time, and during Cotton 
Bowl Week? 

“I don’t deny that it’s fascinating,” she 
confessed. “I expect there’s a little of the 
‘stage-struck’ in all of us.” 

But she emphasized the behind-the- 
scenes nature of her work. 

“T like it that way,” she said. 

Dealing with celebrities isn’t exactly 
new to her. “As a stewardess for Delta 
Airlines for a time, she met a lot of them. 

After that exciting interlude she took a 
job as secretary to former Mayor Woodall 
Rodgers, a fateful move that got her 
acquainted with her future husband, E. D. 
Rodgers, the boss’s nephew. 


Ed and Margaret were married in 1951 
and now make their home at 7538 Col- 
gate. He is a representative of the J. W. 
Lindsley Company. 







Margaret, a native of Graham, grew up 
in Tyler, where she finished high school, 
and later attended Southern Methodist 
University. 

She is the daughter of Mr. and Mrs. 
G. C. Cobb. Mr. Cobb is with the State 
Comptroller’s office in Dallas. 

Margaret dropped her business career 
for a while, in favor of home-making, pe- 
riod, In 1956, however, she assisted Mr. 
Meeker in his work on some of the enter- 
tainment features of the Statler Hilton 
Hotel opening. 

She proved so helpful he asked if she 
wouldn’t become his secretary for work 
on the musicals. Last March she was pro- 
moted to executive assistant. 





Aside from her year-round State Fair 
duties, Margaret enjoys bridge while Ed 
golfs. Both of them have assisted in drives 
for the Community Chest, she in the 
Women’s Division, he in the Commercial 
Division. 

They attend the Highland Park Presby- 
terian Church. 

Will the Fair be bigger and better than 
ever this year? 














“It always is,” says Margaret. 
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: 1. URBAN BUTANE SERVICE 10. CHISHOLM BUTANE GAS CO. 

8315 Second Ave., Hwy. 175 S. Hwy. 67 W. 

2. are BUTANE GAS OF 11. ATKINS BUTANE GAS CO. 8 

: HUFFHINES BUTANE GAS CO. tenant 

4. McSPADDEN TRUCK & AUTO ee 183 W. 
3813 Shiney Se 13, LIQUIFIED PETROLEUM CONVERT YOUR CAR OR TRUCK 

2 poy Cheuk peg Te Blvd.) pre somal Hines Blvd 

6. BALTAS ING GAS OF Hwy. 77 N. ¢ TO HIGH-OCTANE, 

8. Good Latimer Expwy. ‘ee CLEAN-BURNING, LOW COST LP GAS! 

Hwy. 75 11551 Harry Hines Blvd., “5 . { 

7. DYE TRUCKING CO. Hwy. 77N. 






12 
7 Saameaiee 15. WYLIE BUTANE GAS CO. 





Phone us for free estimate 














8. ATKINS BUTANE Ges &. Hw 
y. 7 E, 
Pd —_— 4 blks. N Gastanad 
9. Daas BUTANE GAS CO. 16. AUSTIN BUTANE:GAS - « 
W. Commerce, 4 blks. W. of Belt Line Rd. RI 2 476 1 RI 2 Bs 1 5 
pe S. of Mesquite 
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Je CARBURETOR COMPANY 






Manufacturers in Dallas since 1934 


P O. Box 10391 2634 N. Beckley 




















Complete 
ELECTRONIC 
COMMUNICATIONS 


Service for 


BUSINESSES, INDUSTRIAL PLANTS, 
INSTITUTIONS, CIVIL AGENCIES 


Whatever your communication problem — 
plant-wise or territorial; for operation or 
security — let CARTER ENGINEERING help 
you. No obligation for demonstration and 


=e = 


CLOSED 
CIRCUIT 
TELEVISION 


Complete system layouts and installations. 
Rentals available. 




















MOBILE 
RADIO 
COMMUNICATION 


Systems designed for any specific need, 
using finest equipment available. 


> 
Se 


The Electronic Messenger that saves time 
— money. Transmits any paper-work 
- printed, typed, written or drawn. 














FACSIMILE 
TRANSMISSION 














POCKET 
RADIO 
PAGING 


Direct instantaneous ag paging for 
key personnel. Wide range . . . lew in cost. 




















SALES, INSTALLATIONS, 
SERVICE & MAINTENANCE 


24-Hour Service _ 
ENGINEERING COMPANY 


6762 Greenville Avenue e FO 8-6453 
San rea 
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SPORTS 





DON MEREDITH 


THE NATION'S top passer, Don Meredith, and top punter, Dave Sherer, will lead 
the 1958 SMU Mustangs. Last year, Meredith completed 71 of 102 passes for a new 
all-time collegiate completion record of 69.6 per cent. Sherer punted 36 times in 
1957 for a 45 yard average, best in the nation, either pro or collegiate. 





DAVE SHERER 


NATION’S TOP FOOTBALL TEAMS 


SLATED FOR THE 


Dallas football fans will have the oppor- 
tunity of seeing a half-dozen of the na- 
tion’s top college football teams play in 
the Cotton Bowl this fall in what prom- 
ises to be one of the city’s finest football 
years. Included in the list of teams to visit 
Dallas during the next two months are 
always powerful Oklahoma and Georgia 
Tech, pre-season national championship 
favorite Notre Dame, defending South- 
west Conference champion Rice and 
highly regarded Texas and Texas Chris- 
tian Universities. With the top passer and 
top punter of 1957, Don Meredith and 
Dave Sherer, Southern Methodist Univer- 
stiy, which makes six appearances in the 
Cotton Bowl, should provide top excite- 
ment. 

SMU plays Notre Dame, Rice, Georgia 
Tech, Texas A&M, Baylor and TCU in 
Dallas. Add to this sextet the traditional 
Texas-Oklahoma game during the State 
Fair and the Cotton Bowl Game on New 


Year’s Day and you have a football season 


any city would envy. 

The fall grid campaign was kicked off 
in August with the popular Salesmanship 
Club professional football exhibition, this 
time pitting the Champion Detroit Lions 


1958 SEASON 


against the Chicago Bears. The collegiate 
season opened in September when Texas 
Tech faced the Texas Aggies in the Cotton 
Bowl. 

Football for 1958 hits a peak early 
when Notre Dame and SMU meet on Oc- 
tober 4 to help open the Fair. With All- 
American guard Al Ecuyer, rugged full- 
back Nick Pietrosante and six other regu- 
lars returning from last year’s fine team, 
Notre Dame should be one of the nation’s 
best. 

The following week Texas meets Okla- 
homa in their traditional battle. Once 
again, Oklahoma — with All-American 
center Bob Harrison, better quarterback- 
ing and more speed than in 1957—is a 
pre-season favorite, Texas, however, has 
more of a chance than at any time in the 
past half-dozen years. In only his second 
year at Austin, Coach Darrell Royal has 
assembled a team picked by many to win 
the conference crown. 


By the time TCU comes to Dallas in 
November, the situation may have 
changed, but the Frogs are now a solid 
choice—as solid as a pre-season pick ever 
is in the wild Southwest—to win the con- 
ference. With a big, fast team led by star 
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Sports 
backs Spikes and Lasater, TCU could go 
all the way. 

Meredith, Sherer, and a crop of promis- 
ing sophomores have raised interest in 
SMU higher than it has been in almost 
a decade. Only a junior himself, Meredith 
will face a stern task leading the Ponies 
in his second varsity season. As a first- 
year-man in 1957 he exceeded sophomore 
marks of such famous former Southwest 
performers as Sam Baugh, Fred Benners, 
Gil Johnson, Bobby Layne, Doak Walker 
and Davey O’Brien. The Mustang ace 
completed 71 of 102 passes for a new all- 
time collegiate completion record of 69.9 
per cent. He gained 912 yards, for an 
average of 8.9 yards per pass. 

Sherer punted 36 times in 1957 for a 
45-yard average, the best in the nation, 
either professional or collegiate. His best 
performance was against Georgia Tech, 
when he punted nine times in mud and 
rain for an average of 50.3 yards. 

Promising SMU sophomores, from 
whom much is expected this year, include 
former high school star backs Glynn 
Gregory of Abilene and Frank Jackson of 
Paris, big (240 pounds) Bobby Hunt, 
guard; and Max Christian, center. 

All pre-season forecasters have picked 
SMU to finish high in the Southwest Con- 
ference this year. Performances by sopho- 
mores and the injuries incurred by Coach 
Bill Meek’s thin squad could make the 
difference, but with Meredith throwing 
and Sherer kicking, Dallas fans can look 
forward to a thrilling season from the 
Ponies. 


1958 DALLAS FOOTBALL 


Oct. 4—SMU-Notre Dame 
Oct. 11—Texas-Oklahoma 
Oct. 18—SMU-Rice 

Oct. 25—SMU-Georgia Tech 
Nov. 8—SMU-Texas A&M 
Nov. 22—SMU-Baylor 

Nov. 29—SMU-TCU 
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Beechcrafts in Business 


No. 1 in a Series 





“7-ELEVEN's got everything» 
including a Beechcraft Bonanza 


Clifford W. Wheeler, president of 
7-Eleven Stores, shown starting on 
a business trip in the firm’s Beech- 
craft, says, “Our Bonanza saves us 
at least one-third in travel time 
covering our operations which ex- 


Travel Air tend throughout much of Texas and 





the Washington, D. C., area.” More 
and more business men like Mr. 
Wheeler are finding that far-away 
business is “just next door” when 
they fly a Beechcraft. Let us show 
you what a Beechcraft Bonanza, 
Travel Air, Twin-Bonanza or Super 
18 Executive Transport can do for 


your business. 





Leasing and Financing Available — Call for Demonstration 


J. R. Gray Co., Beechcraft Distributor 


Love Field, Dallas — FL 7-3971 ~ Addison Airport, Addison — AD 9-2562 
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Dallas Gives World Trade 
Quarter Century of Support 


Dallas is recognized by Washington as 
one of the best informed cities of the na- 
tion on world trade. Over the past 25 
years, Dallas organizations have probably 
brought more men out of Washington to 
speak on matters relating to foreign affairs 
than any other city in the country. 

The World Trade Committee of the 
Dallas Chamber of Commerce has, for 
many years, been closely associated with 
whatever foreign trade organizations were 
in existance in the city. 

Before the Foreign Trade Organization 
of North Texas was organized in 1931, 
the Chamber had been active in support- 
ing world trade activity. Among the staff 
members of the Chamber who kept inter- 
est in foreign trade alive in Dallas were 
Merwin L. Bohan, who in more recent 


years has served the United States in 
various parts of the world in capacities 
ranging to and including Ambassador. 
Another was General Robert Smith, now 
President of the Federal Reserve Bank in 
Dallas. 


M. J. Norvell, Executive Secretary of 
the Dallas Chamber of Commerce in the 
late twenties, on instructions from the 
Board of Directors, worked with Con- 
gressman Hatton W. Sumners to get the 
United States Department of Commerce 
to establish a District Office in Dallas. In 
order to provide necessary space for this 
District Office, the sixth floor was added 
to the Chamber building, which provided 
space for this office until the end of World 
War II. 


It was soon after the Bureau of Foreign 


and Domestic Commerce was set up in 
Dallas that the World Trade Committee 
and the Bureau office brought about the 
organization of the first foreign trade club 
in Dallas. Fred Johnson, Chairman of the 
World Trade Committee of the Chamber, 
was the first president. Sherwood H. 
Avery was the first secretary-treasurer. 

Under the sponsorship of this new 
world trade organization and the World 
Trade Committee of the Chamber, the 
Southwestern Foreign Trade Council 
meeting was held in Dallas. Delegates 
came from as far away as El Paso, Hous- 
ton, New Orleans, St. Louis, Kansas City 
and Chicago. Two outstanding speakers 
addressed the group—Honorable Josephus 
Daniels, Ambassador from the United 
States to Mexico, and Honorable Castillo 
Najera, Ambassador from Mexico to the 
United States. 

One of the many activities of these 
world trade promotion groups was the 
annual observance of Foreign Trade Week 
in Dallas in conjunction with the United 
States Chamber of Commerce and the 
United States Department of Commerce. 
Stores cooperated with window displays 
and in their newspaper advertisements. 
Speakers were provided civic clubs and 
other groups to explain the importance of 
export and import trade to our economy. 

















The secret of good printing is in the time and 
skill involved in make ready. The printer who 
takes the made up form —the make up — and, 
through careful attention to details, insures a 
perfect kiss of paper to printing surface... 
makes the difference between a good finished job 
and a poor one. ® Good printing takes time as 
well as craftsmanship. Craftsmen take time to 
learn their trade properly. ‘@ We have been in 
the printing business since 1884. Some-time let 
us prove what we can do for you with kiss and 


make-up. 


THE DORSEY COMPANY 


PRINTERS @ STATIONERS e@ LITHOGRAPHERS e@ OFFICE FURNITURE 


DALLAS, TEXAS 
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World Trade News———__ 


The present world trade organization 
has grown from a handful of members to 
approximately 150, The Dallas Export- 
Import Club meets the second Wednesday 
of every month. Chamber members not 
now new members of the Club can attend 
any of these meetings by checking with 
the Manager of the World Trade Depart- 
ment of the Chamber. 

In recent years interest in world affairs 
has been given impetus by the very fine 
work of the Dallas Council on World Af- 
fairs. All of these groups work together 
to keep Dallas in the forefront on being 
alert on world affairs. 

Southern Methodist University with its 
stepped, up program of education on inter- 
national subjects has also helped. At 
Southern Methodist University there are 
over 130 students from 43 countries, and 
the number continues to increase from 
year to year. The Dallas Export-Import 
Club has some of them as guests at almost 
every meeting. In studying problems of 
world trade, these students have the guid- 
ance of a trained faculty. These faculty 
members frequently invite Dallas business- 
men engaged in some phase of world 
trade to lecture these students. These busi- 
nessmen give practical talks to these stu- 
dent groups. 





WORLD TRADE OPPORTUNITIES 
(Editor’s. Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS. Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





EXPORT OPPORTUNITIES 


MEXICO — Roberto Odriozolo Cha- 
brand, Apdo. No. 25, Monterrey, N. L., 
Mexico. Fiber glass products. 

JAPAN—Midland Agencies, P. O. Box 
73, Shimizu, Japan. Modern tools, small 
machines, or chemical items. 

BRITISH WEST INDIES — Trinidad 
Commercial Agencies, P. O. Box 627, 6 
Henry Street, Port of Spain, Trinidad, 
B.W.I. Sole agency commission or distrib- 
utorship basis, consumer goods from 
wearing apparel to zip fasteners, and food, 
drink and pharmaceuticals. 

COSTA RICA—Masis E Hijos, Ltda., 
Apdo. 831, San Jose, Costa Rica. Exclu- 
sive agency or distribution rights, plumb- 
ing equipment including toilet tank acces- 
sories, seats, seat covers, lavatories, lava- 
tory legs, connections, drain siphons, wall 
connections, wall hanging brackets. 
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JOHN DEERE PLOW COMPANY 


Industrial Division 


JOHN DEERE 





Industrial Crawler and Wheel 
Tractors with matched work- 
ing equipment on demonstra- 
tion at the John Deere Exhibit 


at the Texas State Fair. 





Latest John Deere Agricultural Tractors and Equipment also on display 


10650 Hines Boulevard 
Dallas 20, Texas 

















GMC’s NEW D860 DIESEL 


New Surprising Fuel Mileage — Low Chassis Weight 





New Payload Capacity 


New Maintenance 
Savings 
also 
New and Outstanding 


Service and Parts 


Organization 


TRUCK AND COACH DIVISION 


1526 Fort Worth Avenue Riverside 7-2563 


New and Used Truck Sales 

















MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor ~ 


Fidelity Union Life Building @ DALLAS e¢ Phone Ri 1-1793 
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END TRUCK MAINTENANCE 
AND SAVE MONEY 





© 100% charge off on taxes 
® avoid depreciation costs 
® eliminate maintenance costs and worries 
© end replacement problems 


@ we'll buy and maintain your present fleet or 
purchase and maintain new equipment you specify 


DALLAS LEASING COMPANY 


PHONE CH 7-3146 « DALLAS, TEXAS 
MAILING ADDRESS: P. O. BOX 518 * CARROLLTON, TEXAS 


World Trade News————_- 


ARGENTINA—M. Heredia Y Cia, 
S.A., Alsina 653, Buenos Aires, Argentina. 
Raw materials whether metal or chemi- 
cal for industrial fields, agricultural im- 
plements, finished and semi-finished prod- 
ucts of ferrous and non-ferrous products, 
materials and transportation equipment, 























Weleome .... 


to Dallas and the 1958 
State Fair of Texas 


from 
Miss Sunbeam 


Holsum Sunbeam Bread 


Golman-Oak Cliff Baking Companies 
Dallas-Ft. Worth 


sporting goods and guns. 

MEXICO—Javier Munoz M., Av Hi- 
dalgo 75-306, Mexico, D. F. Complete 
used mill for making carton from waste 
paper on the water process. The machin- 
ery to include hydrapulper forming tank 
driers and presses with water process to 
handle six to 10 tons per twenty-four 
hours. 

TAMPICO — Camara Nacional De 
Comercio De Tampico, Apdo. Postal 480, 
Tampico, Mexico. Liquid medicines and 
salves for veterinarian use. 

KOREA—Daihan Nongsan Company, 
Ltd., Samhwa Bldg., 21, Sokong-Dong. 
Choong-Ku, Seoul, Korea. Miik powder, 
foods, chemicals, pharmaceuticals, beef 
tallows; also machinery, steel sheets. 


IMPORT OPPORTUNITIES 


ITALY — Rari Mercatories, Via Pa- 
rione 16, Florence, Italy. Buyer’s agent 
for giftware, household items, jewelry 
lines, coffe. 

JAPAN—Miki Hardware Export Com- 
pany, Ltd., P. O. Box 12, Miki, Hyogo 
Pref., Japan. Manufacturers and ex- 
porters of various kinds of Japanese tools, 
hand tools, and cutlery. 

SPAIN—Jaume Pascual Llorens, Ma- 
quinista 26, Barcelonia, Spain. Manufac- 
turer of ornamental and functiontal lamps. 

JAPAN — Kimoto’s, 11 Kusutani-cho, 
Hyogo-ku, Kobe, Japan. Exporters of 
genuine cultured pearls. 

MEXICO — Troqueles y Esmaltes, 
Apdo. Postal No, 371, Monterrey, N.L., 
Mexico. Manufacturers of porcelain 
enameled ware and porcelain enameled 
signs. 

ARGENTINA—A. Perez Pillado, Bel- 
grano 475, Buenos Aires, Argentina. Tea, 
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World Trade News———_ 


peanuts, dried fruits, edible oil, olives and 
tomatoes canned in tins, and Peruvian 
tuna fish canned with oil. Prices and sam- 
ples upon request. 

MEXICO — Camara De La Industria 
Harinera Del Norte, Ocampo No. 104, 
Apdo. No. 101, Saltillo, Coah, Mexico. 
Wheat bran. 

JAPAN—Fuyji Trading Company, Ltd., 
Shinmachi-Kitaderi 1-Chome, Nishiku, 
Osaka, Japan. Exclusive sales representa- 
tives of mills producing malleable iron 
pipe fittings. 

MEXICO — Camara Nacionale De 
Comerco De Tampico, Apdo. Postal No. 
480, Tampico, Mexico. Sodium chlorine. 

JAPAN — Phenix Corporation, Sanko 
Building, 26 1-chome Awabori, Nishiku, 
Osaka, Japan. New household washing 
apparatus used as subsidiary washer for 
some fabrics ordinary washing machines 
cannot wash. 

MEXICO — Heriberto Arevalo, Rio 
Guadalquivir 228 Ote., Col del Valle, 
Monterrey, N.L. Mexico. Mexican miner 
with gold and silver mines, both with rail 
connections, wishes to form mining corpo- 
ration with U. S. firm who will furnish 
$100,000 to purchase mining equipment 
and to put company into operation. 

MEXICO—Don Vasque, Admon No. 
41, Apdo. 23546, Mexico D.F. Mexico. 
Texan living in Mexico whose experience 
includes ten years with Foreign Service of 
U. S. DEPT OF STATE, four of which 
lived in Mexico has capital and desirous 
of joining other individual in investment 
in Mexico. Excellent references. 

ENGLAND—EDWARD W. 
TURNER & SONS, Cunard Building, 
Liverpool, 3, England. Exporters of fancy 
goods including handbags and ladies hats; 
food products including tinned foods and 
fruits and jams; building materials includ- 
ing nails, screws, cement and corrugated 
sheets seeking importers and purchasers. 

JAPAN — WARREN E. BALL, 86, 
Kyodo-Machi, Setagaya-Ku, Tokyo, Ja- 
pan. Japanese exporter of transistor radios 
supplying large quantities can offer pur- 
chaser of 5,000 use of his own name, and 
a purchaser of 10,000 can design his 
Own case. 








ASSOCIATION - CONVENTION 
SHOW AND MARKET 
eManagement 
DAVID A. SHAPIRO 


1710 JACKSON STREET 
Riversive 2-5352 DALLAS 
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TRUCK RENTAL 


Trucks for Every Purpose 


Put Your Driver in a Mason Truck and Use 
it as Your Own. We Furnish Everything. 


Tractors © Trailers © Trucks © Pick-Ups Rented by 
Hour — Day — Week — Year 


Mason Motor Service Inc. 
HA 8-7421 2000 Rock Island 














TEXAS EMPIRE LIFE 
AND ACCIDENT INSURANCE COMPANY 


Hilton Painter, President Dallas 














HARDWOOD 


PALLETS 
all types 







e Tough - Economical 
e Prompt Delivery 






e@ Flexangle 
© Lift Trucks 


@ Warehouse Trucks 


® Pallet Dollies 
@ Stacking Pallets 





© Racks 


© Bridge Ramps e Conveyors 


W.A.TAYLOE CoO. 


Materials Handling Equipment 





7045 Empire Freeway FL 7-7315 
Dallas, Texas 


4101 San Jacinto JA 2-4647 
Houston, Texas 











ARTS AND MUSIC 





Dallas Symphony Rewards Enthusiasts 
With Plan for Nine Youth Concerts 


Because of the overwhelming enthusi- 
asm and attendance at the Dallas Sym- 
phony youth concerts last season, the 
Symphony will increase the number of 
concerts presented for children this sea- 
son. Nine concerts will be performed, one 
of which is the Youth Awards concert 
which- is geared to high school students. 
Three talented high school musicians are 
chosen by competition every year to per- 
form a movement of a concerto with the’ 
Symphony. It will be an evening concert 
again this season. 

The other eight concerts will be held on 
Saturday morning throughout the season. 
Two Small Fry concerts for children age 
9 and under, and a Negro Small Fry con- 
cert are scheduled. Four concerts for chil- 
dren in grades 4 through 12 will complete 
the series. 

Paul Kletzki, Musical Director, will 
conduct two concerts. The remaining ones 
are under the directorship of Donald 
Johanos, associate conductor. 

Themes have been given to the youth 


concerts for the first time this season: 
“Let’s Unravel the Symphony,” “The 
Grand Symphony,” ‘The Symphony 
Looks at Itself,” “The Symphony Goes to 
the Zoo” and the “Famous Event of 
1717.” An important work, standard in 
orchestral literature, will correspond to 
each theme. 

Dates for the youth concerts are Novem- 
ber 22 (two concerts), January 10, 17, 
24, February 14, 28, March 20 and 21. 


*« 


Sidewalk Art Show 
To Begin October 1 


Fiesta time is fast approaching! One of 
the most popular and colorful features of 
the early fall season in Dallas is La Fiesta 
of Art and, again, as in past years, the 
Highland Park Shopping Village will be 
the setting of this festive occasion. 

Under the auspices of Artists and 
Craftsmen Associated of Dallas, La Fiesta 
will run for three nights, starting Wednes- 


day, October 1, and will be open each 
evening from 7:00 ’til 10:30. Strictly an 
informal affair, La Fiesta of Art holds in- 
terest for the entire family and affords the 
layman an excellent opportunity to gain 
a fuller understanding and appreciation of 
art and artists. 

Primarily a Sidewalk Art Show, this is 
La Fiesta’s fourth year but, within this 
short period of time, it has taken its place 
as a major yearly event, not only for the 
Park Cities but for Greater Dallas as well. 
Works to be presented will include paint- 
ings in all media as well as representative 
crafts covering most of the fine arts field. 
Outstanding local artists of national and 
international reputation will offer for sale 
their signed creations, and some will be 
seen actually at work on their various 
projects during the colorful outdoor show 
patterned after the famous Greenwich 
Village sidewalk art show. 


Upwards of 18,000 people are expected 
to attend this year’s Fiesta which promises 
to be the best yet. Free parking space is 
available to the public in the Village’s 
modern, underground garage adjacent to 
the exhibit area, and on the Village’s park- 
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ON THE FAIR GROUNDS 
ADJACENT TO THE 
LIVESTOCK PAVILLION 


SERVING STATE FAIR 
VISITORS WITH GOOD 
roo... 


e MALTS 


e ICE CREAM 


e SANDWICHES 


e HOT DOGS 
e MILK 


e COLD DRINKS 


Cabells. FINER 


DAIRY 
FOODS 
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Arts and Music 


ing lot corner Mockingbird Lane and 
Preston Road. 
+ 


Ten Exhibits Mark 
Art Center Progress 


People in the graphic arts field or per- 
sonnel allied with the printing trade might 
call touring the Graphic Arts Center an 
enjoyable “bus man’s holiday.” Since its 
opening May 8 and 9, the Graphic Arts 
Center at 1037 Young Street has housed 
over ten exhibits of art work or equip- 
ment by people or companies involved in 
the graphic arts. 

Ranging from displays of color presses 
to one-man art shows, the exhibits reflect 
the activities of printers, advertising ar- 
tists, engravers, printing salesmen, and 
industrial engineers. 

The idea of a center for the graphic arts 
was conceived by Mr. Robert Olmsted, 
president of the Olmsted-Kirk Company, 
the wholesale paper company adjacent to 
the center. Feeling that there should be a 
central location of facilities for people 
dealing with the graphic arts, Mr. Olmsted 
sponsored the first center of this type. 

Divided into three main segments, the 
Center has a 3,000 square-foot exhibition 
hall downstairs. Most recent displays are 
the 48-panel Southern Graphic Arts Asso- 


ciation Prize Winning Exhibit and the | 


Strathmore Chambers showing. 

Work of the members of the Commer- 
cial Artists Association of Dallas was fea- 
tured as the opening display at the Center 
in May. Other exhibits have been Bud 
Biggs’ one-man art show, Phil Holloway’s 
one-man show, a press and examples of 
work by the Photostat Corporation, a Ger- 
man three-color press by the Heidelburg 
Press, examples from the Beddoe Printing 
Company, and scale models depicting 
steps in the operations of the International 
Paper Company, 

Catering facilities suitable for luncheons 
or dinners are available in connection with 
the hall. Upstairs, an 83-seat auditorium 
may be used by the graphic arts industry 
for club meetings, seminars, and educa- 
tional programs. 

Space for conferences may be found in 
the library adjacent to the auditorium. In 
addition to printing examples from all over 
the country, the library contains printed 
specimens from the libraries of the S. D. 
Warren Company and the Strathmore 
Paper Company which are catalogued as 
to type of printing and grade of paper. 

Supervised by Miss Betty Olmsted, the 
Graphic Arts Center gives Dallas a unique 
facility in the graphic arts industry. 
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Stretch out, look out, move about! Have fun as 
you watch the passing scenery or meet new friends 
in the colorful lounge car. A friendly Texas train 
for fun-loving Texans — all the way to Chicago. 
Fred Harvey diner. 


Texas Chief 


P. H. SWINNEY, Division Passenger Agent 
1800 Main St. RI 7-6301 Dallas 














YOUR BEST INVESTMENT 





yesterday . today « tomorrow 


The dollars you subscribe to the Dallas Chamber of Com- 
merce are an Investment. You get Annual Returns on this 
investment — Dividends in the form of New Payrolls — Capi- 
tal Gains in the form of new plants and industrial facilities. 
This means more “going concerns” in Dallas year after year. 

Steady and diversified expansion of purchasing power has 
been the main objective of the Dallas Chamber of Commerce 
for a half-century. Every business man and every professional 
man benefits directly and indirectly from new payrolls and 
purchasing power. 

This case history of the Aircraft and Electronics Industry 
is a graphic illustration of how Chamber of Commerce Dollars 


invested as far back as forty years ago are still paying off in a 
big way — creating new income and new busincss for Dallas. 
These key industries developed here because Dallas set up the 
foundation facilities they required—worked to get them — 
and worked to keep them here. 

Once the ball started rolling, other industries were at- 
tracted. Sub-contractors and service industries developed lo- 
cally or were attracted. National firms looked over the situa- 
tion and decided to locate facilities here. The result is that 
Dallas is still growing as an Aircraft and Electronics center 
because the spadework has been done and conditions created 
to stimulate that industry. 


How the Dallas Chamber of Commerce 
Brought the Aircraft industry to Dallas 


Aircraft and electronics are no accident on the Dallas indus- 
trial horizon. Your Chamber spear-headed the effort to get 
the City of Dallas to invest $75,000 in the purchase of Hensley 
Field as a second municipal airport in 1928. Availability of 
Hensley Field made it possible for the Chamber to locate 
North American Aviation there in 1940, That was the birth 


of the aircraft industry in Dallas. 
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The Chamber continued working with this industry, and 
later helped Temco Aircraft get its start here, and then moved 
Chance Vought here from Connecticut. Success of the aircraft 
industry was a major influence in the parallel growth of the 
electronics industry in Dallas. 

Years of intelligent spade work by your Dallas Chamber 
of Commerce created these new and additional payrolls which 
now total more than $165 millions each year. 
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From Pastures to Payrolls 


LEFT 1930 

Pastures: This is how the Mountain Creek/Hensley 
Field area looked in 1930. The embryonic runway 
pattern at Hensley Field can be seen immediately 
below Figure 25. Jefferson Avenue, the T & P Rail- 
road and the old Fort Worth pike cut diagonally 
across the upper right hand corner. 


RIGHT 1958 

Payrolls: The same area as it looks today. The 
Chance Vought and Temco plants are in the upper 
left center, Hensley Field has become a key instal- 
lation for both the Navy and Air Force. Business 
and residential developmnt reflects the tremendous 
impact which these industries have had upon the 
entire community. 


DIRECT PURCHASES 


Aircraft and electronics firms are 
customers for other Dallas busi- 
nesses. In addition to the $165 mil- 
lions which these figures expend in 
payrolls, their purchases of raw 
materials, supplies, and services put 
other hundreds of millions of dol- 
lars in circulation in the Dallas 
business community annually. 


9 The payrolls of yesterday won’t support the business of today. Fifty years ago — Dallas was 
Tomorrow S ihe wets ‘heeding hati Sor the stot: _ wi of harness and slay: Many pr a largest pay- 
rolls today come from firms unknown or unheard of in Dallas two or three decades ago. Tomor- 

Payrollis row’s payrolls will come only from alert and wise judgment and activity in laying foundations 

for payrolls and industries of the future. That is the number one job of the Dallas Chamber of 


Commerce. 


165,000,000 
innual Payroll 


IRCRAFT AND ELECTRONICS INDUSTRY 


This $165,000,000 in new purchasing power finds its way 
into every channel of business in the Dallas Community. If you 
are a merchant, you get your share of the $165,000,000. If 
yours is a service establishment, you share too. If you are an 
attorney, a doctor or another type of professional man, you get 
fees from those dollars. One way or another, a major part of 
this $165,000,000 payroll finds its way into the pockets of : 
everybody who operates or earns a livelihood in Dallas. This 
is just ONE SPECIFIC Example that your Chamber of Com- 
merce Membership is an Investment — NOT a contribution. 
It’s just good, sound business to support the Dallas Chamber 


of Commerce. 


MEMBERSHIP COMMITTEE 
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NEW AND EXPANDING BUSINESS 








THIS IS THE ARCHITECTS’ concept of how the new 78,500-square-foot Central Re- 
search Laboratory building will look when completed early next year on the 300-acre 
North Central Expressway site of Texas Instruments Incorporated. 


Texas Instruments Builds New Re- 
search Laboratory. A contract for 
constructing a 78,500-square-foot build- 
ing to house the Central Research Labora- 
tory of Texas Instruments Incorporated 
has been awarded to Robert E. McKee 
General Contractor, Inc. 

Costing approximately $3,000,000, the 
research building will consist of three con- 
nected one-story-and-basement wings, 
each on a different level to match the grade 
of the sloping terrain, 

Between the wings will be two-story 
building blocks of similar construction. 
These blocks will provide transition be- 
tween levels and will house the library, 
cafeteria, elevators, stairs, toilet facilities, 
and mechanical room. 

Architects for the new laboratory build- 
ings are O’Neil Ford of San Antonio and 
Richard Colley of Corpus Christi, with 
A. B. Swank, Dallas, and S. B. Zisman, 
San Antonio as associates. 

Completion of the new facility is slated 
for early in 1959. 


ve 


KLM Selects 
Downtown Office 


KLM Royal Dutch Airlines last month 
became the third off-line air carrier to 
establish a ground-floor ticket office in 
downtown Dallas, a move which company 
officials said reflects Dallas’ steady growth 
as an air traffic center. 

D. J. Koeleman of New York, general 
manager of KLM for North America, of- 
ficiated at the formal opening of the new 
ticket office at 1933 Commerce Street, di- 
rectly across the street from the Statler 
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Hilton Hotel. Peter W. Silton, Dallas dis- 
trict manager of the airline, honored Mr. 
Koeleman at a luncheon in the Statler Hil- 
ton following the brief ceremony which 
formally opened the office. 

Other carriers which do not serve Dal- 
las but maintain ground-floor ticket offices 
in the downtown area are Trans-World 
Airlines and Pan American Airways. A 
number of other carriers, both domestic 
and foreign, maintain district and regional 
off-line sales offices in Dallas in office 
buildings, but do not have ticket offices. 


a 


Sherwin-Williams Expands 
To $4,000,000 Facility 


The new Sherwin-Williams Company 
Garland-Dallas plant is a $4,000,000 fa- 
cility on a 25-acre site at 2802 West Mil- 
ler Road, Garland. 

On the huge new site, which comprises 
the largest paint, varnish and lacquer 
production unit in the South, are ten 
buildings and three tank farms. A four- 





story main structure houses paint manu- 
facturing facilities and totals more than 
50,000 square feet of floor area. This is 
flanked on one side by a 40,000 square 
foot raw materials warehouse, and on the 
other by a 120,000 square foot finished 
goods warehouse. Other buildings include 
a two-story, air-conditioned office and 
laboratory building, the varnish produc- 
tion unit, the varnish and lacquer labora- 
tory and the lacquer blending plant. In 
total, the buildings contain over a quar- 
ter-million square feet of floor space. 


The area to which deliveries will be - 


made from the new plant covers all Tex- 
as, Louisiana, Mississippi, New Mexico, 
Oklahoma, Arkansas, Colorado and Kan- 
sas. Parts of Missouri, Alabama and Flor- 
ida are also served. 

Shipping facilities are such that most 
cities in this multi-state area are assured 
of overnight delivery. Two railroads, 
Missouri-Kansas-Texas Railroad and the 
Santa Fe Railway, serve the plant, and 
the shipping dock provides loading space 
for 14 trucks. 

+ 


> McQuay-Norris Manufacturing Com- 
pany recently moved into a new office and 
warehouse at 2512 Ferris Street, just off 
the Good-Latimer Expressway. Howard 
Hildebrand will continue as manager at 
the new location, and D. M. Brodie, head 
of the district sales office, also will have 
his facilities in the new building. The 
structure was built to the specifications of 
McQuay-Norris and is owned by James 
Wimberly. 
4 


>» Gandy-Owens, Advertising, celebrating 
their twenty-first anniversary in the field 
of general advertising agency services, 
have moved from 1221 Texas Bank Build- 
ing in Dallas to 922 in the same building. 


pea 


THE NEW Sherwin-Williams Company's Garland-Dallas plant at 2802 West Miller 
Road, Garland, is the largest paint, varnish and lacquer production unit in the 
South, and the most modern in the industry. 
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New and Expanding Business 





Rich Plan Corporation Moves Into Its Own Building 


Rich Plan Corporation has moved its national headquarters from ihe Meadows 
Building to its own building at 5307 East Mockingbird Lane. A private parking area 


for ene and visitors is in n back of the building. 


>» Magnolia Chemical Cndadaiies, Dallas- 
based manufacturer of floor waxes and 
cleaners, agricultural insecticides and 
heavy chemicals, has announced start of 
construction on a new 22,500 square foot 
factory, warehouse and office building at 
8400 Directors Row, Brook Hollow In- 
dustrial District. Dick Parker of Majors 
& Majors, Realtors, handled negotiations 
for the new building, being erected by 
Williams & Wagner Construction Com- 


pany. 





> Prenco Products, Inc. of Hazel Park, 
Michigan, has opened a branch sales and 
service office at 2146 Irving Boulevard in 
the Trinity Industrial District. The com- 
pany is new to Dallas and will distribute 
and service casting impregnation equip- 
ment, seals and liquid waste incinerators 
throughout the local trade area. The new 
facility has air-conditioned offices and a 
warehouse area served by rail trackage 
and truck docks. Off-the-street parking is 
provided. 





Full facilities for meeting 


every printing requirement 








Remember to 


*Mix With The Best’ 


CANADA DRY 
Club Soda 











Color or 
Black and White 


Letterpress or 
Lithography 











PADGETT PRINTING CORPORATION 


1313 N. Industrial Bivd. 


Dial Riverside 1-6461 
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Here is how to get 
the EXACT business 


form you need... 


Many forms are needed 
in business. But for 
every situation there is 
only one right type of 
form to use. You can be 
sure of getting this one 
form you need by buy- 
ing from a firm that 
offers a complete line. 
Phone or write for 
samples. 





CONTINUOUS 
FORMS 







HANDYSET 
ONE-TIME ° 

ua, es unbiased recom- 

mendation, buy from a 


firm with a COMPLETE 





New and Expanding Business 









Micro-Lube Plans New Home Office, Plant 


Shown is the architect's drawing of the new 12,800 square foot home office 


and manufacturing facility for Micro-Lube Sales, manufacturers of an automobile 
additive. Harrell and Hamilton are architects for the building which will be on 
Directors Row, Brook Hollow Industrial District. 






MULTIPLE 
copy 
BOOKS 







NCR FORMS 


INTER ISTER: 
(no carbon required) COUSTER RECSTERS 


AND FORMS 


Baltimore Business Forms 


(Division of THE BALTIMORE SALESBOOK COMPANY) 
Phone Riverside 2-4685 
510 Wholesale Merchants Bldg. 








> G. E. Miller and Company have begun 
construction on an $80,000 building 
project for the Union Special Machine 
Company at 4202 Hines Boulevard. Jon 
Carsey, Dallas architect, completed the 
plans for the building and leasing arrange- 
ments were negotiated by Mr. Miller and 


> The Rheinischerhof, new German res- 
taurant for Dallas has formally opened for 
business at 420 N. St. Paul St. According 
to Henry Schuetz, manager, the special- 
ties of the house will be traditional Ger- 
man dishes and imported German wine 
and beers. Luncheon will be served from 


11 a.m. until 2 p.m., and dinner from 5 
until 10 p.m. 


Dallas 2, Texas 
George |. Dorman, Jr. (Vice-Pres.) 


Hugh S. Clark, vice-president of G. E. 
Miller and Company. 




















Thank You Dallas... 


For your patronage and friendship that has 
helped to build El Fenix through the years. 
On this Fortieth Anniversary — we pledge 
ourselves to carry on the high standards of 
food and personal service set by our father, 
Mike Martinez. His policy and example will 
be our guide in trying to build an even greater 
EI Fenix to serve Dallas in the future. 





THE MARTINEZ FAMILY 
left to right, standing: Henry and Alfred Martinez, Hortencia 
Martinez Stickle, Irene Martinez Garcia, Tina Martinez Mc- 
Daniel, Gilbert Martinez, seated: Mike Martinez, Jr., Mrs. 
Mike Martinez and Reuben Martinez. 


EL FENIX OUR 


Ro Miienenls 4 O TH 


on ac ANNIVERSARY 


1608 McKINNEY 
120 E. COLORADO BLVD. IN OAK CLIFF 
255 CASA LINDA PLAZA 
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New and Expanding Business 


GRAFE 


> Koch & Fowler, Dallas consulting engi- 
neering firm, has been reorganized as 
Koch & Fowler and Grafe, Inc., with 
Adam K. Grafe as new president of the 
company. James D. (Jim) Fowler, a 
Dallas engineer since 1914, and Earle W. 
Sudderth are vice-presidents. The reorgan- 
ized company will institute an extended 
program of projects for the construction 
of water systems, sewer systems, highways 
and streets for state, county, municipal 
governments and private developers. Koch 
& Fowler was the engineering firm for the 
$22,500,000 road building program re- 
cently completed in Dallas and Dallas 
county. 
4 

> The John A. Green Company, sales 
agent for manufacturers of electronic and 
electrical equipment and components, has 





occupied its new warehouse-office build- 
ing in the Brook Hollow Industrial Dis- 
trict simultaneously with observance of 
the firm’s eighth anniversary. The new 
building, located at 7118 Envoy Court, is 
owned and was built by Homer J. Green 
of the firm of Chapman and Bardnard in 
Tulsa, for use by John A. Green Company 
and its subsidiary, Equipment and Service 
Company. Completely air conditioned, the 
facility contains a general office, show 
room, electrical repair shop, mimeograph 
and mailing room, photographic dark 
room, a lounge for employees, and ware- 
house space. 


> A. Earl Cullum, Jr., Consulting Engi- 
neers, has purchased a one and one-half- 
acre tract of land in Dallas’ new Empire 
Central on which the firm will build a 
20,000-square-foot office building. The 
Cullum firm will occupy about one-fourth 
of the space in the new building. The re- 
mainder will be available for lease to firms 
requiring office space for regional opera- 
tions. The site is adjacent to the Empire 
Club, being built for the use of employes 
in Empire Central. Harwood K. Smith 
is architect for the building, and Daws 
Echols of Campbell & Campbell, Realtors, 
handled the real estate negotiations. 














The Rice Building Slated for December Completion 

This modern executive office structure, the Rice Building, will be ready for 
occupancy December first at 5641 Yale Boulevard, near Central Expressway. George 
B. and James H. Rice, Dallas independent oil producers, will occupy part of the two- 
level structure which will contain 6,000 square feet of air conditioned office space 
and is designed to permit quick expansion to 12,000 square feet. Goodwin and 
Cavitt are the architects and Winston A. Colwell is the contractor. 
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New and Expanding Business 
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“69 Years in Dallas” | William S. Henson Sets November Move Ne 
J. W. LINDSLEY & CO. | William $. Henson, Inc., plans to occupy this 25,000 square foot building at ty 
4901 Woodall, West Trinity Industrial District, by November 1. Architect and builder 

Realtors — Insurors P é ; z A 
is Charles E. Eads. Whilmar Construction Company is general contractor. Charleston — 

Specializing in Properties, Inc. will lease the building. a = torn 

e Property Management i See Te ee eee Ir. aE one ; cr e! 
© Business Property — > Schneider, Bernet & Hickman, Inc., new branches opened by the company in R 
Sales & Leases Dallas investment securities firm, has an- the past three years are at Waco and Truc 
2108 Main St. © Phone RI 2-4366 | nounced the opening of a new branch of- Austin. George N. Leitner of Dallas has pres. 
| fice at the Hotel Wooten in Abilene. Other been appointed Abilene branch manager. Gen 

and 
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Dallas 7, Texas 


CLARK EQUIPMENT COMPANY 


3030 Irving Blvd., P. O. Box 10392 
Fleetwood 7-664] 






EQUIPMENT 


Brown is a trademark of 
Clark Equipment Company 
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New and Expanding Business— | 





HUNSAKER 


New Truck Leasing Firm 
Is Formed Here 


A new company, the Dallas Leasing 
Company, Inc. was announced today, 
formed for custom leasing of single trucks 
cr entire fleets on a long term basis. 

R. H. Hunsaker, president of Hunsaker 
Trucking Contractors, Inc., was elected 
president and general manager; Major 
General Carl L. Phinney, vice president; 
and Leroy Hallman, secretary-treasurer. 

The firm will be located at 11476 Harry 
Hines Blvd. The trucks will be of any style 
desired from panel delivery to giant trac- 
tor-type jobs with trailers or special bodies 
equipped to customer specifications. Leas- 
ing is only for extended periods of time. 
Contracts are made on a custom basis; for 
example, DALECO will buy any com- 
pany’s existing fleet and maintain it on a 
lease basis for customers desiring to be 
relieved of the problem of maintenance 
overhead. 

+ 
> Sprayaway of Dallas, Inc., a new com- 
pany, has opened an office and warehouse 
building at 1618 North Industrial Boule- 
vard, in the Trinity Industrial District. The 
new plant will handle Sprayaway car 
washing systems for the Dallas trade area. 
It is equipped with warehouse facilities 
served by truck docks and includes air- 
conditioned offices. Home offices of Spray- 
away are in Tulsa, Oklahoma. L. V. Jack- 
son is president; Ray Loftin is vice-presi- 
dent, and John Gibson is secretary-treas- 
urer of the Dallas company. 





Rare Finds... 


In expensive apparel and accessories 
at a fraction of their 
original cost. Call... Ri 2-8598 


Wardrobe Resale Shop 
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... Of the complete, up to date line of vans designed and 
built for every hauling need. This Hobbs Hi-Cube Van with 
interior capacity of 2,483 cu. ft. is perfect for bigger payload 
profits when hauling bulk commodities. 

Your Hobbs-Dallas Branch is conveniently located at 1852 


Plantation Road across Harry Hines from Exchange Park — 
phone FL 2-7571. 











Home Office — 609 North Main, Fort Worth, Texas 
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““Continuous Vision” AEROQUIP Corporation has completed its new Dallas Plant at 9105 Sovereign Row, ~e 
: are: Brook Hollow Industrial District. The 10,000 square foot operation will serve both fi 
Harold’s real trouble is his industrial and aircraft markets. _ 
inability to see quickly and and 
— a Aeroquip Opens New Dallas Plant ident 
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There are over a HUNDRED interesting ways to use envelopes 
more “‘sellingly.’” Call HESSE for full details without obligation. 
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New and Expanding Business 


» Radio Station KSFM, specializing in 
opera, symphonic, and other classical 
music programming and broadcasting 
from the penthouse in the White Plaza 
Hotel, has started commercial broadcasts. 
+ 
> Fineline Company, manufacturers of 
catalog covers, ring binders and machine 
pass books for bank and timepay firms, 
has moved into new headquarters at 1365 
Crampton Street in the Trinity Industrial 
District. The manufacturing capacity has 
just been added to the firm which has op- 
erated as a sales representative for the 
same products with offices at 714 Jackson 
Street. The cream-colored brick Fineline 
facility was built and is owned by F. E. 
Montfort. It provides air-conditioned of- 
fices and work areas, off-street parking, 
and truck docks. Paul C. Porter is presi- 
dent and Lynn Worrall is vice-president 
and sales manager of the new firm. 
+ 

> Ricks-Maguire Company, a real estate 
planning firm, has opened a branch office 
at 1330 North Industrial Boulevard in the 
Trinity Industrial District. Creighton Car- 
lin has been named vice-president in 
charge of the Dallas branch, which will 
specialize in commercial real estate loans. 





Callaway Mills Begins Construction 


Construction has begun on a new warehouse and office building for Callaway 
Mills Company at 9208 Diplomacy Row, Brook Hollow Industrial District. To be used 
as a Southwest distribution point for Callaway carpets, the 12,000 square foot 
building will be built by Bock Construction Company. Completion date is January 1. 


= 








> Wallace International and Sam P. Wal- 
lace Company of the Pacific, Ltd., two 
new companies, have been formed by 
Carl P. Wallace, Dallas. Wallace Inter- 
national was formed to handle $200,000 
worth of mechanical contracts in Trini- 
dad — a Naval radar laboratory and Na- 
val rehabilitation buildings, a General 
Electric tracking and guiding station. Sam 
P. Wallace Company of the Pacific, Ltd., 
holds two contracts totaling more than 
$400,000 for turbo-jet test facilities in Ha- 
waii for the Navy and Marine Corps. Of- 


ficers of both companies are Carl P. Wal- 
lace, president; Sam P. Wallace, vice-presi- 
dent, and Robert R. Wallace, secretary- 
treasurer, 


+ 

> T. J. Power & Company has opened a 
plant at 1837 Levee Street in the Trinity 
Industrial District to set up a year-around 
produce operation. This is a new company 
for Dallas, equipped with cold storage 
areas, packaging areas and facilities to 
ship carrots throughout northern, eastern 
and southern United States. 








TIRE & TUBE REPAIR MATERIALS AND AUTOMOTIVE RUBBER PRODUCTS 


....» MONKEY GRIP 


serves the transportation 


industry of the nation with 


highest quality tread rubber 


and tire-and-tube repair 


materials... 


MONKEY GRIP SALES CO. 


PRODUCTS MADE 
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New and Expanding Business 





CLARK 


TRAILERS 





4815 Ross Ave. TA. 1-9978 














Brown Trailer Opens Factory Branch 


Brown Trailer Division of Clark Equipment Co. has opened a new factory branch 
at 3030 Irving Blvd. The 12,000 square foot building will have complete sales, parts, 
and fleet maintenance facilities, and will also assemble smaller units for area dis- 


Hudson & Hudson 


Industrial and Business Properties 
Sales, Leases and Management 








1225 Mercantile Bank Building 


PHONE RI 1-9349 — DALLAS ——————————————— 





tribution. Steve Attebery is branch manager. 








Alex D. Hudson, Jr. James S, Hudson > Bert Corry’s Aircraft Sales and Service 
Company at Highland Park Airport has 
been named Dallas area distributor for 
Champion Aircraft Corporation. Corry 
will handle sales and parts for the Champ- 
ion Traveler, Traveler Deluxe and Tri- 
Traveler. The company will also continue 
to handle sales for the four-place Bellanca 


airplane. 
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DALLAS, TEXAS CEDRIC BURGHER, Pres. 
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Our move to the Life of America Building is another step forward 
in our long history of service to Dallas and Texas insurance 
buyers. After 25 long years in the Thomas Building, these our ff 
new and enlarged quarters will enable our capable staff inant | 


to perform even better service to our clients. We welcome the 


> Packard-Bell has established a Dallas 
factory-service branch for television, radio 
and hi-fi equipment at 1303 Dragon 
Street in the Trinity Industrial District 
E. R. Westberg, an eight-year employee of 
the Packard-Bell factory service division, 
has been transferred to Dallas from 
Pueblo, Colorado, as local service man- 
ager. 


Porter Ellis = s 
Willard Crotty 7-8 
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NATION'S GREAT INSURANCE COMPANIES SINCE 1921 


PROUDLY ANNOUNCES THE REMOVAL 
OF THEIR OFFICES TO NEW AND 
ENLARGED FACILITIES SEPTEMBER 15th 
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New and Expanding Business 











I want my money 


\ arailable instantly. fi 


YOU GET ALL 4 IN SAVINGS AT: 








Maxwell Paper Products Completes New Facility 


Maxwell Paper Products Company has occupied this new converting plant and | AMERICAN SAVINGS & LOAN 
warehouse building at 9131 Ambassador Row in the Brook Hollow Industrial District. 1700 Commerce at Ervay, Dallas, RI 1-4191 
The modern 20,000-square-foot, one-story structure brings under the same roof the 
administrative sales and service, and converting departments of the firm. 


CALL OR MAIL COUPON TODAY — No obligation. 











John M. Cherry, President D 
Please send information and statement. | 


| 
| 
a —— — | 
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>» E. M. “Ed” Whitlow has announced’ in North Texas and Oklahoma for all 


| 
| | | 
formation of the Continental of Dallas products of the Continental Ribbon & | Name Ba ae cpa cect aah ares ans Garena ; 
y “1 i Al 

Company at 2229 Bryan Street. The new Carbon Company. It will also wholesale } DO Ree ee ener | 
Sesto hich Mr. Whitl 0 related products to office supply com- | | 
ee. eee : <inlheae i ty panies in the Southwest. || Seah ASR) aaa nee | 
as president, will be exclusive distributors eeanaiaeis da aan ae | ES ESERIES OE NRT oe 





ROUTE IT RED BALL 













A Pioneer in Highway 
Transportation in Texas — COLORADO 
Red Ball now offers daily =~ —-—--—-—-— 
thru schedules between Col- 
orado and Texas Points — 
over the shortest single line 
route. 


Over 400 Cities, Towns and 
Villages on the Red Ball 


Route are served Daily from NEW MEXICO 
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GENERAL OFFICES: 1210 SOUTH LAMAR ST. DALLAS, TEXAS 
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T. H. (Tommy) Everett 





There is a certain fascination about do- 
ing a million dollars worth of business a 
year—or more. 

Many businessmen spend a lifetime 
shooting for it; most never attain it. But 
to have accomplished this objective before 
the age of 40 is double distinction; one 
that is recognized by one of the most se- 
lect business groups in the country. 

Known as the Young Presidents Organ- 
ization, it is made up of young business 
executives each of whom, before reaching 
the age of 40, became president of a 
company doing an annual business vol- 
ume in excess of $1,000,000. 

One of its roughly 1,200 members is 
T. H. (Tommy) Everett, president of the 
Monkey Grip Sales Company of Dallas. 

Tommy was elected to membership in 
the Young Presidents just about a year 
ago. But since 1940, he has been one of 
the mainstays of the Monkey Grip Com- 
pany—a major manufacturer and distrib- 
utor of automotive rubber parts, mainly 
tire and tube repair materials. 

Monkey Grip is a family concern— 
owned and operated by Tommy and his 
two brothers, Luke and Jack. 

Their father, the late L. M. Everett, 
Sr., acquired control of the firm in 1937. 
At that time, Monkey Grip was a small 
tire and tube repair manufacturer operat- 
ing out of an old garage building in Ar- 
lington. On the verge of insolvency, it was 
practically unknown outside of Texas. In 
fact, Mr. Everett took over little more 
than a trade name. 

Since then, growth has been rapid. 
Compared to the first year under Everett 
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operation, sales have skyrocketed some 
4,000 per cent. Monkey Grip now em- 
ploys approximately 180 people in Dallas; 
it has a modern plant on Harry Hines and 
its products are shipped all over the world, 
except behind the Iron Curtain. 

But one thing remains the same; it is 
still strictly a family operation. All major 
policy decisions are joint ones by the three 
Everett brothers. The management is 
actually a team effort; a successful one. 

As Tommy puts it, “Family companies 
can be a lot of fun or a lot of headaches; 
ours has been a lot of fun.” For this, he 
gives credit to his two brothers and the 
principles laid down by their father. 

Initially, Tommy had no designs on the 
family business. Rather, he had his sights 
set on becoming an oil millionaire. After 
graduating from Sunset and spending two 
years at what is now Arlington State, he 
entered the University of Oklahoma to 
major in geology. 

But he worked at Monkey Grip during 
vacations and holidays — and gradually 
found himself becoming more interested 
in the business than in geology. 

So in the middle of his senior year at 
Oklahoma University, Tommy left school 
to join Monkey Grip as a salesman. He 
covered Oklahoma, Texas, Arkansas and 
Louisiana—for $50 a month and expenses. 

Kept out of the service by a disability, 
he worked the territory during World War 
II. In 1946, he became sales manager and 
later general sales manager. He was 
elected president of Monkey Grip in April 
of 1955, shortly after the death of his 
father. 





by Elory CAvee 


However, he hasn’t relinquished the 
salesman’s role, retaining the title of gen- 
eral sales manager. Although this still 
keeps him on the road part of the time, 
busy Tom Everett manages to find the 
additional time needed to contribute to 
community life. 

He is a director of the Freeman Memo- 
rial Clinic; a member of the financial com- 
mittee of the Children’s Medical Center 
of Texas; he’s also a member of the Dallas 
Sales Executives’ Club, the Lakewood 
Country Club and the University Park 
Methodist Church. 

He is a former officer and director of 
the Southwest Automobile Show. 

The name of Tommy Everett is a well- 
known one in his business field. He’s a 
former president of the Dallas chapter of 
Automotive Booster Clubs, International 
—an international organization of busi- 
nesses concerned with the after-sale needs 
of the automobile industry. Right now, 
the Dallas chapter is working overtime. 
Its objective: to secure the election of 
Tommy Everett to the post of interna- 
tional secretary at the organization’s con- 
vention in Chicago next February. 

The chances of success are good—and 
it will mean that the name of Tommy 
Everett, his company and his city will be- 
come even more familiar across the 
country. 

The petroleum industry may have lost 
a promising geologist, when he decided to 
switch careers more than 18 years ago. 
But the automotive industry gained a top- 
rank executive—and Dallas retained a 
valuable citizen. 
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eee wards’ off accidents 


Helping yoy Spot and eliminate hidden dangers is a specialty of the 
TEIA saféty engineer. And this is just one of the ways that 


he helps you keep your work force at top productivity. 


Hyg it tailor a complete program to your specific needs bringing you the 
‘test, most successful methods for defeating on-the-job accidents. 
Fé This encourages top productivity, morale, loyalty and, best of all, 


4 contributes to the progress of your business while saving you money. 


/ 


7 Get a specialist on your team. Call your Texas Employers’ 


/ representative now for details of this professional service. 


/ 


TEXAS EMPLOYERS INSURANCE ASSOCIATION 


HOME OFFICE: EMPLOYERS INSURANCE BUILDING 
DALLAS, TEXAS 





AUSTIN F. ALLEN, Chairman of the Board BEN H. MITCHELL, President 
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Cattle, Crops and Kids 
(Continued from page 21) 

ceipts from the auction sales, bolstered 
by the support of Dallas firms and indivi- 
duals, totaled more than $182,000 for the 
1,235 youngsters who participated. 

Most of the kids’ earnings will go down 
in the old sock, for many of the boys and 
girls are saving their State Fair earnings 
for a college education. 

In addition to Rural Youth Day and 
the livestock and poultry shows and sales, 
there are several other events of impor- 
tance to the youth of the state. 

One of these is the annual State Fair 
Honor Awards Dinner, held at the Baker 
Hotel on the Friday evening preceding 
the opening of the fair. The dinner will 
honor forty-four boys and girls from the 
various Agricultural Extension Service 
and Vocational Agriculture Extension 
Service and Vocational Agriculture dis- 
tricts of the state for outstanding and 
meritorious achievements in Four-H club 
and FFA-FHA chapter work. A similar 
ceremony will be held Oct. 13 for Negro 
Four-H club boys and girls and New 
Farmers and Homemakers. 

Another important event of the fair’s 
youth activities program is the statewide 
Four-H Dress Revue, in which district 
winners from all over Texas will model 
dresses they have designed and made 
themselves. The first place winner will re- 
ceive an all-expense paid trip to the Na- 
tional Four-H Club Congress. 

The State Fair’s 1958 Agriculture Show 
should be a revelation to those folks who 
still think of agriculture in terms of “forty 
acres and a mule.” The “Agricade” will 
take for its theme the progress of agricul- 
ture during the past generation—contrast- 
ing the hand tools and obsolete methods 
of thirty years ago with the mechanized 
equipment and scientific methods of to- 
day. The “Agricade” will occupy the 
Agriculture Building on the fairgrounds. 

All phases of the fair’s livestock, agri- 
culture and youth activities program are 
under the direction of Ray W. Wilson, 
who is also manager of the Pan-American 
Livestock Exposition. 
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YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 
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New and Expanding Business 





General Adjustment Bureau to Erect New Building 


General Adjustment Bureau will erect this new building, designed by Harwood 
K. Smith & Associates, ai the corner of Rawlins and Hood Streets in the Oak Lawn 
area. The structure will front on Hood Street, overlooking Lee Park, and will have 
a total of 10,000 square feet. The Fairway Company is general contractor. Jim 
Moran, Hudson & Hudson, represented the purchasers in the reai estate negotiations. 


> Ellis-Smith & Co., Dallas general insur- 
ance agents, have moved from the 
Thomas Building to the ground floor, 
Life of America Building at 315 South 
Akard Street. 

+ 


> J. W. Lindsley & Co., real estate and 
insurance, has moved into its new build- 


Smith and Associates were architects for 
the two-story 9,000 square foot building. 
S. and L. Construction Company was 
general contractor. J. W. Lindsley & Co. 
occupies the ground floor of the build- 
ing. The top floor will be leased. 

+ 


> Plans for the Williamsburg Shopping 


Center at Rock Island and Rogers Road, 





ing at 2108 Main Street. Harwood K. 
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Telephone... 


"Custom buitt for the South” 


Quality Batteries Manufactured and Guaranteed by the South's 
Largest Independent Battery Manufacturer . . . 


LAkeside 1-5108 


pith ti 


DIESEL - MARINE 


Irving, have been announced by Henry 
S. Miller Company, Realtors, exclusive 
leasing agents. Completion of the center, 
which will include 83,175 square feet for 
buildings, is set for early next year. Sid 
Wright is owner. Richard E, Bennett is 
architectural designer and Mullen & Pow- 
ell of Dallas are consulting engineers. 


4 


Temco Announces Extension Plans. 
Temco Aircraft ‘Corporation has an- 
nounced final construction plans for its 
52,500 square foot extension of the 
corporation’s Engineering Center at Gar- 
land. 

Extension of the present 100,000 
square foot Engineering Center will allow 
expansion of existing laboratories and 
design areas and the electronics and mis- 
siles experimental engineering section. 

O’Rourke Construction Company was 
awarded the contract. E. G. Hamilton 
and George Harrell were architects on 
the new construction as well as on the 
office building and the present Engineer- 


ing Center. 
(Continued on Page 83) 
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helping America stay ahead ..by “Sharing the Talent” 


Four Dallas County high schools now have better physics 
instruction than some of its larger schools . . and it doesn’t cost 
the taxpayer an extra penny. How so? They’re part of Temco’s 
“Share the Talent” program .. a precedent-setting idea that has 
received national recognition .. a program that may well help 
solve America’s shortage of engineers and scientists. 








It all began last year when Temco officials discovered that nine 
Dallas County schools had no science instruction at all and that 
four of them were financially unable to provide it. So, from 
among the many volunteers from Temco’s staff of 1,200 crack 
engineers, four qualified engineers were chosen to teach a 
physics class at each of these schools. As a result, wide-spread 
interest has been created among the students... numbers of 
them have been stimulated into plans for a college education. 























The search for education and betterment is a continuing thing 
with Temco. Among its own engineers, study goes on constantly 
to keep ahead of today’s fast-paced scientific age, with 124 of 
them enrolled in various North Texas colleges. Altogether, 54 
different courses are being taken, amounting to over 6,000 hours 
of actual classroom training. 





Temco’s “Share the Talent” program helps keep America 
ahead ...it helps enrich and better the lives of hundreds of 
people. Truly a good neighbor policy that pays off for everybody! 


Garland ¢ Greenville ¢ Grand Prairie « Dallas 
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Building rs * Dallas’ OLDEST Life Insurance 
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My, ~v wy * Dallas’ LARGEST in Assets — 


— More than $420 Million 
Insurance and ™. : : 
rena ot * Dallas’ LARGEST in Surplus Funds — 


r of thé Southwest bs More than $48 Million 


* Dallas’ LARGEST in Benefit Payments 
to Policyowners and Beneficiaries — 
More than $280 Million 


More Than $1,730,000,000 of Life Insurance in Force 


Now Operating 


in Texas, Arizona, New Mexico, 
Colorado, Oklahoma, Arkansas, and Louisiana 
B SINCE 1903 


James Ralph Wood, President Home Office, Dallas 
FAMILY PROTECTION « BUSINESS LIFE INSURANCE # ANNUITIES # PENSION PLANS e GROUP LIFE INSURANCE 
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New and Expanding Business— 





JIM RANDOLPH 


> Jim Randolph has organized a new 
realty company under the name of Jim 
Randolph & Company, Realtors. Offices 
are in the new Corrigan Building at 211 
North Ervay. A graduate of the Univer- 
sity of Tennessee, Mr. Randolph for the 
past several years has been associated with 
the firm of Bolanz & W. C. Dub Miller, 
Realtors. 

+ 
Magnolia Pipe Line 
Announces Radio System 

Magnolia Pipe Line Company has an- 
nounced that by early January it will 
have a 267-mile microwave radio system 
in operation between Dallas and Beau- 
mont. First such system for the company, 
the 11-tower network will cost approx- 
imately $400,000 and be used to remotely 
control pipe line pumping stations at 
Grapeland, Groveton and Bragg on the 
company’s 20-inch crude oil line between 
Corsicana and Beaumont. 

In Dallas, the northern end of the 
route, the Magnolia Building will serve 
as a tower and support the microwave 
“dish” outside its 26th floor. 


+ 
Major Missile Subcontract. Temco 
Aircraft Corporation has been awarded a 
contract for manufacture of the wings 
and elevons for the Army’s Hawk sur- 
face-to-air missile. 

The Hawk, a speedy, all-altitude mis- 
sile, which can seek out and destroy in- 
vaders even at tree-top level, has four 
sharply swept-back wing or fins. 

First major missile subcontract re- 
ceived by Temco, the job requires rela- 
tively new processes typical of missile-age 
engineering. Preliminary tooling prepara- 
tions for the Hawk components already 
are under way at Temco’s Grand Prairie 
facility, 
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SUCCESS STORY 


End of the rainbow — literally. All the elements of success were 
present. The right time, the right place, the right tools for the 
job. Put the right elements into your advertising sales literature, 
including a good printer, and success is yours. You may not 
reach the end of the rainbow, but you'll come close. 


Crotbere 


3116 Commerce Street + DALLAS 
LETTERPRESS-OFFSET PRINTERS 














need space in dallas? 
will BUILD ana LEASE... 


to your requirements... 
OFFICE BUILDING, Warehouse, etc. . . . 
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G.E. MILLER & CO. 


P. ©. BOX 866 3 DALLAS, TEXAS 
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APPOINTMENTS AND PROMOTIONS 








J. L. CRAIG JR., has been appointed 
manager of the Southwestern division of 
the Chamber of Commerce of the United 
States. Mr. Craig, a native of Salt Lake 
City, attended the University of Utah, 
and immediately before coming to Dal- 
las, was manager of the Denver district 
of the National Chamber. In chamber of 
commerce work, Mr. Craig has been a 
director of the Association of Chamber 
of Commerce Executives, president of 
the Rocky Mountain association; and di- 
rector of the Western States Council. He 
was chairman of the board of governors 
of Western Institute; and former president 
and manager of the Pocatello, Idaho, 
Chamber of Commerce. 


ve 


HAMMCND A. HELMS has been ap- 
pointed controller of Chance Vought Air- 
craft, Incorporated. Formerly assistant 
controller for Vought, Mr. Helms is a na- 
tive of Fort Worth. 


ROBERT L. McINTIRE was elected vice- 
president of the Datics Corporation by 
the Board of Directors, recently, Kenneth 
L. Austin, president, has announced, Mr. 
McIntire, a registered professional engi- 
neer, will remain director of the com- 
pany’s computing and consulting services, 
specializing in the solution of scientific 
and engineering problems. 
Oe 

HOWARD A. JONES of the Houston 
sales organization of Mosher Steel Com- 
pany, has been appointed sales manager 
of the Dallas office and plant. JAMES 
R. RUSSELL of the Dallas sales organ- 
ization, will serve as assistant sales man- 


ager. 





RAYMOND WILLIE JR. has been 
named president in charge of advertising 
and imports for Penland Distributors Inc. 
General offices of the company are at 
6614 Maple Avenue, Dallas. 





F. O. BURNS has been elected executive 
vice president and general manager of 
the First Texas Chemical Manufacturing 
Co., manufacturers of pharmaceutical 
products. Other officers named at a spe- 
cial meeting of the company’s board of 
the company’s board of directors are Dal- 
las attorney GEORGE W. HUTCHIN- 
SON, president; and DR. VIRGIL M. 
PAYNE JR., director. Mr. Burns has 
served with the company for 20 years as 
secretary-treasurer and assistant general 
manager. H. S. GOLDBERG has now 
been named to the post vacated by Mr. 
Burns. i 


TED DUNNEGAN, JR., formerly sen- 
ior group engineer in advanced studies at 
Temco Aircraft Corporation, has been 
named to the position of chief. Three 
technical specialists, A. A. HORAX, DR. 
A. W. McMURTREY, JR., and C. R. 
RUTHERFORD, have been advanced to 
the rating of scientist. | 











~ 


LOW...WIDE... AND HANDSOME. PRACTICAL, TOO! 


Above is the recently completed 120’ x 310’ Low, Rigid 
Frame Butler Building built by Airol’di for Red Arrow 
Freight Lines at 4444 Irving Blvd. A new concept in build- 


¢ST. 1907 


See, gyno 


 aaiccilagitciaiile BABE aa, 


ing engineering. A Butler exclusive. 


BUTLER STEEL BUILDINGS 


eteeaetemememn 


Sis Ssesbeiti sein 






















































. od 





STEEL BUILDINGS COMPANY 
8810 Harry Hines Blvd. « Fleetwood 2-177! 





DALLAS e¢ SEPTEMBER, 1958 











AP 


Edwa! 
Linwo 


James 


Ira D. 
B. R. 


Chest 


Gene 
Reber 
Jake ’ 
Reber 
R. E. 
Frank 


Willia 
Ralph 
B.C. 


Howa 
Floyd 


Eugen 
Karl | 
Willia 
Alan | 


John ' 
David 
Laura 
L. A. 
James 
Lew |] 





DALL, 





Tal 
Ow 
Mr. 














APPOINTMENTS AND PROMOTIONS 





Name Company Position 
Edward P. Allen............. Taylor-Norsworthy...........................Account executive 
Linwood Ashby .............. British Overseas Airways................Salés manager 
James F. Black .............. Assembly Plant, Ford Division....... Manager, planning and 
engineering 
Ira D. Blackburn ............Exchange Bank and Trust...............Assistant vice-president 
B. R. Bourn......................Hartford Accident and 
Indemnity Company, Dallas .....Assistant bond superintendent 
Chester S. Bowers........... David Graham Hall Foundation Director, health information 
services 
Gene W. Buchter ............ Southland Life Insurance............... Assistant actuary 
Rebert W. Burnham ......B2vel Associates......................0....... Director, advertising 
Jak2 T. Estes .................. Harold E. Briggs Company........... Sales manager 
Rebert J. Gentile ..Champion Foods ............................. Sales manager 
eC eee Sound Engineering Company........ Sales representative 
Frank Herron vccceusee Femeo Aircraft Corporation. ....... Department head, scientific 
programming 
William Donald Hogue...Southland Life Insurance..... ....Assistant secretary 
Ralph W. Jackman .......... Harold E. Briggs Company .............Retail supervisor 
E. C. Karnavas ................ Texas Instruments, ere ee Manager, Capacitor 
Department 
Howard L. Karp............. Bevel Associates..................cccc:ccs- Copy chief 
SN Rs NED 25550255, ccc MAORI cp ccs xaes sen coes ds Vaeideponeneeneetoe Ns Department head, digital 
computing 
Eugene Kirby................ .Fox & Jacobs Construction............ General office manager 
Karl L. Manchester......... Southland Life Insurance............... Assistant actuary 
William F. Massmann.... Dr. Pepper Company..................... Director, research 
Alan Mise ...................2.. Bell Helicopter................. ose, Assistant manager, production 
engineering 
John T. Myracle.............. Melton Advertising Agency........... Production manager 
David W. McLain .......... Micro-Labe Sales. ..:....2.60..5.66..650608 Assistant sales manager 
Laura Gowin Nixon ......... Goodbody & Company ................... Account executive 
L. A. Patterson................ Southwestern Drug Corp................ Field sales manager 
James N. Powers............. Ellis, Smith & Company.................. Account executive 
Lew Priester..................... Braniff International Airways....... Assistant traffic manager 
Leslie Pritchett................. Mrs. Baird’s Bakeries...................... General manager, Biscuit 
division 
Charles E. Riddick........... Ford Division, Southwestern 
Regional Sales............. Peace Assistant regional sales 
manager 
Roy Scudday OTR Ne | a EE Director, communications and 
surveys 
Donald W. Sneed............. Southland Life Insurance........ ...Assistant actuary 
Gerald H. Stokes ....... Sherrill & Preis, Inc........................Account manager 
C. Norris Taylor ... Assembly Plant, Ford Division ....Controller 
Ast Thomas ..................... Braniff International Airways ....... Manager, sales training 
Cleveland D. Whatley.....Southland Life Insurance................ Assistant secretary 
Jerry T. Williams ............ Warren K. Bredlow 
Advertising Agency...................... Account executive 
Jack Woodruff ............... Braniff International Airways ....... Manager, cargo sales 
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Industrial Supplies, Tools and Equipment 


Dallas — 5000 Hines Boulevard — LA 8-0311 
Fort Worth — 222 N. University Drive — ED 6-5621 
Houston — 300 S. 67th Street — WA 8-3361 
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TRANSPORT INSURANCE COMPANY 
and 
TRANSPORT SAFETY PATROL 


TRANSPORT INSURANCE COMPANY is 
owned by leading members of the 





TRANSPORT INSURANCE COM. 
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organized the company to serve the PANY, with home office in Dallas, 
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International Trade Fair 


(Continued from Page 19) . 
Royce automobiles. Also featured will be 


British Tourist Information Office which 
will have available interesting facts about 
travel in Great Britain. 

The government of India will have a 
beautiful display showing cottage industry 
and crafts, gift items and beautiful fab- 
rics. 

The combined displays of all the above 
countries make one of the most beautiful 
and interesting exhibit areas in the State 
Fair of Texas. 

A brand new feature this year will be 
the International Bazaar which will be 
located adjacent to the Texas Interna- . 
tional Trade Fair in the General Exhibits 
Building. At this Bazaar will be featured 
imported items from all over the world, 
which fair-goers may purchase directly 
from the importers. 

Show in the Bazaar will be brassware, 


| fabrics, carved ivory from India; toys from 


Sweden and Japan; blouses, artificial flow- 
ers and glass and ceramic gift items from 


| England, France and Italy; cuckoo clocks 


from the Black Forest of Germany; can- 
dies from all over the world; teakwood 
music boxes, jewelry boxes, salad bowls 
and lacquered wares from Japan; mother- 
of pearl gift items and other interesting 
products from Hong Kong, also a wide 
array of other beautiful products from all 
of Europe and the Far East. 

Also located in the Texas International 
Trade Fair area will be the International 
Theatre. This has proven to be a very in- 
teresting feature of the international show. 
Most of the motion pictures are in color 
and furnish a pleasant time of rest and 
relaxation for the public while they look 
at scenes of the countries which have exhi- 
bits in the Texas International Trade Fair. 


+ 
Roy Chosen to Head Electrical Con- 
tractors. Robert Roy, of Rob Roy Elec- 
tric, Inc., has been elected president of the 
Northeast Texas Chapter of the National 
Electrical Contractors Association. 

Other officers named were Jim L. Mc- 
Clure, McClure Electric Company, vice- 
president; and Jettie Kirk, Kirk Electric 
Service, Inc., treasurer. 

Roy P. Gay, of Gay Electric Company, 
was named the chapter’s representative on 
the board of the National Association. 


~~ 


MORE, OKLAHOMA 
PERSONALIZED SERVICE 
FOR SALES MEETINGS, CONVENTIONS 
AND ALL TYPES GROUPS 10-500 


Telephone 
Ardmore 6600 


Dallas Office 
405 Davis Building 
Telephone Ri 2-2939 
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Established 


Io0 


Opened Dallas Store in 1872 


196 The Schoellkopf 


Company 
Wholesale Distributors 


Manufacturers and 
WiC ce 


Wholesale Hardware, Hotel and 
Restaurant Supplies & Equipment 


1875 Dallas Transfer & 


Term. Whse. Co. 
———— 
1876 cecren 
Insurance Managers 
187 of Commerce 
anking 
18/9 Texlite, Inc. 


Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and Building Industries 


1999 J. W. Lindsley 


& Company 


Real Estate and Insurance 
189 William S. 
Henson, Inc. 
Advertising Printing 
189 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 


and Fur Storage 


Sanger Bros. 


in Texas 


National Bank 


Anderson 
Furniture Co. 


Dallas’ Oldest Furniture Store 


HE busy Main and Akard traffic scene of forty years ago, shown in 

the above photograph, reflects changing styles in traffic signals as 
well as outdoor signs. Even then Texlite Electric Signs was in the fore- 
front of the Dallas sign industry. This firm was founded in 1879 by 
P. H. Borich who set up a sign shop at 116 Sycamore (now Akard). In 
1922, Texlite installed the first major electric sign in Dallas for the 
Fishburn Dry Cleaning Co. In 1923, the Wineburgh Interests bought 
out Borich and Harold Wineburgh, now president of Texlite Inc., 
entered the Dallas sign industry. In 1927, Texlite moved to a much 
larger location on Commerce Street and installed the first porcelain 
enamel plant in the Southwest. A fire destroyed this plant in 1935 in 
the latter stages of production of Magnolia’s “Flying Red Horse.” The 
company then moved to a plant on Factory Street and installed the 
largest box-type furnace in the world. In 1949, Texlie Inc. built and 
occupied an $800,000 plant at 3305 Manor Way. This plant is one of 
the largest and most modern porcelain enamel and Neon sign plants 
in the world. One of its most recent porcelain enamel jobs is the circular 
panels of the new parking garage across from the Statler Hilton. Inte- 
grated “Texwall” systems were also used on the construction of the 
Statler Hilton, Love Field Terminal and on the new Dallas Federal 
Savings & Loan Building, located on the same site as the above 
photograph. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “‘old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 





Established 
Praetorian Mutual 


1898 ite ns. 


(Formerly The Praetorians) 


199 Cullum & 


Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


TOC error co. 


Elevator Co. 
Passenger, Freight and Home 
Elevators 
190 Republic Insurance 
Company 
Writing Fire, Tornado, Allied Lines, 
Inland Marine, and Automobile 
Insurance 
190 First Texas Chemi- 

cal Mfg. Company 
Pharmaceutical Manufacturers 


1904 Burton & Wilkin 


Over 100 Kinds of Insurance Sold 


1906 


Company 
Maunufacturers of Envelopes 
and File Folders 


1907 conver 
— 
T910 rcs 


Industrial and Commercial 
Leases and Sales 
191] Graham-Brown 
Shoe Company 
Manufacturing 
Wholesalers 
19] 4 Texas Employers 
Insurance Ass'n. 
een ne angi 
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DYNES 
COUNTY 
| COMMUNITY 
Cri) 


Dallas is a community 


with a heart, because every 


year hundreds of men and 
women pitch in to make a 
success of the Dallas 


County Community Chest. 


This year our Community 
Chest needs $2,725,673.00 
to take care of the 
imperative needs of the 110 
Service Centers in the 

37 Health, Welfare and 
Youth agencies in the Chest. 
This is a big job for us 

all. But Dallas folks havea 
way of getting the job 
done. That’s what makes 
Big D such a wonderful 
place in which to live 


and bring up a family. 


Our industry is proud to do 
its part in volunteer 

work and in contributions 
to make the Chest in 
Dallas stronger than ever— 
an enduring bulwark 

for our neighbors who 


need our help. 


WHOLESALE BEER 


DISTRIBUTORS OF 


DALLAS 


Bob Lee, Pat Gaddy, 

W. A. Fitzhugh, Gaston 
Hallam, S. H. Lynch, Ed 
Furlow, John V. McMillan, 
Edwin S. Curtis, M. A. 
Genaro, Max Wallace, Bill 
Barrett. and Ted Clark. 
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RUST-BAN 
ions 
ver— 
O 
For protection that lasts— paint your buildings 
. . a 
and equipment with Humble’s RUST- BAN, 
Humble’s RUST-BAN protective economical way to protect your prop- ORT ROS Os tete 
ER coatings will give your valuable build- erty against weathering and corrosion, | For detailed informa- 
ings and equipment long-lasting protec- and add years to its useful life. tion on how RUST-BAN | 
tion. RUST-BAN is available in a wide Humble produces a complete line “Ti ioerapaped ssrkesas ri cm | 
IF ; : sa lala f RUST-BAN sosiiun sili j your nearest Humble | 
range of finish colors that will improve o t- Sa | wholesale plant, or phone | 
the appearance of your buildings, trucks, | each designed for a special purpose. | or write: ! 
tractors and other equipment. There are RUST-BANS to protect all | Humble Oi! & Refining Company | 
types of surfaces—wood, metal and | Sales Technical Service I 
Painting with RUST-BAN is an masonry. | P. 0. Box 2180 | 
- | Houston 1, Texas ! 
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Capital Funds More Than $30,000,000 


